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expandable  straight'line  design 
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AM  Sheridan  components. 
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AM  Sheridan’s  ICON — today’s 
most  advanced,  proven,  true  repair, 
performance  monitoring  and  zone 
control  system  and  Gripper  Delivery 


Conveyor — the  most  reliable  way 
to  transport  large  packages  of 
broadsheet  and  inserts. 

So  make  a  decision  you  can  live 
with  for  years]  The  NP630!  Contact 
Rich  Higgins,  National  Sales  Man¬ 
ager,  Newspaper  Mailroom  System 
Products,  at  (513)  278-2651. 
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1-2 — Virginia  Press  Association,  Winter  Meeting,  Richmond  Marriott. 

6- 8 — Poynter  Institute  for  Media  Studies,  Conference,  Redefining  the 

News:  Reaching  New  Audiences  Through  Diversity,  St.  Petersburg, 
Fla. 

7- 9— National  Press  Photographers  Association,  Digital  Photography 

Conference,  Fairmont  Hotel,  Dallas,  Texas. 

7-9— UT-TPA  Press  Institute  and  Tennessee  Press  Association,  Winter 
Convention,  Sheraton  Music  City,  Nashville. 

12- 13— Audiotex  Group,  Second  Annual  Conference,  Talking  Newspapers: 

Voice  Information  Services  Opportunities,  Hyatt/ Airport,  Atlanta,  Ga. 

13- 14 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry  Inc., 

7th  Prepress  Seminar,  Tampa  Airport  Marriott,  Tampa,  Fla. 

14- 16— California  Newspaper  Publishers  Association,  103rd  Anruial  Con¬ 

vention,  Hyatt  Regency  Monterey,  Monterey,  Ca. 

17-20— Suburban  Newspapers  of  America,  Winter  Publishers'  Conference, 
Marco  Beach  Hilton,  Marco  Island,  Fla 
20-23 — Poynter  Institute  for  Media  Studies,  Inventing  the  Future  II  Confer¬ 
ence,  St.  Petersburg,  Fla. 

24-26 — SNPA  Foundation,  Key  Executives  Conference,  Hyatt  Regency 
Westshore,  Tampa,  Fla. 

23- 25— Great  Lakes/Midstates  Newspaper  Production  Conference  Inc.,  46th 

Annual  Meeting,  Adam's  Mark  Hotel,  St.  Louis,  Mo. 

24- 27 — Newspaper  Advertising  Co-op  Network,  Sales  Conference  and 

Orientation  Workshop,  Sheraton  New  Orleans  Hotel,  New  Orleans, 
La. 

27- 3/3— Association  ot  Free  Community  Papers,  Mid-Winter  Conference, 

Marriott's  Sam  Lord's  Castle  Resort,  Barbados. 
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Rouge,  La. 

20- 25— American  Press  Institute,  Business  and  Economic  News  Coverage 

Seminar;  1/20-26 — Seminar  for  News  Editors  and  Copy  Desk 
Chiefs,  Reston,  Va. 

21- 25— Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing  and  Prepress  Production,  GATF  International  Headquarters, 
Pittsburgh,  Pa. 

23 — Gannett  Foundation  Media  Center,  International  conference:  'News 
and  the  New  World  Order,”  Kellogg  Conference  Center,  International 
Affairs  Bldg.,  Columbia  University,  New  York  City. 

23-25— Graphic  Arts  Technical  Foundation,  Advanced  Web  Offset  Seminar, 
California  Polytechnic  State  University,  San  Luis  Obispo. 

28-30 — Graphic  Arts  Technical  Foundation,  Printing  Plant  Layout  and  Facil¬ 
ity  Design,  GATF  International  Headquarters,  Pittsburgh,  Pa. 

28- 2/1— ANPA,  Newspaper  Quality  Control  Seminar,  Reston,  Va. 

29- 2/1— Poynter  Institute  for  Media  Studies,  Photojournalism  Ethics  Seminar: 

Manipulating  Reality,  St.  Petersburg,  Fla. 

FEBRUARY 

1— New  England  Newspaper  Association,  Customer  Service  Workshop, 
Mamott  Hotei,  Andover,  Mass. 

1-3 — Mid  America  Press  Institute,  Newsroom  Organization  and  Manage¬ 
ment  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

3-5— ANPA,  Supervisory  Jump  Start  Workshop;  2/24-27— ANPA/INAME 
Leadership  in  the  Advertising  Department,  Adam's  Mark  Hotel, 
Houston,  Texas. 

3-6 — SNPA  Foundation,  Education  on  the  Front  Page  Seminar,  Atlanta, 
Ga. 

3- 8— American  Press  Institute,  Executive  Development  Program,  Reston, 

Va. 

4- 8— Graphic  Arts  Technical  Foundation,  Printing  Plant  Layout  and  Facil¬ 

ity  Design;  2/6-8— Paper  and  Ink  Problems  in  the  Pressroom,  GATF 
International  Headquarters,  Pittsburgh,  Pa. 

8-9— ICMA,  Fleet  Management  Seminar,  Embassy  Suites  Hotel,  Denver, 
Colo. 
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About  Awards 


ASNE  preservation  winners.  Because  much  of  newspa¬ 
per  history  is  being  lost  or  discarded,  the  American  Soci¬ 
ety  of  Newspaper  Editors  in  Washington,  D.C. ,  has  estab¬ 
lished  the  Isaiah  Thomas  Newspaper  History  Preserva¬ 
tion  Prize. 

The  society’s  objective  is  to  encourage  newspapers  to 
begin  the  neglected  work  of  saving  their  pasts  by  main¬ 
taining  materials  crucial  to  historians. 

The  1990  Isaiah  Thomas  Prize  Winners  were:  Sheboy¬ 
gan  (Wis.)  Press,  for  salvaging  60  years  of  photographic 
negatives  of  historic  interest,  and  Bellingham  (Wash.) 
Herald,  for  developing  a  computerized  index  to  its  files 
and  refurbishing  an  1884  press. 

Professional  Football  Writers  of  America  awards. 
Michael  Silver  of  the  Santa  Rosa,  Calif.  Press  Democrat, 
Tim  Kawakami,  formerly  of  the  Philadelphia  Daily  News, 
Hubert  Mizell  of  the  St.  Petersburg  (Fla.)  Times  and  Gary 
Pomertantz  of  the  Atlanta  Journal-Constitution  were  first- 
place  winners  in  the  annual  writing  contest  of  the  Profes¬ 
sional  Football  Writers  of  America. 

Gannett  annual  honors.  Sue  Clark-Jackson,  president/ 
West  Regional  Newspaper  Group  and  president  and 
publisher  of  the  Reno  (Nev.)  Gazette-Journal,  has  been 
named  Gannett  Manager  of  the  Year.  She  received  a  silver 
tray  and  $5,000. 

Other  winners  announced  at  the  Gannett  Co.  Inc.  year- 
end  managers  meeting  were:  Mark  Harris,  senior  account 
executive  of  Gannett  Outdoor  of  Southern  California,  w'as 
named  Sales  Executive  of  the  Year  and  was  awarded 
$4,000  and  a  gold-framed  award;  Wendell  Van  Lare,  direc¬ 
tor/labor  relations,  is  the  Corporate  Staffer  of  the  Year, 
receiving  a  silver  bowl  and  $2,500;  and  the  Idaho  States¬ 
man  of  Boise  won  the  Super  EEO  Award  recognizing 
commitment  to  equal  employment  opportunity  and 
received  a  silver  bowl  and  $2,500  to  be  used  for  affirmative 
action  internships. 
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UMI 


INCORRECT  VOLUME  NUMBER.  SHOULD  READ  VOLUME 
124. 


/ 


ker-'mej-en 


n[origin  unknown]  1.  archaic:  MISER  2:  a 
crusty,  ill-tempered,  and  usu.  old  man 


Meet  Tom  Winship,  former  editor  of  the 
Boston  Globe  (1965-1985)  and  current 
president  of  The  Center  for  Foreign 
Journalists.  He’s  also  E&P’s  columnist  for 
the  new  feature  “The  New  Curmudgeon.” 
and  he  can’t  wait  to  sink  his  teeth 
into  the  press.  ^ 

Tom  starts  spewing  forth  his  wit 
and  wisdom  in  E&P’s 
February  2nd 
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American  Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  1990— 28,2t7 


Pentagon  rules 

Knowing  the  anticipated  rigors  of  desert  warfare,  if  it  comes  to 
that,  it  is  difficult  to  fault  the  efforts  of  the  Pentagon  and  its  officers 
leading  Operation  Desert  Shield  to  see  that  journalists  they  permit  to 
report  fi"om  that  arena  are  physically  able  to  do  so. 

However,  the  Pentagon  in  issuing  its  rules  for  news  reporting  is 
leaving  no  doubt  that  the  press  is  present  in  the  Middle  East  at  its 
sufferance.  The  pool  arrangements  to  be  followed  by  a  “security 
review,”  sometimes  called  “censorship,”  places  reporters  in  the  posi¬ 
tion  of  having  a  guided  tour  of  the  front  programmed  by  the  military. 
There  will  be  very  little,  if  any,  individual  initiative  and  original 
reporting.  The  American  people  will  be  the  losers. 

We  share  the  view  of  top  newspaper  editors  that  the  rules  reveal 
the  Pentagon’s  distrust  of  the  press  and  should  be  further  reviewed. 
The  system  of  guided  tours  and  censorship  by  largely  unqualified 
military  officers  will  work  only  to  the  detriment  of  all. 


Intimidating  the  people 

The  San  Francisco  Chronicle  reported  that  a  meeting  of  the  Bay 
Area  Rapid  Transit  (BART)  board,  planned  to  be  held  in  Monterey, 
130  miles  fi"om  Oakland  where  it  usually  meets,  in  order  to  keep  the 
press  and  public  away,  would  be  in  violation  of  the  state’s  open 
meeting  law.  That  report  and  protests  from  California’s  First 
Amendment  Coalition  caused  the  meeting  to  be  moved  back  to  Oak¬ 
land. 

Board  president  Erlene  DeMarcus  was  quoted  as  saying:  “I  was 
surprised  that  people  would  be  intimidated  by  the  press  ...  You 
guys  don’t  intimidate  me.” 

That’s  nice  to  know.  But  she  should  be  the  first  to  realize  it  was 
those  same  “people”  who  approved  the  state’s  open  meetings  law. 
Should  the  BART  board  be  above  the  law? 


A  plaintive  cry 

The  New  York  Daily  News  is  gradually  rebuilding  its  circulation 
in  spite  of  the  efforts  of  striking  unions,  and  some  retail  advertisers 
who  dropped  out  of  its  pages  are  now  returning. 

One  of  them,  SaveMart  electronics,  issued  a  public  statement 
which  is  a  plaintive  cry  for  the  rights  of  others  not  directly  affected  by 
the  strike. 

“It  is  important  to  have  competing  newspapers  in  the  New  York 
market,”  the  company  said.  “We  hope  the  unions  understand  and 
respect  our  rights  as  we  respect  theirs.”  It  remains  to  be  seen.  Up 
until  now  the  strikers,  with  their  acts  of  violence,  have  had  little 
respect  for  the  rights  of  others. 

Representatives  of  the  nine  striking  unions  were  to  meet  this  week 
to  discuss  plans  for  a  national  boycott  of  Tribune  Company 
businesses.  Isn’t  that  a  conspiracy? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 
March  22, 1864;  Newspaperdom  estabNshed  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 
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Letters  to  the  Editor 


Editor  responds  to  Hungarian  journalist 


Since  your  reporter  did  not  call  me 
for  a  comment  on  your  story  about 
Demeter  Pogar  of  Hungary  and  his 
complaint  that  there  is  no  “serious 
journalism”  at  The  Tennessean,  I  felt 
I  had  to  write  this  letter  in  response. 

First,  anyone  who  reads  the  Ten¬ 
nessean  knows  that  we  are  about  seri¬ 
ous  journalism,  and  I  won’t  say  any 
more  about  that.  In  truth,  Mr.  Pogar 
used  your  magazine  as  a  forum  for  his 
frustration  that  he  did  not  get  better 
assignments  while  spending  the  sum¬ 
mer  with  us. 

The  Tennessean  has  a  policy  that 
allows  fellows  visiting  with  us  to  pro¬ 
gress  at  their  own  pace.  As  they  dem¬ 
onstrate  their  abilities,  they  are  given 
increasingly  challenging  assignments. 
Indeed,  most  fellows  complete  their 
visit  having  written  a  number  of  Page 
lAand  section-front  stories.  Unfortu¬ 
nately,  Mr.  Pogar  did  not  demon¬ 
strate  those  abilities  to  his  editors. 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

Power  to  punish  an  editor  for  con¬ 
tempt  is  the  result  of  fear  in  the  judi¬ 
cial  mind.  West  Coast  lawyers  advise 
E&P.  L.D.  Hotchkiss,  managing  edi¬ 
tor  of  the  Los  Angeles  Times,  is  under 
a  prison  sentence  of  50  days  and  a  fine 
for  commenting  editorially  on  court 
proceedings  after  a  jury  had  returned 
its  verdict.  (The  U.S.  Supreme  Court 
later  vindicated  the  Times  and  over¬ 
turned  the  decision.  Hotchkiss  and 
the  Times  won  the  Pulitzer  Prize  for 
Public  Service  in  1942  as  a  result  of 
the  case.) 

*  *  * 

“Based  on  files  taken  under  sub¬ 
poena,  the  Smith  Committee  investi¬ 
gating  the  National  Labor  Relations 
Board  has  found  that  agency  satur¬ 
ated  with  anti-press  feeling,  disregard 
for  the  right  of  free  speech,  leanings 
toward  Communism,  and  bias,  and 
has  asked  for  complete  recasting  of 
the  unit,”  E&P  reported. 

*  *  * 

Associated  Press  building  in  Lon¬ 
don  completely  destroyed  by  fire 
when  three  incendiary  bombs  struck 
in  the  most  destructive  air  raid  to 
date. 


and  his  assignments  were  less  than 
satisfactory  to  him.  His  editors  and  I 
discussed  this  problem  with  him  sev¬ 
eral  times,  but  he  repeatedly  resisted 
editing  suggestions. 

Mr.  Pogar  complained  that  we  did 
not  send  him  to  Memphis  to  cover  the 
anniversary  of  Elvis  Presley’s  death. 
We  have  two  outstanding  music  writ¬ 
ers  who  would  naturally  get  such  an 
assignment.  Had  we  decided  that  we 


Zaps  Rooney 

For  k)  these  many  years,  I  thought 
Andy  Rooney  was  a  genuine,  certified 
Old  Curmudgeon. 

Instead,  it  seems  after  your  Nov.  24 
article,  Andy  is  nothing  more  than 
another  spineless  loudmouth  who  will 
go  to  any  length  to  weasel  out  of  a 
predicament.  Then  he  has  the  gall  to 
criticize  everyone  in  sight  for  doing  an 
“abominable”  job. 

Apparently  the  only  chill  Mr.  Roo¬ 
ney  felt  was  that  cold  feeling  you  get 
when  the  paycheck  is  missing.  Say 
goodbye,  Andy.  Nobody  wants  to 
hear  you  pontificate  about  the  con¬ 
tents  of  cereal  boxes  and  other  trivia. 

Bob  Anderson 

(Anderson  is  publisher  of  the  Star 
News  in  Medford,  Wis.) 


wanted  to  assign  Mr.  Pogar  the 
chance  to  cover  his  “big  story”  — 
and  visit  the  Presley  Mansion — 
there  was  another  concern.  Mr. 
Pogar  had  wrecked  two  of  the  cars 
that  the  Tennessean  provided  him. 
The  thought  of  his  driving  three-and- 
a-half  hours  to  Memphis  was  not  com¬ 
forting.  We  decided  that  the  Elvis 
Presley  story,  after  10  years  of 
exposition  and  exploration,  was  a 
journalistic  exercise  in  the  macabre. 
We  passed  on  another  trip  to  Grace- 
land. 

This  is  the  fourth  decade  in  which 
the  Tennessean  has  participated  in 
fellowships  for  foreign  fellows  to 
work  as  journalists  in  this  country.  All 
but  two  of  the  fellows  who  worked  at 
the  Tennessean  over  the  years  said 
they  enjoyed  their  work  and  pros¬ 
pered  here.  Mr.  Pogar  was  one  of  the 
two  who  didn’t. 

Frank  Sutherland 

(Sutherland  is  editor  of  The  Tennes¬ 
sean  in  Nashville.) 


Correction 

The  wrong  address  for  the  newslet¬ 
ter  Multicultural  Link  appeared  in  an 
article  in  the  Nov.  10  issue  of  E&P. 

The  correct  address  is:  P.O.  Box 
1775,  St.  Petersburg,  Fla.  33731. 
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Bonding  announcements 

Everett  (Wash.)  Herald’s  decision  to  change  the  name  of  its 
wedding  page  to  accommodate  gay  couples  rouses  reader  emotion 


By  M.L.  Stein 

A  daily  newspaper  in  the  conserva¬ 
tive  city  of  Everett,  Wash.,  startled  the 
community  recently  by  publishing  a 
“bonding”  announcement  of  a  les¬ 
bian  couple. 

Moreover,  the  Everett  Herald 
changed  the  name  of  its  traditional 
“Wedding  Book”  page  to  “Celebra¬ 
tions,”  which  will  include  future 
bonding  ceremonies  by  gay  and  les¬ 
bian  couples. 

The  move  brought  irate  phone 
calls,  subscription  cancellations,  the 
loss  of  two  small  advertisers  and 
prai  ,e  from  gay  activists  for  the  Her¬ 
ald's  courage.  There  was  “some  neg¬ 
ative  feedback”  from  other  advertis¬ 
ers,  according  to  advertising  director 
Ann  Reed. 

.  The  Washington  Post  Company- 
owned  newspaper  ran  an  editorial 
explaining  its  action  and  a  news  story 
and  sidebars  delved  into  the  “wed¬ 
ding”  rituals  of  homosexual  couples. 
The  subject  also  was  discussed  by 
columnist  Mike  Henderson,  who  com¬ 
mented:  “We  treat  people  equally. 
Our  obligation  is  to  report  what  is 
going  on  in  the  community  and  to 
reflect  the  diversity  of  the  individuals 
and  groups  that  make  up  its  citizens.” 

It  all  started  quite  casually,  said 
managing  editor  Stan  Strick. 

The  lesbian  pair.  Sail  Hutson  and 
Jennifer  Quail,  submitted  a  regular 
wedding  announcement  form  to  the 
paper,  stating  they  had  repeated  their 
vows  to  one  another  in  a  public  park. 
A  television  crew  had  covered  the 
ceremony. 

“What  do  we  do  with  this?”  Strick 
recalled  asking  executive  editor 
Joann  Byrd.  The  issue  had  not  arisen 
before,  he  added. 

The  decision  to  publish  the  bond¬ 
ing,  along  with  a  photo  of  the  two 
women,  came  out  of  a  meeting  of 
editors,  publisher  Larry  Hanson  and 
Reed. 

Strick  said  he  pushed  strongly  for 


publication.  The  editor  added  that  he 
also  consulted  with  some  staff  mem¬ 
bers,  who  are  openly  gay. 

“Whenever  anybody  has  a  mile¬ 
stone  in  his  or  her  life  it’s  important  to 
them,”  Strick  told  E&P.  “We  re¬ 
examined  our  policy  to  define  what 
those  events  should  be.  We  did  not 
decide  this  on  the  basis  of  a  gay  issue 
but  in  the  broader  context  of  the 
whole  function  of  an  announcement 
page. 

“We  figured  there  will  be  more 
things  that  don't  fit  our  traditional 
stereotypes.  The  page  is  now  meant 
to  reflect  what  is  going  on  in  our  soci¬ 
ety.  Mainstream  newspapers,  as  a 


In  the  end,  the  editorial  went  on, 
the  paper  took  the  step  because  of  an 
obligation  to  uphold  “the  spirit  of  the 
First  Amendment.” 

Hanson,  who  also  is  president  of 
the  Pacific  Northwest  Newspaper 
Association,  said  the  new  policy  has 
drawn  “both  good  and  bad  feedback.” 

The  protests,  he  disclosed,  have 
come  mostly  from  conservative  reli¬ 
gious  groups. 

The  publisher  said  the  paper 
expected  a  reaction  but  probably 
created  more  of  a  storm  by  proclaim¬ 
ing  and  explaining  its  new  policy  than 
if  “we  had  just  gone  ahead  and  done 
it.” 


“We  figured  there  will  be  more  things  that  don’t  fit 
our  traditionai  stereotypes.  The  page  is  now  meant  to 
refiect  what  is  going  on  in  our  society.” 


rule,  are  not  on  the  cutting  edge  of 
social  change.” 

The  Sunday  Celebrations  page  now 
contains  headings  for  weddings, 
engagements,  anniversaries,  birth¬ 
days  and  bondings. 

A  box  on  the  page  informs  readers 
that  the  Herald  will  run  announce¬ 
ments  “noting  significant  milestones 
in  people’s  lives.” 

A  Dec.  7  Herald  editorial  on  its 
decision  declared  in  part:  “The  issue 
was  not  one  of  religious  morality  for 
the  Herald.  That  is  not  our  business. 
Justifying  or  promoting  a  particular 
lifestyle  was  not  the  question  either. 

“Yet,  there  was  a  question  that 
many  would  regard  as  moral  — 
whether  the  Herald’s  news  depart¬ 
ment  should  set  itself  up  as  a  judge 
over  the  individuals  who  made  the 
[bonding  announcement]  request.  On 
the  editorial  page,  we  are  proud  to  be 
associated  with  a  news  department 
that  tries  to  be  as  accepting  and  open 
to  people  as  possible.” 


“But  we  did  not  want  to  surprise 
our  audience,”  he  explained. 

The  Herald’s  circulation  is  approxi¬ 
mately  57,000  daily  and  64,000  Sun¬ 
day  in  a  community  of  about  60,000, 
30  miles  north  of  Seattle.  Strick 
described  it  as  a  generally  conserva¬ 
tive  city  with  relatively  few  openly 
gay  residents. 

“We  don’t  expect  to  get  a  lot  of 
these  [bonding  announement]  re¬ 
quests,”  he  said. 

Circulation  manager  Jim  Gregory 
declined  to  reveal  the  number  of 
cancellations  but  observed,  “This 
must  be  an  emotional  issue.  We  had 
two  stop  notices  from  people  who 
weren’t  even  subscribers.” 

Reuters  earns  more, 
despite  problems 

Reuters  Holdings  pic  expected 
1990  pretax  profits  13%  above  1989’s, 
(Continued  on  page  38) 
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Pentagon  prepares  the  press  for  war 

Defense  Dept,  says  reporters  on  the  front  lines  in  move  on 
Kuwait  must  be  in  shape;  copy  guidelines  are  also  issued 


By  Debra  Gersh 

No  longer  is  it  only  the  soldiers  in 
Operation  Desert  Shield  who  must 
pass  physical  muster  and  practice 
mock  deployments  in  preparation  for 
battle;  combat  press  corps  also  must 
be  ready  and  able. 

The  Pentagon  this  week  approved 
regulations  for  combat  pool  reports, 
and  also  came  up  with  a  new  re¬ 
quirement  —  that  pool  reporters 
be  able  to  pass  a  physical  fitness 
test. 

At  first  met  with  media  incredulity, 
the  Department  of  Defense  required 
reporters  participating  in  the  combat 
pools  to  pass  a  physical  fitness  test 
involving  push-ups,  sit-ups  and  a 
mile-and-a-half  run.  Requirements 
for  passing  were  calculated  according 
to  age  and  gender. 

Few  journalists  were  reported  to 
have  trouble  with  the  test,  which  was 
scaled  down  to  a  less  vigorous  exami¬ 
nation  after  initial  protests. 

According  to  various  sources,  Sgt. 
Rob  Jagodzinski  from  Stars  &  Stripes 
finished  in  first  place,  while  Michael 
Hedges  from  the  Washington  (D.C.) 
Times  came  in  second. 

Although  one  editor  contacted  for 
comment  said  he  thought  people  were 
kidding  about  the  test  when  he  first 


heard  about  it,  most  said  they  had  no 
problems  with  the  basic  test  as  long  as 
it  was  not  being  used  unfairly  to 
screen  out  reporters. 

“We  want  people  in  the  combat 
pools  to  ...  be  up  there  really  seeing 
action,”  commented  Washington 
(D.C.)  Post  foreign  editor  David  Igna- 
tus.  “Since  we  want  to  be  up  close, 
it’s  reasonable  to  have  our  people  be 
able  to  run  as  fast  as  the  troops.” 

If  there  were  any  evidence  that  the 
tests  were  being  used  to  screen  out 
reporters  or  if  the  military  imposed 
some  sort  of  written  test,  Ignatus  said 
he  would  be  concerned. 

“I  wonder  if  the  public  affairs  offi¬ 
cers  have  to  take  the  same  test,”  com¬ 
mented  Frank  Aukofer,  Washington 
bureau  chief  of  the  Milwaukee  Jour¬ 
nal  and  a  member  of  the  original  Per¬ 
sian  Gulf  press  pool.  “I  think  they’re 
just  trying  to  cover  their  own  fan¬ 
nies,”  he  said  of  the  DoD. 

Aukofer,  55,  who  exercises  but 
admitted  he  is  “not  in  the  world’s  best 
shape,”  said  it  was  “terribly  hot”  in 
the  region,  but  he  had  no  trouble 
keeping  up. 

“It’s  more  the  responsibility  of  the 
individual,”  he  noted.  “We,  cer¬ 
tainly,  as  part  of  the  pool  were  taking 
risks”  —  for  example  by  being  on 


military  planes.  Pool  reporters  did 
sign  waivers. 

Aukofer,  who  was  scheduled  to 
return  to  the  Gulf  in  mid-January,  said 
some  reporters  planning  to  go  to  the 
Middle  East  to  cover  Operation 
Desert  Shield  had  begun  physical  fit¬ 
ness  regimens. 

“I  don’t  know  of  this  being 
required  before  in  any  war  I’ve  heard 
of,”  Aukofer  added.  “It’s  been  the 
cause  of  a  lot  of  chuckling  and  laugh¬ 
ing  in  the  press  corps.” 

American  Society  of  Newspaper 
Editors  president  Burl  Osborne  said 
he  thinks  a  “test  of  reasonable  sta¬ 
mina  makes  sense,”  as  long  as  it  is  not 
punitive  or  arbitrary. 

“I  wouldn’t  want  our  own  people  to 
go  if  they  were  not  able  to  put  up  with 
it,”  added  Osborne,  president  and 
editor  of  the  Dallas  Morning  News. 

The  Associated  Press  did  not  make 
any  changes  in  its  personnel  in  the 
Gulf  due  to  physical  fitness  require¬ 
ments,  and  managing  editor  Marty 
Thompson  explained  that  assign¬ 
ments  were  based  on  “people’s  expe¬ 
rience  and  that  they’re  right  for  the 
assignment. 

“Obviously,  we’re  not  going  to 
send  anyone  who’s  in  poor  health.” 

Journalists  also  were  being  trained 
to  use  protective  gear  in  the  event  of  a 
chemical  weapons  attack,  and  the 
various  combat  pools  —  there  are 
about  seven  —  were  being  taken  to 
the  front  in  practice  deployments. 

The  Washington  (D.C.)  Times’ 
Hedges  was  in  one  of  the  first  combat 
pools  called  up  and  wrote  that  the 
“event  itself  was  fairly  routine  ...” 

Marc  Lerner,  Washington  Times 
foreign  editor,  said  as  he  understood 
it,  the  practice  pools  were  going 
smoothly,  although  sending  reporters 
out  on  dry  runs  was  chewing  up  a 
tremendous  amount  of  time. 

Press  restrictions 

Most  of  those  involved,  however, 
expressed  more  concern  over  the 
Pentagon’s  regulations  for  re¬ 
stricting  combat  pool  coverage  from 
the  Gulf. 

The  regulations  were  finalized  as 
E&P  went  to  press.  Various  drafts  of 
reporting  restrictions  had  been  criti¬ 
cized  by  the  media. 

The  DoD  regulations,  based  on 
ground  rules  issued  Jan.  7,  spell  out  12 
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categories  of  information  that  should 
not  be  reported. 

Restricted  information  includes: 

•  Specific  numbers  of  troops,  air¬ 
craft,  weapons  systems  and  the  like. 

•  Details'  of  future  plans,  opera¬ 
tions  or  strikes,  including  those  that 
have  been  canceled. 

•  Information  or  photographs  that 
reveal  specific  locations  of  military 
forces  or  security  at  military  loca¬ 
tions. 

•  Rules  of  engagement  details. 

•  Intelligence  collection  activities, 
including  targets,  methods  and 
results. 

•  Specific  information  on  friendly 
troop  movements,  tactical  deploy¬ 


the  security  review  process,”  Wol- 
man  said  he  did  “not  like  it  philosoph- 
ically  and  I  don’t  think  it  will 
work  .  .  .  I’m  concerned  that 
someone  .  .  .  in  the  heat  of  battle  will 
squelch  a  report  about  a  battle  that 
does  not  go  the  American  way.” 

“At  this  point,  until  anything  hap¬ 
pens,  it’s  impossible  to  say  if  they  will 
work,”  the  Washington  Times’  Ler- 
ner  said  of  the  regulations  and  pool 
setups.  “For  us  the  issue  is,  are  these 
guys  going  to  be  able  to  file  and  how 
well  this  apparatus  is  going  to  work. 

“I  haven’t  been  yelling  and 
screaming  about  the  restrictions, 
because  I  haven’t  heard  any  bitching 
from  my  people,”  Lerner  said. 


In  addition,  combat  pool  reports  would  be 
subjected  to  security  reviews  by  public  affairs  officers 
at  the  scene  prior  to  transmission.  In  the  event  of  a 
disagreement,  appeals  would  be  possible. 


ments  and  dispositions  that  could 
endanger  operational  security  or 
lives. 

•  Identification  of  aircraft  origin 
other  than  as  land-  or  sea-based. 

•  Effectiveness  or  ineffectiveness 
of  enemy  camouflage,  cover,  decep¬ 
tion,  targeting,  direct  and  indirect 
fire,  intelligence  collection  or  secu¬ 
rity. 

•  Specific  identifying  information 
on  downed  aircraft  or  ships  while 
search  and  rescue  missions  are 
planned  or  are  under  way. 

•  The  methods,  unique  equipment 
or  tactics  of  special  operations  forces. 

•  Specific  operating  methods  and 
tactics,  such  as  angles  of  attack  or 
speeds,  but  allowing  general  terms 
such  as  “low”  or  “fast.” 

•  Information  on  operation  or  sup¬ 
port  vulnerabilities  that  could  be  used 
against  U.S.  forces,  such  as  details  of 
major  battle  damage  or  major  person¬ 
nel  losses  of  specific  units,  until  the 
information  is  released  by  the  mili¬ 
tary.  Descriptions  such  as  “light,” 
“heavy”  or  “moderate”  would  be 
allowed. 

In  addition,  combat  pool  reports 
would  be  subjected  to  security 
reviews  by  public  affairs  officers  at 
the  scene  prior  to  transmission.  In  the 
event  of  a  disagreement,  appeals 
would  be  possible. 

Noting  he  was  concerned  specifi¬ 
cally  with  both  the  regulation  of 
reporting  damages  and  casualties  and 
with  having  reports  scrutinized  at  the 
scene,  AP  Washington  bureau  chief 
Jon  Wolman  said  he  was  not  satisfied 
with  the  regulations. 

Noting  “continued  concern  about 


adding,  of  course,  that  they  all  would 
prefer  no  restrictions. 

Lerner  noted  that  the  Pentagon  had 
seemed  “flexible  enough,  but  the 
proof  will  be  in  the  pudding.” 

Despite  the  military  regulations  im¬ 
posed,  Lerner  said  he  thinks  reporting 
the  story  is  going  to  come  down  to 
“good  old-fashioned  ingenuity  and 
craftiness.” 

As  E&P  went  to  press,  Washington 
bureau  chiefs  of  reporters  participat¬ 
ing  in  military  pools  were  slated  to 
hold  their  regular  quarterly  meeting 
with  Defense  Department  officials  in 
Washington,  at  which  the  latest  reg¬ 
ulations  were  expected  to  be  dis¬ 
cussed. 

“We  think  the  pool  arrangements 
for  coverage  of  fighting  in  the  Gulf  are 
gravely  flawed  in  two  respects,” 
according  to  a  statement  from  New 
York  Times  executive  editor  Max 
Frankel.  “They  envision  an  elaborate 
and  impractical  ‘security  review’  that 
is  tantamount  to  censorship  and  an 
indefinite  ‘escort’  routine  in  the  guise 
of  facilitating  pool  coverage. 

“Both  imply  that  correspondents 
cannot  be  trusted,  as  in  the  past,  to 
safeguard  military  operations  against 
disclosures  that  endanger  lives. 

“We  have  asked  the  Secretary  of 
Defense  for  yet  another  reappraisal 
before  these  rules  break  down  in  prac¬ 
tice,  to  the  detriment  of  all,”  Frankel 
stated. 

As  E&P  went  to  press,  the  Ameri¬ 
can  Society  of  Newspaper  Editors 
sent  a  letter  to  Assistant  Secretary  of 
Defense,  Pete  Williams,  also  protest¬ 
ing  the  proposed  use  by  the  military  of 
a  security  review  of  reporters’  copy. 


Writing  on  behalf  of  ASNE  were 
Osborne,  its  president,  and  Larry 
Kramer,  executive  editor  of  the  San 
Francisco  Examiner  and  chairman  of 
the  ASNE  press,  bar  and  public 
affairs  committee. 

The  news  execs  also  said  the 
requirement  of  press  pool  coverage 
should  be  eliminated  as  soon  as  possi¬ 
ble  in  favor  of  open  access  to  all  the 
press. 

“Our  view  of  a  pool  situation  is  that 
it  should  be  in  effect  only  as  long  as  it 
absolutely  has  to  be,  say  for  the  first 
day  or  so  of  fighting  because  of  the 
logistical  difficulty  of  getting  the  press 
in  quickly,”  the  ASNE  letter  stated. 

“But  as  soon  as  possible  the  press 
should  be  allowed  coverage  that 
would  be  free  of  many  of  the  pool 
restraints.  We  see  no  evidence  of  any 
attempt  [by  the  military]  to  prepare 
for  that  circumstance.” 

The  ASNE  letter  pointed  out  that 
“there  was  no  such  prior  review 
[requirement  by  the  military]  in 
Vietnam,  and  there  were  few  security 
breaches  of  any  consequence.” 

Stating  that  there  are  currently  250 
U.S.  reporters  on  site  in  Saudi  Arabia 
right  now,  the  ASNE  letter  added, 
“The  American  public  would  be  best 
served  by  a  system  that  allows  them 
to  do  their  job  as  quickly  as  possible 
after  hostilities  break  out.  We  ask  you 
to  devote  more  time  to  preparation  for 
that  situation. 

“In  a  world  where  spin  control  of 
the  news  has  become  commonplace, 
prior  restraints  is  a  tool  to  gain  control 
over  what  the  American  public  sees  or 
hears  from  the  battlefield.” 


Yale  University 
interested  in 
St.  Pete  Times 

By  George  Garneau 

After  fending  off  heavyweight  cor¬ 
porate  raider  Robert  Bass,  the  St. 
Petersburg  Times  is  facing  a  possible 
new  ownership  challenge  from  an 
unlikely  predator:  Yale  University. 

Yale’s  interest,  expressed  in  a  let¬ 
ter  received  Jan.  7,  centers  on  the  tax- 
exempt  status  of  the  Poynter  Institute 
for  Media  Studies,  the  non-profit 
journalism  education  center  estab¬ 
lished  by  Times  founder  Nelson  Poyn¬ 
ter  to  avoid  inheritance  taxes  and  to 
ensure  the  newspaper’s  indepen¬ 
dence. 

If  the  institute  was  not  eligible  for 
tax-exempt  status,  Poynter’s  will 
named  Yale  as  “contingency  benefi- 
(Continued  on  page  39) 
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New  York  Daily  News  sues  Newsday 

Accuses  competitor  of  luring  away  distributors;  seeks  $1  million 
in  damages;  strikers  arrested  after  taking  over  bureau  newsroom 


The  strikebound  New  York  Daily 
News  has  filed  a  $1  million  lawsuit 
accusing  a  tabloid  competitor.  New 
York  Newsday,  of  luring  away  the 
News’  home-delivery  distributors. 

In  response  to  arguments  that  they 
had  breached  their  contracts  with  the 
News,  a  state  judge  in  Queens  tempo¬ 
rarily  barred  the  News  distributors 
from  delivering  New  York  Newsday. 
A  hearing  was  scheduled  for  Jan.  15. 

The  suit  opens  a  legal  struggle, 
beyond  their  newspaper  war, 
between  Chicago-based  Tribune 
Company,  owner  of  the  News,  and 
Los  Angeles-based  Times  Mirror 
Co.,  owner  of  Newsday  and  New 
York  Newsday. 


openly  distributing  both  papers,  told 
the  News  Dec.  28  that  they  had  signed 
three-year  contracts  with  Newsday 
and  intended  to  stop  delivering  the 
News,  the  suit  says.  It  accuses  the 
distributors  of  breaching  exclusive 
home-delivery  agreements  and  of 
trying  to  “mislead”  News  subscrib¬ 
ers  by  sending  them  letters  urging  that 
they  switch  from  the  News  to  New 
York  Newsday. 

The  News  asserts  that  Newsday, 
solicited  the  distributors,  “misap- 
prcpriated”  News  subscriber  lists 
they  maintained  and  solicited  other 
distributors  under  contract  to  the 
News. 

While  Justice  Joscelyn  E.  Smith 


While  Justice  Joscelyn  E.  Smith  temporarily  barred 
the  distributors  from  delivering  New  York  Newsday, 
she  refused  to  restrain  Newsday  from  “further 
interference”  with  other  distributors. 


(It  is  not  the  first  time  that  the  two 
competitors  have  hurled  charges 
against  one  another.  In  late  1988, 
Newsday  filed  a  complaint  with  the 
Audit  Bureau  of  Circulations  charg¬ 
ing  the  News  with  violating  regula¬ 
tions  in  order  to  boost  circulation  fig¬ 
ures.  At  that  time.  News  publisher 
James  Hoge  responded  that  his  news¬ 
paper  did  follow  the  “letter  and 
intent”  of  the  Audit  Bureau  regula¬ 
tions.  The  Audit  Bureau  resolved  the 
matter  by  imposing  time  limits  on 
reporting  which  days  are  being 
excluded  from  circulation  averages.) 

The  recently  filed  Daily  News  suit 
centers  around  Queens,  where  New 
York  Newsday  first  penetrated  the 
New  York  city  market  as  an  exten¬ 
sion  of  Newsday,  the  dominant  daily 
east  of  the  city  on  suburban  Long 
Island. 

The  suit  claims  Newsday,  in  an 
“underhanded  scheme”  to  convert 
News  subscribers,  used  promises  of 
cash  payments  to  induce  News  dis¬ 
tributors  William  Cerasoli  and  Joseph 
Posa  to  deliver  New  York  Newsday 
to  subscribers  of  the  News. 

The  distributors,  who  have  been 


temporarily  barred  the  distributors 
from  delivering  New  York  Newsday, 
she  refused  to  restrain  Newsday  from 
“further  interference”  with  other  dis¬ 
tributors. 

The  News  has  suffered  “substan¬ 
tial”  monetary  damage  from  lost 
revenue  and  high^i  costs,  the  suit 
alleges,  seeking  a  permanent  injunc¬ 
tion  and  at  least  $1  million  in  dam¬ 
ages. 

“We  absolutely  do  not  comment  on 
matters  when  legal  proceedings  are 
involved,”  said  New  York  Newsday 
spokeswoman  Chiara  Coletti. 

However,  before  Newsday  was 
served  with  papers,  its  publisher, 
Robert  M.  Johnson,  denied  any 
wrongdoing  in  a  New  York  Times 
story  by  David  E.  Pitt. 

The  two  distributors  “had 
approached  us,  saying  that  their  busi¬ 
ness  was  off  20  to  30%  since  the  strike 
and  asking  whether  they  could  buy 
papers  from  us,”  Johnson  said.  He 
said  that  Newsday  insisted  that  agree¬ 
ments  not  exclude  the  distributors 
from  delivering  the  News  and  added 
that  other  distributors  had  contacted 
Newsday. 


Strikers  occupy  bureau 

In  other  developments,  10  strikers 
entered  and  occupied  the  News’ 
Brooklyn  bureau  for  four  hours. 

The  demonstration,  which 
attracted  80  police  officers  and  30 
vehicles,  sought  to  keep  the  strike  by 
nine  unions  and  2,500  News  workers 
in  the  public  eye. 

The  strikers  entered  using  the  key 
of  striking  reporter  Bill  Farrell.  They 
barricaded  themselves  with  a  desk 
against  the  door  and  phoned  members 
of  the  Tribune  Co.  board  urging  that 
the  company  agree  to  contracts. 

When  Frank  McKeown,  who  had 
crossed  picket  lines  to  work  during 
the  strike,  tried  to  enter,  the  strikers 
told  him  he  had  been  replaced. 

After  negotiations  between 
lawyers,  the  strikers  gave  themselves 
up  and  were  arrested  on  charges  of 
misdemeanor  criminal  tresspassing. 

News  spokesman  John  Sloan  dis- 
missed  the  demonstration  as 
“another  publicity  stunt.” 

Sloan  said  more  than  half  of  the 
Newspaper  Guild's  750  Daily  News 
employees,  before  the  strike,  had 
returned  to  work. 

The  Guild  accused  98  of  its  mem¬ 
bers  of  strikebreaking.  The  move 
started  internal  procedures  that  could 
result  in  fines  and  expulsion  from  the 
union. 

Barry  Lipton,  president  of  the 
Guild  local,  said  the  members  had 
gone  back  to  work  but,  unlike  about 
170  others  who  had  crossed  picket 
lines,  had  not  resigned  from  the 
union. 

The  nine  striking  unions  called  an 
all-day  meeting  Jan.  8  to  discuss  plans 
for  a  national  boycott  of  Tribune 
Co.  businesses. 

Sloan  said  the  unions  “will  receive 
no  support  or  sympathy  in  their 
request  for  a  national  boycott”  and 
called  it  a  “diversionary  tactic.” 

After  all  its  major  advertisers  had 
pulled  out,  several  returned  to  the 
News,  including  retailers  Seaman's 
furniture  and  SaveMart  electronics. 

Seeking  to  remain  neutral,  Save- 
Mart  cited  ad  rate  increases  of 
“nearly  100%  by  one  of  the  major 
(Continued  on  page  37) 
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Three  j-schools  get  Knight  Chairs 

Each  receives  $1  million  endowment 


A  traditional  journalism  school,  a. 
historically  black  college  and  a  uni¬ 
versity’s  innovative,  non-traditional 
approach  to  teaching  journalism  have 
been  selected  as  the  first  three  recipi¬ 
ents  of  Knight  Foundation’s  new 
Knight  Chairs  in  Journalism. 

Receiving  the  three  $1  million 
endowments  were:  the  William  Allen 
White  School  of  Journalism  and  Mass 
Communications  at  the  University  of 
Kansas;  the  School  of  Journalism, 
Media  and  Graphic  Arts  at  Florida 
Agricultural  and  Mechanical  Univer¬ 
sity  (FAMU)  in  Tallahassee,  Fla. ;  and 
the  Institute  of  Policy  Sciences  and 
Public  Affairs  at  Duke  University. 

The  William  Allen  White  School 
will  focus  the  Knight  Chair  on  study¬ 
ing  the  leadership  role  of  the  press  in 
the  community  and  FAMU  will  use 
the  endowment  to  attract  a  distin¬ 
guished  professional  journalist  to  nur¬ 
ture  as  well  as  teach  students  through 
a  comprehensive  series  of  profes¬ 
sional  and  personal  development  pro¬ 
grams.  It  is  expected  that  the  state  of 
Florida  will  match  Knight  Founda¬ 
tion’s  grant  with  $750,000  under  the 
Eminent  Scholars  Program. 

The  Institute  of  Policy  Sciences 
and  Public  Affairs  at  Duke,  which 
offers  bachelor’s  and  master’s 
degrees  in  public  policy,  currently 
provides  top  liberal  arts  students  with 


IN  BRIEF - 


opportunities  to  interact  with  leaders 
from  professions  such  as  law,  teach¬ 
ing,  business,  banking,  medicine  and 
finance.  The  Knight  Chair  will  be 
devoted  to  print  journalism. 

“The  common  denominators  in 
these  programs  are  their  solid  com¬ 
mitments  to  quality  and  their  proven 
track  records.  The  selection  of  these 
three  also  reflects  our  belief  that  there 
is  more  than  one  good  path  for  edu¬ 
cating  journalists  of  the  next  cen¬ 
tury,’’  said  Creed  Black,  foundation 
president. 

The  Knight  Chair  in  Journalism  will 
be  an  ongoing  program.  In  the  future 
it  is  expected  that  one  chair  will  be 
awarded  annually  at  a  different  col¬ 
lege  or  university. 

The  first  three  recipients  were 
selected  from  34  institutions  submit¬ 
ting  proposals.  Most  of  those  propos¬ 
als  were  submitted  by  journalism 
schools,  which  Knight  Foundation 
required  to  be  accredited  by  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communica¬ 
tions.  The  foundation  also  accepted 
proposals,  such  as  Duke  Universi¬ 
ty’s,  for  chairs  focused  on  a  specific 
need  outside  of  a  traditional  journal¬ 
ism  program. 

In  addition  to  the  recipients  of  the 
Knight  Chairs  of  Journalism,  the  fol¬ 


lowing  journalism-related  organiza¬ 
tions  were  recently  awarded  Knight 
Foundation  grants:  American  Society 
of  Newspaper  Editors,  $58,000  to 
support  its  International  Journalism 
Exchange  and  Minorities  programs; 
Southern  Newspaper  Publishers 
Association,  $50,000  for  general  sup¬ 
port  of  the  group’s  seminar  program; 
National  Press  Foundation,  $30,000 
for  a  mentoring  program  for  the  most 
promising  graduates  of  minority 
youth  workshops  nationwide;  World 
Press  Institute,  $25,000  for  general 
support;  Native  American  Journalists 
Association,  $10,000  for  general  sup¬ 
port;  International  Press  Institute, 
$10,000  for  general  support;  and 
United  States  South  Africa  Leader 
Exchange  Program,  $5,000  for  the 
South  African  Nieman  Fellowship 
Program. 

Established  in  1950  by  John  S.  and 
James  L.  Knight,  Knight  Foundation 
is  one  of  the  nation’s  largest  private 
foundations.  It  is  wholly  separate 
from  and  independent  of  Knight-Rid- 
der  Inc.  but  supports  worthy  causes 
and  organizations  in  communities 
where  Knight-Ridder  has  newspa¬ 
pers.  In  addition  to  its  community, 
journalism  and  higher  education 
grants,  the  foundation  also  makes 
selected  grants  in  the  field  of  arts  and 
culture. 


Hollinger  moves 
registered  office 

Hollinger  Inc.  moved  its  registered 
office  to  Vancouver,  B.C.,  the  home 
of  its  main  English-language  group. 
Sterling  Newspapers. 

Controlled  by  Conrad  Black,  Hol¬ 
linger  keeps  its  headquarters  and 
executive  staff  in  Toronto,  its  home 
since  1970.  President  and  chief  oper¬ 
ating  officer  David  Radler  has  worked 
from  Vancouver  for  several  years. 

Newspaper 
wins  legai  fees 

A  federal  judge  in  Florida  has 
ordered  attorney  Gabe  Kaimowitz  to 
pay  nearly  $39,000  in  legal  fees  and 


court  costs  for  filing  what  he  called  a 
frivolous  lawsuit  against  Orlando 
(Fla.)  Mayor  Bill  Frederick  and  the 
owners  of  the  Orlando  Times,  a  black 
community  newspaper,  reported  the 
Orlando  Sentinel. 

Kaimowitz  filed  suit  in  1989, 
charging  that  the  Times  and  Frederick 
tried  to  suppress  information  about  a 
lawsuit  that  was  filed  to  prevent  the 
construction  of  a  road  project  in  a 
black  neighborhood. 


Photog  saves 
man  from  fire 

Boston  Herald  staff  photographer 
Robert  Eng  aided  in  the  rescue  of  a  79- 
year-old  man  from  a  third-floor  fire  on 
Christmas  Day. 

Eng  spotted  the  fire  on  his  way 


home  from  work  and  used  the  two- 
way  radio  in  his  car  to  contact  the  fire 
department.  The  elderly  resident,  the 
building’s  sole  occupant  at  the  time  of 
the  fire,  was  rescued  by  a  ladder 
truck.  He  was  not  hurt.  Eng  later 
retrieved  his  camera  to  shoot  the 
assignment  after  firefighters  arrived. 


Correction 

In  the  Jan.  5  Newspeople  in  the 
News  section,  Saundra  Keyes,  who 
was  named  executive  editor  and 
senior  vice  president  of  the  Long 
Beach  (Calif.)  Press-Telegram,  was 
mistakenly  identified  as  having  previ¬ 
ously  woriced  as  managing  editor  of 
the  Philadelphia  Bulletin. 

Keyes  was  managing  editor  of  the 
Philadelphia  Daily  News  before 
assuming  her  new  position. 
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Furor  over  editorial  subsides 

Philadelphia  Inquirer  apologizes  for  comments  about  contraceptive  use 


By  Tony  Case 

The  publication  of  a  Philadelphia 
Inquirer  editorial  in  mid-December 
started  a  revolt  among  newspaper 
staffers,  provoked  backlashing  letters 
and  editorials,  spurred  debate  in  the 
community,  prompted  staff  meetings 
at  the  paper,  and  has  finally  subsided 
after  a  printed  apology. 

The  editorial  entitled  “Poverty  and 
Norplant:  Can  Contraception  Reduce 
the  Underclass?”  written  by  deputy 
editorial  page  editor  Donald  Kimel- 
man,  appeared  in  the  Dec.  12  edition 
of  the  Inquirer.  It  reported  the  U.  S. 
Food  and  Drug  Administration’s 
recent  approval  of  Norplant,  a  con¬ 
traceptive  that  is  implanted  in  a 
woman’s  upper  arm  which  can  pre¬ 
vent  pregnancy  for  up  to  five  years,  as 
well  as  a  black  research  organiza¬ 
tion’s  finding  that  nearly  half  of  the 
black  children  in  the  U.  S.  live  in 
poverty. 

“The  main  reason  more  black  chil¬ 
dren  are  living  in  poverty  is  that  the 
people  having  the  most  children  are 
the  ones  least  capable  of  supporting 
them,”  Kimelman  wrote. 

The  editorial  suggests  that  welfare 
mothers  should  be  given  incentives  to 
use  the  contraceptive,  which  would 
“prove  invaluable  in  breaking  the 
cycle  of  inner  city  poverty  —  one  of 
America’s  greatest  challenges,”  and 
concludes  that,  while  the  subject  may 
be  uncomfortable  for  discussion,  the 
state  of  poor  black  America  and  its 
effect  on  the  nation’s  future  is  even 
more  horrendous  to  contemplate. 

Almost  immediately  after  its  publi¬ 
cation,  the  Inquirer  and  its  editorial 
board  became  the  object  of  vocal  out¬ 
rage  and  accusations  of  racism,  much 
of  which  originated  within  the  walls  of 
the  newspaper  itself. 

Steve  Lopez,  a  columnist  at  the 
paper  who  was  particularly  incensed, 
chose  to  use  his  space  to  denounce 
the  editorial  as  well  as  editorial  page 
editor  David  R.  Boldt,  whom  he 
likened  to  Lousiana  state  Representa¬ 
tive  and  former  Klu  Klux  Klan  mem¬ 
ber  David  Duke. 

“Some  [Inquirer  staffersl  are  often 
embarrassed  by  what  passes  for  this 
newspaper’s  voice,”  Lopez  wrote. 

Lopez  told  E&P  that  while  con¬ 
troversy  over  the  piece  has  leveled 
off  —  “People  are  really  tired  of 
talking  about  it”  —  it  still  represents 


Poverty  and  Norplant 

Can  contraception  reduce  the  underclass? 
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The  original  editorial 


An  apology 

The  editorial  on  'Norplant  and  poverty' 
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Mked  whether  contraception  could  We  remala  commIRad  to  a  wboi 
-radum  tn  BBdafciM"  aod  thus  heat  of  stretegMe  for  redeeing  pov 
!  atbuan  people's  fears  of  soaMthlng  erty  —  from  better  acbooM  to  Job 
far  worse  tnan  prottotlng  Mrib  cow  trainlag  to  radical  welihre  rtform. 
trM  Later  we  the  word  augew  We  thlok  educeiloa  ebous  birth  coo- 
ics  as  a  way  of  axMelnlag  what  we  Uol  Is  ImponanL  and  if  NorpUr 
duel  but  it  only  inflaMd  Uvea  up  to  lu  advance  bOUng. 


In  Unking  tbe  Iwuea  of  race  and 
conirecepUoo.  we  left  too  many  pe» 
pie  ertth  tbe  UBpreeelon  that  our  cure 

lor  poverty  wee  to  reduce  tbe  num- 
:  bar  of  Meek  people.  Altbeegh  ibst 


Uvea  up  to  lu  advance  bOUng.  u 
could  bo  helpful  to  many  women. 

And  we  with  we  had  »ld  it  that 
way  to  begia  with.  Tba  earlier  Noo 
plant  aditortal  andercni  our  cradlbtl- 
Ity  and  our  afloru  to  be  a  thoughtful 
reaponaible  and  eompaaiteMM  vMm 
on  iba  complex  tSBuea  of  poverty.  Wa 


The  editorial  apology 

the  general  way  of  thinking  and  edito¬ 
rial  policy  of  Boldt  and  others  on  the 
editorial  board,  which,  according  to 
Lopez,  is  a  stance  against  wimpy  edi¬ 
torials  Boldt  refers  to  as  “gray,  gela¬ 
tinous  goo.” 

“People  are  saying  that  David 
Boldt  just  doesn’t  get  it,”  Lopez  said. 
“He  thinks  editorials  need  to  be  con¬ 
troversial,  but  what  he  thinks  is  pro¬ 
vocative  many  think  is  insensitive. 
“He  wants  this  to  be  the  ‘David 


Boldt  Speaks’  page.” 

Lopez  added  that  the  editorial  rep¬ 
resents  the  way  most  issues  on  pov¬ 
erty  have  been  handled  by  those  who 
run  the  editorial  page.  “They  want  to 
rid  the  city  of  the  causes  of  poverty 
without  acknowledging  the  conditions 
of  poverty  that  exist,”  he  said.  “If 
they  don’t  see  this  as  racist  and  elitist, 
then  they  don’t  need  to  be  doing  what 
they’re  doing.” 

Lopez  was  not  the  only  one  upset 
over  the  piece.  A  letter  written  by 
Vanessa  Williams,  an  Inquirer 
reporter  and  president  of  the  Philadel¬ 
phia  Association  of  Black  Journalists, 
was  published  in  the  paper’s  Dec.  19 
edition.  In  the  letter,  Williams  called 
the  editorial  a  “tacit  endorsement  of 
slow  genocide”  and  “an  affront,  not 
only  to  poor  women  of  color,  but  to  all 
reasonable,  fair-minded  people.” 

There  was  also  an  organized 
demonstration  in  front  of  the  Inquir¬ 
er’s  office  building  the  week  the  edito¬ 
rial  ran. 

How'ever,  the  most  substantial 
show  of  disapproval  and  defiance 
occurred  at  an  Inquirer  staff  meeting 
where  tensions  ran  especially  high.  It 
was  at  this  meeting  that  Boldt  and 
Kimelman  realized  the  widespread 
effect  the  article  had  had  on  employ¬ 
ees  at  the  paper  and  how  much  many 
of  them  were  hurt  by  it. 

“The  feedback  was  a  learning 
experience,”  Kimelman  told  E&P. 
“I’m  a  combative  person  and  I’ll 
stand  up  for  my  views,  but  every 
single  black  person  says  they’re 
offended  by  [the  editorial]. 

“I  knew  we’d  get  heat  on  it  .  .  .  but 
what  I  was  surprised  at  was  the  reac¬ 
tion  within  the  building.” 

It  was  at  a  second,  less  heated 
meeting  that  Boldt  announced  to  the 
staff  that  the  paper,  in  a  move  to 
smooth  over  many  of  the  anxieties 
and  hurt  feelings  caused  by  the  origi¬ 
nal  editorial,  would  do  the  unusual  by 
publishing  an  apology.  That  editorial, 
which  called  the  original  one  “mis¬ 
guided  and  wrongheaded,”  appeared 
in  the  Dec.  23  edition. 

“Great  pain,  anger  and  con¬ 
troversy  have  resulted  from  that  edi¬ 
torial,  and  we  deeply  regret  our  deci¬ 
sion  to  print  it,”  it  said.  “  .  .  .  Since  it 
appeared,  we  have  been  doing  a  lot  of 
listening  and  soul-searching.” 

Lopez  said  he  and  other  staffers 
(Continued  on  page  38) 
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Assessing  the  postal  rate  recommendations 

Newspaper  industry  execs  are  basically  pleased  with  PRC  proposals; 
U.S.  Postal  Service  board  of  governors  meets  Jan.  22  to  vote  on  them 


By  Debra  Gersh 

Newspaper  industry  executives  are 
basically  pleased  with  the  latest  rec¬ 
ommendations  from  the  Postal  Rate 
Commission. 

Among  the  PRC  proposals  to  the 
U.S.  Postal  Service  board  of  gover¬ 
nors  are  new  rates  which  will  allow  a 
non-saturation  walk-sequencing  dis¬ 
count  proposed  by  the  National 
Newspaper  Association,  as  well  as  a 
narrowing  of  the  proposed  additional 
discount  to  large  direct  mailers,  a 
move  applauded  by  the  American 
Newspaper  Publishers  Association. 

“Carrier-walk  sequence  discounts 
and  destination  post  office  discounts 
urged  by  NNA  in  its  rate  case  brief 
were  adopted  by  the  Postal  Rate 
Commission  .  .  .,”  the  NNA  explain¬ 
ed.  “In-county  second-class  newspa¬ 
pers  that  follow  NNA  recommenda¬ 
tions  to  carrier-route  sort,  walk-sequ¬ 
ence  and  deliver  papers  to  destination 
post  offices  will  find  their  new  second 
class  in-county  rates  will  rise  only  3% 
to  9%  compared  to  an  average  rise  of 
22%  for  general  second  class  and  25% 
for  third  class.  Smaller  weight  papers 
will  find  the  smallest  rate  increases.” 

NNA  counsel  Robert  J.  Brinkman 
explained  that  requester  publications 
came  out  the  best,  with  expected 
increases  of  only  0%-3%. 

NNA  explained  that  for  the  best 
discounts,  newspapers  will  have  to 
walk-sequence  at  least  125  pieces, 
about  25%  of  an  average  route. 

“On  those  routes  where  the  paper 
does  not  go  to  125  stops  but  is  carrier- 
route  sorted  and  delivered  to  destina¬ 
tion  post  offices,  the  rate  increase  will 
be  about  14%,  or  the  pace  of  inflation 
since  the  last  rate  increase,”  accord¬ 
ing  to  NNA. 

Brinkman  further  explained  that 
those  routes  that  are  carrier-route 
sorted  can  expect  an  increase  of  only 
about  25%,  while  those  that  are  not 
presorted  at  all  will  likely  see  a  rate 
increase  between  21%-30%. 

“We  did  very  well,”  Brinkman 
said. 

The  ANPA,  while  pleased  “with 
the  steps  taken  that  address  the  cur¬ 
rent,  inequitable  balance  between 
first-  and  third-class  mails’  share  of 
Postal  Service’s  institutional  costs,” 
also  noted  “concerns  about  different 


levels  of  discount  in  bulk  thirdclass.” 

“We  will  continue  to  seek  instead  a 
single,  non-discriminatory,  walk- 
sequence  discount  available  to  all 
mailers.  However,  we  are  encour¬ 
aged  that  the  recommended  advan¬ 
tage  granted  to  large  direct  mailers — 
who  compete  for  advertising  with 
newspapers  and  others — has  been 
narrowed  by  the  commission,”  stated 
ANPA  president  Jerry  W.  Friedheim 
in  a  release. 


bulletin. 

“Strains  of  the  ’anti-junk  mail’  syn¬ 
drome  have  been  apparent  at  the  com¬ 
mission  for  some  time,  and  now  I 
believe  the  strains  have  progressed 
into  a  systematic  disease.” 

The  PRC  also  proposed  an  increase 
in  first-class  mail,  bringing  the  cost  of 
a  first-class  stamp  to  290,  up  from  a 
quarter,  with  a  special  270  stamp  to  be 
used  for  specially  coded  business 
reply  envelopes. 


. .  We  are  encouraged  that  the  recommended 
advantage  granted  to  large  direct  mailers— who 
compete  for  advertising  with  newspapers  and  others— 
has  been  narrowed  by  the  commission,”  stated  ANPA 
president  Jerry  W.  Friedheim  . . . 


The  big  win  for  ANPA  was  nar¬ 
rowing  the  gap  between  institutional 
costs  borne  by  first-  and  third-class 
mail,  explained  Lisa  Cody,  ANPA 
postal  affairs  coordinator,  who  called 
it  a  victory  for  all  mailers. 

Although  the  methods  chosen  by 
the  PRC  differed  from  the  unbundling 
strategy  recommended  by  ANPA,  the 
result  is  the  same,  she  noted,  adding, 
“The  end  result  is  what  we  are  after.” 

ANPA  was  disappointed,  however, 
that  the  PRC  “recognized  saturation 
as  a  concept,”  Cody  explained.  “We 
remain  committed  to  the  position  that 
this  saturation  discount  is  discrimi¬ 
natory.” 

The  Third  Class  Mail  Association, 
however,  was  not  pleased  with  the 
recommendations,  noting  the  deci¬ 
sion  “promises  to  have  a  devastating 
effect  of  the  third-class  mail  commu¬ 
nity,”  and  explaining  that  the  PRC 
recommended  an  average  increase  of 
25%  for  bulk  third  class  mail,  a  7% 
increase  over  the  18%  proposed  by 
the  U.S.  Postal  Service. 

The  TCMA  Bulletin  estimated  that 
for  catalog  marketers  the  average 
increase  across  the  three  tiers  of  bulk 
third  class  will  amount  to  “an 
astounding  40%. ” 

“I  fully  suspect  that  the  devastating 
effect  that  will  result  is  exactly  what 
the  rate  commissioners  intended,” 
said  former  TCMA  board  chairman 
Stan  Woodruff  in  the  association’s 


The  PRC  recommendations  will 
now  be  considered  by  the  USPS 
board  of  governors,  which  is  sched¬ 
uled  to  meet  Jan. 22. If  approved, the 
new  rates  could  be  in  effect  as  early  as 
the  first  week  of  February. 

Newhall  named 
Ad  Bureau  v.p. 

Julie  S.  Newhall  has  been  pro¬ 
moted  to  vice  president,  communica¬ 
tions  for  the  Newspaper  Advertising 
Bureau. 

To  coincide  with  the  promotion, 
the  bureau's  public  relations  depart¬ 
ment  has  been  renamed  the  communi¬ 
cations  department,  to  more  accu¬ 
rately  reflect  the  department’s 
emerging  responsibilities. 

She  will  remain  based  in  the  New 
York  office  and  will  report  to  Len 
Forman,  executive  vice  president. 
Newhall  has  been  the  Ad  Bureau’s 
director  of  communications  since 
January  1990.  She  joined  the  bureau 
in  1984  as  public  relations  assistant 
and  became  assistant  director  of 
information  in  1985. 

Martin  J.  Cody  was  named  vice 
president  of  the  Newspaper  Co-op 
Network  and  general  manager  of  the 
bureau’s  Chicago  office.  He  will 
report  to  Eric  Anderson,  senior  vice 
president/classified,  co-op  and  train¬ 
ing  located  in  the  New  York  office. 
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Test  run  of  cameras  in  federal  courts  approved 

Judicial  group  OKs  three-year  experiment  in  eight  courtrooms 


The  U.S.  Judicial  Conference, 
composed  of  27  federal  judges  headed 
by  Supreme  Court  Chief  Justice  Wil¬ 
liam  Rehnquist,  has  approved  a  three- 
year  experiment  that  will  allow 
cameras  in  eight  federal  courtrooms. 

Cameras  and  radio  equipment  have 
been  banned  from  federal  courts  since 
1937  but  45  states  allow  some  form  of 
broadcast  or  photographic  equipment 
coverage  of  proceedings  in  their 
courts. 


Federal  appellate  courts  selected 
for  the  experiment  will  be  located  in 
New  York  City  and  San  Francisco. 
U.S.  district  courts  participating  will 
be  located  in  Indiana,  Massachusetts, 
Michigan,  New  York,  Pennsylvania 
and  Washington. 

Beginning  in  July,  broadcast  and 
photographic  access  will  be  allowed 
in  civil  cases  in  the  selected  courts. 
Judges  will  have  broad  discretion  to 
reject  requests  for  coverage. 


The  federal  experiment  will  run 
through  July  1994  and  will  be  moni¬ 
tored  by  the  Federal  Judicial  Center, , 
a  study  group  for  the  federal  courts. 

“The  courts  have  been  selected. 
Now,  it’s  a  matter  of  the  news  media 
requesting  coverage  in  particular 
cases,”  said  David  Sellers,  a  spokes¬ 
man  for  the  policymaking  Judicial 
Conference. 


CNPA  selects  Its  new  executive  director 

Ex-Sacramento  Union  exec  named  to  California  publishers’  group  post 


By  M.L.  Stein 

John  B.  “Jack”  Bates,  former 
president  and  general  manager  of  the 
Sacramento  (Calif.)  Union,  has  been 
named  the  new  executive  director  of 
the  California  Newspaper  Publishers 
Association. 

In  announcing  the  appointment, 
CNPA  president  Dick  Blankenburg 
said  Bates  was  the  unanimous  choice 
of  the  association’s  executive  com¬ 
mittee.  A  search  committee  of  four 
top  CNPA  officers  had  reviewed 
more  than  30  nationwide  applications 
for  the  job,  Blankenburg  added. 

Bates,  who  began  his  career  in 
Meadville ,  Pa. ,  working  for  hi  s  grand- 
father’s  newspaper,  will  succeed 
Michael  B.  Dorais,  who  had  the  title 
of  general  manager  and  general 
counsel. 

Dorais  will  continue  with  CNPA  as 
general  counsel  and  legislative  lob¬ 
byist.  The  hiring  of  Bates  followed  a 
CNPA  reorganization  that  will  sepa¬ 
rate  its  administrative  and  lobbying 
functions. 

Bates  began  his  new  duties  Jan.  8, 
working  with  interim  director  Keith 
R.  Fuller,  who  was  to  remain  with 
CNPA  until  Jan.  11. 

The  new  director,  who  headed  the 
Union  from  1985-1989,  recently  has 
been  associated  with  newspaper 
broker  Mel  Hodell. 

“I’m  excited  about  filling  this  posi¬ 
tion  and  putting  together  a  new  team 
for  the  ’%s,”  Blankenburg  said. 

Bates  expressed  pleasure  at  being 
selected,  adding,  “I’m  particularly 
happy  to  remain  involved  in  the  news¬ 
paper  environment  and  have  the 
opportunity  to  work  with  newspaper 


people.” 

CNPA  board  member  Frank  Whit¬ 
taker,  president  and  general  manager 
of  the  Sacramento  Bee,  said  he  was 
happy  to  bfe  working  with  Bates 
instead  of  competing  with  him. 

“Jack  Bates  is  a  thorough  and  com¬ 
petent  newsman,”  Whittaker  went 
on.  “He  was  a  tough  competitor  and  1 
am  delighted  that  we  are  now  on  the 
same  team.” 

CNPA  vice  president  Mort  Levine 
said  of  Bates,  “He  talks  our  language. 
Under  his  management,  CNPA  will 
be  equal  to  the  tough  challenges 
ahead.” 

Before  he  joined  the  Union,  Bates 
was  general  manager  of  the  Hagars- 
town  (Md.)  Herald  Mail,  and  vice 
president  and  general  manager  of  the 
News  Gazette  in  Champaign-Ur- 
bana.  Ill. 

While  in  Sacramemto,  he  was 
heavily  involved  in  community  ser¬ 
vice.  He  was  a  board  member  of  the 
Chamber  of  Commerce,  United  Way, 
the  Sacramento  Symphony  Associa¬ 
tion,  and  the  local  Boy  Scouts  of 
America  Council. 

Bates  holds  a  B.A.  degree  in  eco¬ 
nomics  and  business  administration 
from  Duke  University  and  attended 
the  School  of  Printing  Management, 
Rochester  Institute  of  Technology. 

Another  CNPA  announcement 
confirmed  what  Blankenburg  had 
reported  as  a  strong  possibility  after 
the  association’s  November  board 
meeting:  the  dropping  of  the  contro¬ 
versial  political  lobbying  fund. 

By  adopting  its  executive  commit¬ 
tee’s  financial  report, the  CNPA 
board  of  directors  voted  to  rescind  a 


22-8  vote  to  retain  the  fund  at  its  May 
meeting. 

Levine  said  the  elimination  of  the 
$9,995  fund  was  decided  for  “eco¬ 
nomic  and  policy  reasons.”  Some 
CNPA  members  had  objected  that  it 
was  improper  for  a  newspaper  associ¬ 
ation  to  make  political  contributions. 

Moon  group  halts 
N.Y.  publication 

The  14-year-old  New  York  City  Tri¬ 
bune,  founded  by  conservative 
Korean  religious  leader  the  Rev.  Sun 
Myung  Moon,  ceased  publication 
Jan.  4. 

News  World  Communications 
Inc.,  the  company  created  by  follow¬ 
ers  of  Moon’s  Unification  Church, 
called  the  suspension  a  temporary 
“rest”  brought  on  by  the  economic 
recession  haunting  the  Northeast. 

Circulation  of  the  five-day  daily, 
which  reached  400,000  during  the 
1978  New  York  newspaper  strike, 
had  shrunk  to  12,000,  associate  editor 
Thomas  D.  Zumbo  said. 

Founded  in  1976  as  the  News 
World,  the  paper  was  renamed  in 
1983.  It  suspended  publication  for 
four  months  in  1985. 

In  a  Page  One,  story  the  paper 
quoted  its  editor  in  chief,  Robert  Mor¬ 
ton,  as  saying  “several  wealthy  finan¬ 
ciers”  were  desperately  seeking 
financing  to  save  the  paper. 

News  World  Communications  said 
it  would  continue  publishing  the 
money-losing  Washington  (D.C.) 
Times  and  the  Spanish-language  Noti- 
cias  del  Mundo. 
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Grad  school  program  goes  investigative 

Kiplinger  program  changes  direction 


By  Mark  Fitzgerald 

An  Ohio  State  University  journal¬ 
ism  school  graduate  program  for 
experienced  reporters  has  been  trans¬ 
formed  into  an  annual  investigative 
project. 

Under  the  direction  of  20-year 
investigative  reporting  veteran  Mike 
Masterson,  fellows  in  the  Kiplinger 
Midcareer  Program  in  Public  Affairs 
have  already  published  one  project, 
and  is  currently  in  the  middle  of 
another  —  and  hush-hush  —  investi¬ 
gation. 

Masterson  said  he  decided  to 
change  the  way  the  fellowship  pro¬ 
gram  worked  after  becoming  its  direc¬ 
tor  last  year.  Masterson  came  to  the 
program  after  heading  the  investiga¬ 
tive  reporting  team  at  the  Arizona 
Republic  of  Phoenix  and  worked  as  a 
reporter  at  the  Chicago  Sun-Times. 

When  he  arrived,  Masterson  said, 
the  usual  procedure  in  the  fellowship, 
which  leads  to  a  master’s  degree  in 
journalism,  was  for  each  of  the  10 
students  to  report  on  one  national  and 
one  state  topic. 

“I  found  them  mediocre  and  the 
students  agreed,”  said  Masterson, 
who  became  the  director  in  the  middle 
of  the  1989  academic  year. 

“[The  fellows]  were  like  any  other 
reporter:  they  waited  until  the  last 
minute  and  threw  something  togeth¬ 
er,”  he  said. 

Also,  many  of  the  stories  tended 
to  be  not  so  much  investigative  as 
trend  pieces,  Masterson  said.  He, 
on  the  other  hand,  was  looking  for 
something  “that  would  prompt  some 
change.” 

A  team  approach  seemed  the  best 
way. 

“It  only  made  sense  to  me,”  he 
said.  “Here  I  had  10  of  the  greatest 
public  affairs  reporters  in  the  country 
and  we  had  all  the  resources  Ohio 
State  University,  and  the  [Kiplinger- 
funded  annual]  trip  to  Washington. 

“This  is,  really,  one  of  the  nation’s 
biggest  investigative  teams.” 

Masterson  initiated  the  change  in 
the  last  semester  of  the  1989  year. 

Despite  the  relatively  short  time, 
the  team  produced  a  major  report  on 
the  state  of  the  insurance  industry  in 
the  United  States. 

Among  the  major  findings  was  that 
a  “single  major  catastrophic  earth¬ 
quake”  in  a  populated  section  of  the 
U.S.  would  throw  a  largely  unpre- 
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Mike  Masterson 


pared  insurance  industry  into  finan¬ 
cial  crisis. 

The  20-page  report  also  identified 
100  “major  insurance  companies” 
that  have  invested  more  than  100%  of 
their  net  worth  in  junk  bonds. 

Nevertheless,  the  investigation 
also  largely  discounted  fears  that  the 
insurance  industry  faces  an  insol¬ 
vency  crisis. 

“The  report  suggests  it  may  not  be 
real,  that  [any  problems]  may  be  the 
result  of  individual  company  misman¬ 
agement,”  Masterson  said. 

Journalists  in  the  program  learned 
both  investigative  and  social  skills 
during  the  project,  Masterson  said. 

“Some  of  them  had  never  heard  of 
a  GAO  [General  Accounting  Organi¬ 
zation]  report.  They  were  good 
reporters,  but  not  familiar  with  the 
wide  range  of  resources  available  in 
the  federal  government,”  he  said. 

Similarly,  teaming  the  reporters  — 
some  of  whom  were  go-it-alone  stars 
in  their  own  news  organizations  — 
highlighted  “a  need  to  polish  our 
social  skills,”  Masterson  said. 

This  year’s  fellows  are  already 
immersed  in  an  investigative  project 
that  Masterson,  like  any  good  editor, 
is  extremely  reluctant  to  discuss. 

“It’s  about  the  federal  govern¬ 
ment,”  he  said,  adding  only  that  the 
original  tip  for  the  story  came  from  a 
source  in  the  GAO  who  was  culti¬ 
vated  during  the  insurance  investiga¬ 
tion. 

However  —  again,  like  any  good 


editor  —  he  is  happy  to  hint  that  it 
will  make  major  headlines. 

“It’s  much  more  massive  than  I 
ever  imagined  we’d  undertake,” 
Masterson  said. 

The  topic  was  selected  early  in  the 
school  year  not  only  to  allow  plenty  of 
working  time,  but  to  provide  for 
changing  direction  if  a  story  does  not 
work  out. 

“I  throw  it  up  for  discussion,” 
Masterson  said  of  the  selection  pro¬ 
cess.  “I  ask  them  what  project  it  is 
they’ve  always  wanted  to  do,  but 
have  never  been  able  to.  Then  we 
narrow  it  down  to  the  top  five  and 
weigh  the  pros  and  cons.” 

Probability  of  success  is  definitely  a 
consideration,  he  said. 

“I  also  leave  it  open  enough  so  that 
after  the  first  two  or  three  weeks,  if 
it’s  not  developing.  I’m  certainly 
willing  to  change,”  Masterson  said. 

In  addition  to  the  ordinary  facilities 
of  a  university  j-school,  the  Kiplinger 
fellows  have  access  to  a  fax  and  a 
WATS  line.  The  D.C.  trip  has  been 
scheduled  for  April  and  the  investiga¬ 
tive  project  is  expected  to  be  pub¬ 
lished  in  June. 

As  with  the  insurance  report, 
copies  will  be  distributed  to  wire  ser¬ 
vices  and  larger  newspapers.  Master- 
son  said. 

Minority  media 
management  is 
news  group’s  focus 

The  National  Association  of 
Minority  Media  Executives  has  been 
formed  to  “establish  and  maintain 
relationships  among  minority  media 
executives  and  to  promote  the 
advancement  of  minorities  into  man¬ 
agement  of  mainstream  media.” 

At  the  group’s  inaugural  meeting, 
Albert  E.  Fitzpatrick,  assistant  vice 
president/minority  affairs  for  Knight- 
Ridder  Inc.,  was  elected  chairman. 

The  group  is  slated  to  include 
senior  managers  and  operational 
directors  of  newspapers,  magazines, 
radio  and  television  companies.  It 
admits  it  expects  a  small  membership 
base,  estimating  about  only  250 
minorities  will  be  eligible  to  join. 

The  NAMME  is  scheduled  to  meet 
again  during  the  National  Association 
of  Hispanic  Journalists’  convention  in 
New  York  March  27-30. 
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Who’s  writing  the  coiumn? 

Sacramento  Union  defends  itself  against  charge  that  a  bylined 
coiumn  by  a  syndicated  radio  commentator  is  written  by  someone  else 


By  M.L.Stein 

The  Sacramento  (Calif.)  Union  is 
defending  itself  against  a  charge  that  a 
bylined  column  by  syndicated  radio 
commentator  Rush  Limbaugh  is  actu¬ 
ally  written  by  someone  else. 

Union  editor  Joseph  Farah  admits 
the  column  is  ghostwritten  by  a  news¬ 
paper  staff  member  but  insists  that 
“the  words  are  really  Limbaugh ’s.” 

The  issue  arose  when  Christine 
Craft,  a  talk  show  host  on  KFBK- 
Radio  in  Sacramento,  reported 
recently  that  Limbaugh  does  not 
write  the  Union’s  front-page  daily 
column,  which  carries  his  name. 

“The  latest  Milli  Vanilli  is  right 
here  in  Sacramento,”  she  announced 
on  her  program. 

Limbaugh,  a  politically  conserva¬ 
tive  commentator  for  WABC  in  New 
York,  is  carried  by  KFBK  and  290 
other  radio  stations  around  the  coun¬ 
try. 


columnist  for  the  Sacramento  Bee, 
reported  that  Limbaugh  told  him  that 
ht  edits  the  column  but  does  not  write 
it,  saying,  “What  difference  does  it 
make?  It’s  hot,  it’s  honest  and  it 
doesn’t  threaten  America.” 

Farah  said  the  column  is  first 
turned  out  by  a  Union  staffer. 
Because  Limbaugh  does  not  have 
time  to  do  the  column,  Farah  added, 
someone  tapes  his  broadcasts  and 
then  writes  a  coiumn,  which  is  faxed 
to  Limbaugh,  who  edits  and  does 
“extensive  rewriting”  of  it. 

“When  he  sends  it  back  it  bears 
little  resemblance  to  what  we  sent 
him,”  Farah  continued.  “Sometimes 
I  don’t  even  recognize  it.  The  column 
is  not  fraudulent.  The  reality  is  that 
it’s  written  by  Rush.  He  often  spends 
two  or  three  hours  rewriting  it.” 

Farah  contended  that  there  are 
well-known  syndicated  columnists 
whose  works  are  often  ghostwritten. 


‘7he  latest  Milli  Vanilli  is  right  here  in  Sacramento,” 
Craft  announced  on  her  program. 


Craft  said  she  suspected  the  col¬ 
umn  was  ghosted  because  “Rush  is  a 
much  better  writer.  The  column  is 
poorly  written.” 

Farah  called  in  during  Craft’s 
broadcast  and  complained,  “You’re 
bashing  me,”  Craft  told  E&P.  “We 
went  back  and  forth  on  the  matter  but 
he  would  not  tell  me  whether  or  not 
Limbaugh  wrote  the  column,”  Craft 
added. 

Farah  claimed  that  Creift  hung  up 
on  him  while  he  was  trying  to  give  the 
Union’s  side.  Limbaugh,  through  a 
spokesman  in  New  York,  gave  this 
statement  to  E&P:  “This  is  absurd 
and  a  waste  of  time.  The  column  is 
transcribed  by  a  Union  editor  from 
my  daily  radio  program.  It  is  just  like 
dictation  —  except  that  the  transcrip¬ 
tion  is  faxed  to  me  whereupon  I  retool 
it  for  written  form,  then  submit  it  to 
the  paper  for  publication.  Any  sug¬ 
gestions  to  the  contrary  are  un¬ 
founded,  uninformed  and  unprofes¬ 
sional.” 

Dan  Vierria,  television  and  radio 


Retorted  Craft;  “There  may  be  per¬ 
fectly  justifiable  reasons  why  the 
Union  is  doing  it  this  way  but  don’t 
call  it  a  column.  Say  to  readers  that 
these  are  the  views  of  Rush  Lim¬ 
baugh.  If  you  call  someone  a  colum¬ 
nist  he  sure  as  hell  ought  to  be  one.” 

Craft,  who  filed  a  celebrated  law¬ 
suit  in  the  i980s  against  a  Kansas  City 
tv  station  that  fired  her  for  looking  too 
old,  said  she  believes  that  Farah  did 
not  begin  faxing  the  column  to  Lim¬ 
baugh  until  after  her  broadcast. 

“That’s  ridiculous,”  Farah  replied. 
“We  have  a  contract  with  Limbaugh 
from  the  beginning  that  specifically 
states  the  material  will  be  faxed  to 
him. 

“I  don’t  see  why  this  is  an  issue. 
Christine  Craft  is  a  joke  who  should 
not  be  taken  seriously.  All  she  wants 
out  of  this  is  publicity  for  her  radio 
show.  She  could  have  phoned  me  be¬ 
fore  her  program  and  I  would  have 
explained  how  the  column  is  handled. 
Instead,  she  ran  off  at  the  mouth.” 


Craft  contended  that  Farah  once 
asked  her  to  write  a  weekly  column 
for  the  Union  expressing  a  liberal 
viewpoint,  but  she  said  she  did  not 
have  the  time. 

Farah  confirmed  the  statement, 
adding,  “I  regret  having  made  the 
offer,  but  it’s  interesting  that  she 
couldn’t  find  time  to  write  a  once-a- 
week  column  yet  jumps  on  Rush  who 
is  writing  one  every  day.” 

The  editor  said  that  the  Union, 
which  now  has  Limbaugh’s  column 
exclusively,  will  begin  syndicating  it 
this  month. 

“We’ve  had  several  inquiries  from 
newspapers  interested  in  running  it,” 
he  stated. 

Harris  Enterprises 
considers  ESOP 

Harris  Enterprises,  with  control-- 
ling  interests  in  10  newspapers,  is  con¬ 
sidering  an  employee  stock  owner¬ 
ship  plan. 

Richard  Buzbee,  editor  and 
publisher  of  the  Hutchinson  (Kan.) 
News,  said  the  proposal  is  in  its  initial 
stages. 

The  company’s  majority  stock¬ 
holders,  the  Harris  and  Rayl  families, 
have  approved  a  study  of  the  ESOP 
plan. 

The  will  of  Sidney  Harris,  one  of 
the  company’s  founders,  called  for 
his  stock  to  be  offered  first  to  an 
employee  profit-sharing  trust.  Trust 
directors  are  looking  into  the  idea. 

Harris  Enterprises  owns  a  majority 
of  the  News,  seven  other  Kansas 
papers,  the  Hawk  Eye  of  Burlington, 
Iowa,  the  Camarillo  (Calif.)  Daily 
News  and  interests  in  other  newspa¬ 
pers.  —  AP 

Columnist  defects 

The  Arkansas  Democrat  won 
another  skirmish  by  luring  to  its  pages 
former  Arkansas  Gazette  star  politi¬ 
cal  columnist  John  Brummett. 

Brummett,  37,  worked  13  years  for 
the  Gazette  before  joining  the 
monthly  Arkansas  Times  magazine 
and  weekly  Arkansas  Business  as 
senior  editor  last  October.  He  will 
(Continued  on  page  37) 
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Eliminate  ‘newsese’ 

Los  Angeles  Times  editor  says  bland  writing  in  newspapers 
should  be  replaced  by  writing  with  a  more  literary  style 


By  M.L.  Stein 

News  is  a  newspaper’s  prime 
responsibility  but  the  qualities  of  fine 
writing  should,  when  warranted, 
replace  “newsese”  style,  Los 
Angeles  Times  editor  C.  Shelby  Cof¬ 
fey  III  told  a  Los  Angeles  media  audi¬ 
ence. 

“Whether  it’s  a  pungent  columnist, 
or  a  good  cityside  reporter  with  a 
touch  of  pathos  in  a  rich,  prose  style, 
American  newspapers  have  a  tradi¬ 
tion  of  excellent  writing,”  Coffey 
said.  “Sometimes  it’s  literary,  some¬ 
times  eccentric.  We  need  to  preserve 
that  and  not  flatten  out  all  prose  into 
bland  newsese.” 

Coffey  was  the  main  speaker  at  the 
recent  15th  Annual  Professional  Jour¬ 
nalists  Awards  Dinner  of  the  Los 
Angeles  chapter  of  the  Society  of  Pro¬ 
fessional  Journalists. 

He  acknowledged  that  a  “just-the- 
facts”  approach  is  right  for  some  sto¬ 
ries.  Other  material,  however,  lends 
itself  to  literary  styling  that  allows 
gifted  writers  to  share  their  talent  with 
the  reader,  he  continued. 

Coffey  also  said  that  investigative 
reporting  should  be  encouraged,  not¬ 
ing  that  the  Times  in  the  past  two 
years  has  added  investigative  report¬ 
ers  and  editors  in  several  sections, 
along  with  computer  specialists  to 
help  them. 

The  Times  is  lucky  enough  to  afford 
such  resources  but  smallness  should 
not  deter  other  papers  from  pursuing 
the  same  objectives,  the  speaker  con¬ 
tended. 

“Let’s  not  forget  that  investigative 
reporting  is  a  simple  business,”  Cof¬ 
fey  stated.  “Little  newspapers  and 
magazines  are  forever  scooping  big 
newspapers  and  magazines  because 
all  a  scoop  takes  is  one  good  reporter, 
with  one  good  source,  who  happens 
to  have  a  quarter  to  make  a  phone 
call. 

“And,  lest  we  forget,  often  a  good 
editor  to  help  shape  the  piece  and  run 
it.” 

Coffey  also  urged  newspapers  to 
encourage  innovation,  including 
finding  new  ways  to  do  graphics,  new 
ways  to  conceptualize  stories,  and 
new  sections  “to  answer  the  needs  of 
a  changing  society.” 


The  editor,  one  of  the  founders  of 
New  Directions  for  News,  predicted  a 
host  of  newspaper  innovations  in  the 
1990s.  The  key  to  newspaper  success 
in  the  decade,  he  believes,  will  “as 
always,  be  editorially  driven.” 

Part  of  that  success,  he  said,  will 
depend  on  newspapers  developing 
multicultural  newsrooms  to  attract  a 
broader  group  of  readers. 

Price 

The  price  of  the  New  York  Times 
national  edition  increases  to  750  as  of 
Jan.  14. 

The  Times  had  been  charging  500 
for  daily  copies  of  its  national  edition 
in  the  Midwest  and  60?  in  the  South¬ 
west,  according  to  spokeswoman 
Nancy  Nielsen.  The  higher  price 
reflects  the  newspaper’s  higher  pro- 


“The  battle  is  really  for  attention,” 
Coffey  declared,  “and  the  trick,  as 
Henry  Luce  once  said,  is  to  get  the 
information  off  the  page  and  into  the 
readers’  minds.  Which  is  another  way 
of  saying  the  ultimate  key  for  newspa¬ 
pers’  future,  as  well  as  for  America’s 
future,  is  a  well-educated  populace, 
and  we  all  must  support  and  be 
involved  in  that  process.” 

hikes 

duction  and  distribution  costs,  she 
said. 

The  price  for  the  national  edition  in 
the  Southeast  was  raised  to  750  last 
September.  It  still  costs  500  on  the 
West  Coast.  The  daily  paper  costs  500 
in  the  Northeast,  except  in  the  tri¬ 
state  area  near  New  York  where  it  is 
400.  —  AP 


Talking  Newspapers 


Learn  how  leading  newspapers  are  offering  their  advertisers  more  sales 
power,  attracting  readers,  generating  new  revenue  and  enhancing  their 
position  through  voice  information  services. 

29  reasons  why  you  should  go  to  the  Second  Annual  Talking  News¬ 
papers  Conference,  February  12-13, 1991  at  the  Hyatt  Atlanta  Airport 


•  Market  Overview  —  1$  the  Growth  for  Real?  < 

John  F.  Kelsey,  III  —  The  Audiotex  Group 
Conference  Chairman 

•  Keynote  Address  —  How  One  Newspaper  is 
Aggressively  Pursuing  Voice  Services 

Jay  Smith  —  Publisher,  The  Atlanta  Journal  ' 
and  The  Atlanta  Constitution 

•  “It’s  Telecommunications  —  or  Else” 

Craig  Allsopp  —  Dow  Jones  Voice  Services 

Randy  Bennett  —  ANPA 

Kenneth  T.  Berents  —  Alex.  Brown  &  Sons 

•  Starting  Out  —  What  Do  You  Do  First? 

Don  Bender  —  Asbury  Park  Press 
Clair  Balfour  —  The  Montreal  Garette 
Chris  Jennewein  —  Atlanta  Journal-Constitution 
Jim  Schrum  —  Landmark  Communications 

•  Making  a  Commitment:  Equipment  Selection 

Bud  Calvert  —  Brite  Voice  Systems 
Karen  Edwards  —  Octel  Communications 
Dan  Maitland  —  Perception  Electronic  Publ. 

Brett  Shockley  —  Spanlink  Communications 


The  Alternatives  to  Purchasing  Equipment 
Richard  Friedman  —  Weatherline.  Inc. 

Linda  Parkhill  —  LoanFax.  Inc. 

Joseph  Sulmar  —  LYNX  Communications 
Louis  E.  Zimmers  —  Zimmers  Voice  Pubhshing 
Information  and  Advertiser  Services  —  What 
Works  and  What  Doesn’t? 

Timothy  J.  Brennan  —  Tribune  Media  Services 
Sarah  Ordover  —  MCI/Telecom*USA  Inf.  Res. 
Mark  Plakias  —  Strategic  Telemedia 
Michelle  Sagalyn  —  Associated  Press 
Karen  Stabley  —  The  Baltimore  Sun 
Marketing,  Advertising  and  Sales 
Andy  Batkin  —  West  Interactive 
Lowell  R.  Dom  —  Morris  Communcations 
Terry  Hebert  —  The  Evansville  Courier  &  Press 
Peter  Winter  —  Newspaper  Advertising  Bureau 
Buzz  Wurzer  —  Hearst  Corporation 
Can  a  Newspaper  Actually  Work  With  a  Regional 
Bel  Operating  Company? 

Vince  Callahan  —  NYNEX 
Hal  Logan  —  Pacific  Bell  Directory 


Sponsored  by  The  Audiotex  Group.  For  information,  call  (215)  297-1  (XX). 
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Newspapers’  glass  —  half-full  or  half-empty? 

Journalists  play  soothsayers 


By  Ann  Marie  Kerwin 

Is  the  newspaper  industry  holding  a 
glass  half-full  or  half-empty?  Are  the 
’Ws  the  decade  of  the  demise  of  the 
newspaper  or  the  redefining  of  the 
newspaper? 

If  the  future  of  newspapers  were 
summed  up  in  headlines,  pessimists 
would  write  these:  “The  end  of  an 
era,  newspapers  passed  by”;  “Tech¬ 
nology  renders  newspapers  obso¬ 
lete”;  Declining  readership  and  cir¬ 
culation  blamed  for  fall.” 

Optimists  would  write  these: 
“Newspapers  benefit  from  new  direc¬ 
tion”;  “Innovative  changes  boost 
daily  newspaper  usage”;  Younger 
readership  climbing.” 

To  keep  readers  and  gain  new  read¬ 
ers,  newspapers  will  have  to  make  the 
news  more  relevant,  accessible  and 
organized.  That  was  the  conclusion  of 
the  panel  gathered  to  discuss  “How 
will  newspapers  compete  in  the  ’90s?” 


Sponsored  by  the  Center  for  Com¬ 
munication  in  New  York  City,  panel¬ 
ists  were  Cathleen  Black,  publisher, 
USA  Today,  Patrick  Butler,  Washing¬ 
ton  vice  president.  Times  Mirror;  Bill 
Kovach,  curator  of  the  Neiman  Foun¬ 
dation,  Harvard  University;  Seymour 
Topping,  director  of  editorial  devel¬ 
opment  for  the  New  York  Times 
Company  and  panel  moderator;  and 
Jean  Gaddy  Wilson,  executive  direc¬ 
tor  of  New  Directions  for  News, 
newspaper  industry  think  tank. 

While  the  newspaper  industry  gets 
its  first  taste  of  churning  up  profit 
margins  that  are  only  one  or  two  times 
more  profitable  than  most  businesses, 
rather  than  two  or  three  times  as 
profitable,  the  reminder  that  they  are 
no  longer  the  only  game  in  town 
finally  hits  home  —  in  the  purse. 

Competitive  threats  for  ad  dollars 
that  have  arisen  in  the  past  decade  — 
such  as  cable  television  and  direct 
mail  marketing,  previously  viewed  as 
lightweights  —  are  starting  to  show 


their  strength.  And  the  recent  eco¬ 
nomic  downturn,  putting  a  damper  on 
advertising  dollars,  emphasizes  the 
true  threat  this  new  competition 
poses  as  these  accountable,  cost- 
effective  advertising  choices  are  win¬ 
ning  when  less  money  is  available. 

Another  growing  concern  is  that 
the  young  readers  with  the  demo¬ 
graphics  that  make  advertisers  drool, 
the  18-35  crowd,  are  not  users  of 
newspapers.  Newspapers  fear  they 
are  losing  their  circulation  base  but,  a 
summer  survey  finds,  these  readers 
are  not  very  interested  in  any  news. 

A  survey  conducted  by  the  Times 
Mirror  Company’s  Center  for  the 
People  &  the  Press,  “Age  of  Indiffer¬ 
ence,”  found  that  only  35%  of  Ameri¬ 
cans  under  the  age  of  35  said  they 
“had  read  a  newspaper  yesterday.” 
That  same  question  was  answered 
affirmatively  by  67%  of  Americans 
under  35  in  1%5.  However,  it  is  not 


just  newspapers  they  are  ignoring, 
these  readers  just  do  not  like  news. 
Only  41%  said  they  had  watched  a  tv 
newscast  the  day  before,  compared 
with  the  52%  in  1965. 

People  between  the  ages  of  18-35 
from  1941  to  1975  had  the  same  grasp 
and  level  of  interest  in  the  news  as 
their  elders.  After  1975,  the  interest  in 
the  news  and  public  affairs  of  18-  to 
35-year-olds  is  only  20%  that  of  their 
‘elders,  and  they  are  40%  less  likely  to 
know  the  major  figures  in  the  news, 
according  to  Butler. 

Newspapers  have  to  find  a  way  to 
generate  interest  in  events  and  make 
it  as  relevant  as  possible  to  the  new 
generation  of  readers,  Butler  said. 

The  message  being  sent  is  that  the 
world  has  changed,  and  it  needs  only 
newspapers  that  have  adapted  to  it 
and  will  meet  its  needs. 

One  change  that  is  needed  is  to 
redefine  what  is  news,  Kovach  said. 
The  reason  younger  readers  are 
turned  off  from  the  news,  he  believes. 


is  “not  because  they  are  indifferent, 
but  they  are  indifferent  to  what  we  are 
giving  them.” 

America’s  youth  in  1975,  dealing 
with  the  effects  of  Watergate,  and  the 
reality  of  being  involved  in  the  first 
war  that  had  its  funds  cut  by  the  gov¬ 
ernment,  had  no  faith  in  the  system, 
Kovach  said.  The  stories  being  writ¬ 
ten  were  still  being  judged  as  news¬ 
worthy  from  a  Cold  War  perspective, 
with  which  young  readers  could  not 
identify. 

“We  have  young  citizens  dealing 
with  a  complex  world,”  he  said.  “We 
need  to  find  a  better  way  to  present 
the  news  package  to  fill  those  needs.” 

What  should  be  a  “manual  for 
living”  is  not,  he  said.  The  newspaper 
in  the  ’90s  should  strive  to  become  a 
guide  for  the  reader  providing  the 
information  needed  to  make  the  deci¬ 
sions  that  are  necessary  for  a  self-gov¬ 
erning  society. 

“The  newspaper  is  the  last  institu¬ 
tion  that  offers  the  reader  a  com- 
monsense  agenda  that  the  community 
faces.  Television  and  radio  do  not 
have  enough  time,”  Kovach  said. 
“The  newspaper  owner  must  take 
that  obligation  seriously. 

Public  agenda  issues  have  to  be 
made  relevant  to  the  readership.  If 
newspapers  do  not  do  it,  we  cannot 
have  a  self-governing  society,  he  said. 

“The  problem  with  the  newspaper 
business  is  that  they  have  not  adapted 
to  the  new  realities  of  readership  in 
America  and  how  they  assimilate  and 
digest  news,”  Butler  said. 

What  newspapers  are  now  seeing  is 
symptomatic  of  problems  the  news¬ 
paper  industry  may  face  if  it  does  not 
adapt  more  aggressively  and  crea¬ 
tively  to  new  circumstances,  Butler 
suggested. 

He  believes  newspapers  have  to 
rely  less  on  being  a  mass  medium  and 
more  on  targeting  audiences,  seg¬ 
menting  for  both  advertising  and  edi¬ 
torial  purposes.  Larger  newspapers 
should  be  a  general  source  of  news 
but  also  try  to  create  internal  commu¬ 
nity-oriented  papers  that  localize  and 
specialize  the  product  to  be  what  the 
reader  wants. 

“In  virtually  every  community, 
what  readers  want  is  more  local 
news,”  Topping  said.  “At  the  top  of 
the  list,  they  want  enterprise  report- 


“The  newspaper  is  the  last  institution  that  offers  the 
reader  a  commonsense  agenda  that  the  community 
faces.  Television  and  radio  do  not  have  enough  time,” 
Kovach  said. 
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ing  that  comes  to  grips  with  the  con¬ 
cerns  of  the  community  and  editorial 
pages  that  speak  courageously.” 

Community  newspapers  should 
“bring  the  world  view  home,” 
Kovach  said.  They  should  deal  with 
world  events,  using  a  more  imagina¬ 
tive  approach  to  show  how  it  affects 
the  local  community. 

“What  newspapers  can  do  is  pro¬ 
vide  a  more  sophisticated  view  of  the 
world,”  Wilson  said.  The  challenge  to 
newspapers  is  to  take  all  that  informa¬ 
tion  being  hurled  at  the  public  and 
make  sense  of  it. 

The  downturn  that  newspapers  are 
facing  are  deep  and  not  recession- 
oriented,  Black  believes.  The  prob¬ 
lems  newspapers  are  facing  are  rep¬ 
resentative  of  a  structural  change 
within  the  communication  world  that 
bode  very  difficult  years  ahead. 

The  declining  readership  and  the 
very  real  marketing  and  advertising 
concerns  both  indicate  the  necessity 
of  the  newspapers  to  put  the  readers’ 


needs  first. 

“Newspapers  are  user-hostile,” 
said  Black.  One  finding  of  USA 
Today  w  as  that  readers  hate  bad  orga¬ 
nization.  They  want  a  well-organized, 
accessible  newspaper. 

The  panel  agreed  that  one  problem 
facing  ail  media  is  how  to  compete  for 
the  limited  time  the  average  American 
has  today.  Time,  especially  for  work¬ 
ing  mothers,  is  a  precious  commod¬ 
ity. 

One  finding  by  New  Directions  in 
the  New's  was  that  women  hated  the 
idea  of  a  section  labeled  for  women, 
but  liked  a  section  that  dealt  with  the 
information  needs  of  balancing  a  fam¬ 
ily  and  career  that  was  aimed  at  men 
and  women,  Wilson  said. 

A  common  cry  by  newspapers  is 
that  Americans  just  are  not  a  nation  of 
readers,  but  the  number  of  women’s 
magazines  have  tripled  in  the  last 
decade.  Black  said.  These  magazines 
were  obviously  filling  a  need  that 
newspapers  were  not. 


“That  fact  defies  the  belief  that 
Americans  are  not  reading,”  Kovach 
said.  “They  are  reading,  just  not  what 
we  are  giving  them  in  the  news  pack¬ 
age.” 


Battery-operated 
newsracks  for 
USA  Today 

USA  Today  has  announced  it  has 
developed  a  battery-operated  news- 
rack  that  accepts  dollar  bills  as  well  as 
coins  and  gives  change. 

The  newsracks  have  been  placed  in 
various  subway  and  office  locations 
in  the  Washington,  D.C.,  area.  The 
Gannett  paper  says  it  plans  to  roll  out 
200  of  the  state-of-the-art  newsracks 
in  major  cities  nationwide  in  1991. 
USA  Today,  which  designed  the 
newsrack,  is  currently  seeking  a 
patent. 


ANPA,  Reporters  Committee  file  amicus  briefs 


The  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  the  American 
Newspaper  Publishers  Association, 
the  Society  of  Professional  Journal¬ 
ists  and  the  Radio-Television  News 
Directors  Association  have  filed  an 
amici  curiae  brief  with  the  U.S. 
Supreme  Court  in  support  of  the 
media  in  the  Jeffrey  M.  Masson  v.  the 
New  Yorker  Magazine  Inc. ,  Alfred  A . 
Knopf  Inc.  and  Janet  Malcolm  case. 

Masson  is  appealing  a  lower  court’s 
dismissal  of  the  case  in  which  he 
charges  that  he  was  libeled  when  Mal¬ 
colm  fabricated  quotes  attributed  to 
him  in  articles  for  the  magazine  and 
later  in  a  book  published  by  Knopf. 


Hartford  Courant 
starts 

Nutmeg  Award 

The  Hartford  (Conn.;  Courant  hon¬ 
ored  40  individuals  “who  take  pride  in 
their  work,  aim  to  please  and  give 
real,  honest  service.” 

The  first  True  Nutmeg  award  was 
first  announced  in  March  1990  in 
Northeast,  the  Courant’s  Sunday 
magazine.  Northeast  readers  were 
asked  to  nominate  anyone  in  Connec¬ 
ticut  who  served  the  public  and  who 
treated  them  especially  well. 

From  the  156  nomination  letters 
sent,  the  magazine  staff  selected  40, 
whose  stories  were  told  in  the  Nov.  4 
issue  of  Northeast. 
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The  friend  of  the  court  brief  argues 
that  this  case  raises  no  new  First 
Amendment  issues,  and  that  “Estab¬ 
lished  guidelines  that  balance  First 
Amendment  protection  with  the  rights 
of  individuals  are  adequate  to  decide 
the  outcome  of  this  case;  it  is  not 
necessary  to  develop  any  additional 
First  Amendment  protection.” 

The  brief  noted  that  as  a  public 
figure  Masson  must  show  that  the 
media  acted  with  a  reckless  disregard 
of  the  truth,  which  the  lower  court 
ruled  he  did  not  do. 

“If  the  substantial  truth  of  the 
statement  is  not  examined  as  proba¬ 
tive  of  actual  malice  at  summary  judg¬ 
ment,  then  every  claim  of  inaccuracy, 
regardless  of  its  merits  or  triviality, 
will  result  in  a  trial,”  the  brief  stated, 
noting  that  “The  job  of  editing  must 
remain  with  the  editor.” 

In  addition,  the  media  groups 
argued  that  it  is  both  inappropriate 
and  unnecessary  for  the  Court  to 
apply  ethics  and  standards  when 
determining  if  a  case  shows  evidence 
of  actual  malice. 

“It  is  inappropriate  to  base  con¬ 
stitutional  protection  on  such  ethi¬ 
cal  standards,  particularly  when, 
because  of  the  First  Amendment,  the 
state  may  not  license  or  impose  stan¬ 
dards  in  regulation  of  journalists  as  it 
does  for  the  legal  and  media  profes¬ 
sions,”  according  to  the  brief. 

“The  First  Amendment  does  not 
protect  only  ‘ethical’  journalists,”  it 
added.  “The  history  of  speech  in  this 
country  shows  that  unpleasant  and 


extreme  speech  is  tolerated,  not 
because  it  is  model  journalism  but 
(Continued  on  page  37) 


Incredible 
Used  Thicks 


1984 IHC  1954  Delivery  Trucks,  30,500 
GVW  DT466-180  HP,  5  speed,  air 
brakes,  several  to  choose  from.  $9,000 
each. 

To  find  out  more 
information  about  any 
of  our  trucks  cali 
1(800)  535-2024  ext.  10 
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S.F.  Examiner  columnist  feuds  with  politician 


Yet  another  San  Francisco  Exam¬ 
iner  columnist  has  drawn  the  wrath  of 
a  prominent  politician. 

First  it  was  Bill  Mandel  whose 
Scrooge-like  description  of  California 
Gov.  George  Deukmejian  in  connec¬ 
tion  with  social  services  brought  a 
news  boycott  of  sorts  upon  the  paper 
{E&P,  Dec.  15,  1990). 

More  recently,  gadfly  Warren 
Hinckle  took  his  lumps  from  San 
Francisco  Mayor  Art  Agnos,  who,  in 
print,  called  him  a  liar. 

The  source  of  Agnos’  ire  was  a 
Hinckle  column  which  alleged  that 
Agnos  had  pressured  150  Greek- 
Americans  into  not  attending  a 
memorial  dinner  for  the  late  wife  of 
former  Mayor  George  Christopher. 
Both  Agnos  and  Christopher  are  of 
Greek  extraction. 

In  a  letter  to  the  editor,  Agnos 
began,  “There  is  no  polite  way  to 
describe  Warren  Hinckle’s  .  .  .  col¬ 


umn  as  anything  more  than  it  was:  A 
lie.” 

Agnos  conceded  that  many  Greeks, 
including  Christopher  himself,  did  not 
attend  the  dinner  “but  not  for  the 
bizzare  reason  offered  by  Hinckle.” 

The  mayor  wrote  that  many  Greeks 
did  not  show  up  for  the  dinner 
because  their  religious  tradition 
strongly  discourages  attendance  at 
public  events  honoring  the  deceased 
within  40  days  of  the  funeral.  The 
dinner,  which  was  scheduled  while 
Mrs.  Christopher  was  alive,  was  to 
name  her  Woman  of  the  Year.  Pro¬ 
ceeds  were  to  be  used  toward  con¬ 
struction  of  a  church.  She  died  15 
days  before  the  dinner  was  to  take 
place. 

In  the  same  column,  Hinckle  also 
charged  that  Chris  Mouroufas,  a 
prominent  Greek  businessman,  had, 
as  Agnos’  agent,  urged  people  to  boy¬ 
cott  the  memorial  dinner. 


Mouroufas’  enraged  letter  to  the 
editor  followed  Agnos’  complaint. 

The  businessman  said  the  Exam¬ 
iner  “has  an  obligation  to  let  readers 
know  that  Hinckle’s  article  was  a 
lie.”  He  cited  a  Greek  proverb  that 
“It  is  better  to  lose  an  eye  than  to  lose 
the  good  reputation  of  your  name.” 

Mouroufas  said  he  was  “ashamed” 
that  San  Francisco  is  “soiled  by  hit- 
and-run  ethics  of  a  writer  given  such 
license  by  his  newspaper.” 

In  a  second  column,  Hinckle  apolo¬ 
gized  to  Mouroufas  but  said,  “I  do  not 
believe  I  owe  Art  Agnos  an  apology. 
If  anything,  his  hardball  political  reac¬ 
tion  to  a  personal  situation  has  rein¬ 
forced  the  very  charges  of  insensitiv¬ 
ity  that  were  brought  against  him.” 

Hinckle  claimed  that  Christopher 
himself  had  told  him  that  Agnos  had 
“directed  a  mini-boycott”  of  the 
memorial. 


Columnist  gets  involved  —  saves  a  life 


Columnists  often  write  from  their 
own  experiences  but  the  San  Fran¬ 
cisco  Examiner’s  Rob  Morse  really 
went  out  of  his  way  to  gather  material. 

It  was  not  planned,  however. 

He  was  driving  home  from  work 
recently  when  his  headlights  picked 
out  a  man  strangling  a  woman  in  the 
middle  of  a  fou:-lane  street. 

“He  had  his  hands  around  her 
neck,  bouncing  her  head  off  the 
asphalt  while  she  screamed  bloody 
murder,  which  it  certainly  seemed  to 
be,”  Morse  wrote. 

“Jerk  that  I  am,  I  stopped,”  he 
recalled.  “At  least  I  felt  like  a  jerk 
because  no  one  else  was  stopping.” 

Morse  ran  to  a  bar  and  called 
police.  Then  he  went  over  to  the  pair 


and  began  yelling  at  the  man,  “using 
some  terrific  combinations  of  four- 
letter  words  picked  up  from  drill 
instructors  and  Martin  Scorcese 
movies.” 

The  police  arrived  shortly  and 
broke  up  the  assault. 

“I  know  about  people  who  get 
stabbed  breaking  up  fights  so  I  stood 
about  20  feet  away,”  Morse  told 
E&P,  “but  it  really  shook  me  up.  I  see 
the  world  as  material  I  have  to  use  but 
I  had  some  hesitancy  about  doing  a 
column  about  this.” 

What  moved  him  to  write  the  col¬ 
umn  was  that  it  offered  an  opportun¬ 
ity  to  make  a  point,  he  explained. 

Morse  wrote  that  ever  since  the 


Kitty  Genovese  murder  case  in  New 
York  City  30  years  ago,  “the  nobody- 
stopped-to-help  column  has  been  a 
standard  part  of  the  columnists’  hor¬ 
ror  repertoire.”  (Genovese  was  mur¬ 
dered  outside  her  apartment  house 
while  its  residents,  despite  her  audi¬ 
ble  screams,  did  nothing  to  help  her). 

Morse  observed  that  such  callous¬ 
ness  is  not  confined  to  New  York 
City. 

“San  Franciscans  perpetually  gripe 
about  their  cops,  and  then  refuse  to 
support  them,”  he  stated.  “Worse, 
the  earth  has  to  move  before  San 
Francsicans  will  support  each  other. 
If  you’re  being  strangled  in  the  middle 
of  the  street,  you’d  better  hope  a 
tourist  drives  by.” 


NSN  adds  affiliates,  joins  USU  in  course 


Another  20  Donrey  Media  Group 
operating  companies  will  become 
affiliates  of  the  Dallas-based  Newspa¬ 
per  Satellite  Network,  bringing  Don¬ 
rey’ s  total  of  direct  broadcast  satellite 
downlinks  to  36,  and  effectively 
creating  its  own  network. 

Donrey  will  continue  to  use  NSN 
programming  while  it  creates  pro¬ 
prietary  seminars  to  reach  large  num¬ 
bers  of  employees  simultaneously, 
saving  on  cost,  time  and  personnel. 
NSN,  now  serving  more  than  120 
newspaper  affiliates,  will  assist  Don¬ 


rey  in  designing  and  producing  its 
own  programs. 

In  the  meantime,  Utah  State  Uni¬ 
versity  joined  NSN  to  develop  a 
training  series  for  new  and  promot- 
able  newspaper  employees.  The  18- 
hour  Circulation  Training  Series, 
developed  by  USU’ s  Media  Manage¬ 
ment  Institute  and  produced  on  the 
Logan  campus,  will  go  out  electroni¬ 
cally  to  U.S.  newspapers  beginning 
next  month. 

The  90-minute  weekly  segments 
comprise  circulation  sales,  manage¬ 


ment,  marketing  philosophy,  sales 
functions  and  strategies  for  managing 
stress,  paperwork  and  time. 


Literacy  grants 

The  Buckeye  Book  Fair,  a  literacy 
project  of  the  Daily  Record  of  Woos¬ 
ter,  Ohio,  awarded  $11 ,000  in  literacy 
grants,  bringing  the  three-year  grant 
total  to  $20,000. 

The  fair  featured  90  authors  auto¬ 
graphing  their  new  works. 
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The  newspaperA/CR  alliance 

Columnist  examines  the  ethics 


By  M.L.  Stein 

Are  newspapers  creating  an  ethical 
problem  for  themselves  by  providing 
code  numbers  for  a  new  device  that 
simplifies  the  programming  of  video¬ 
cassette  recorders? 

The  issue  was  raised  in  a  recent 
column  by  Sacramento  (Calif.)  Bee 
ombudsman  Art  Nauman,  who  reported 
that  a  few  journalists  and  readers 
called  in  with  a  “nagging  worry”  that 
maybe  the  paper  had  struck  an  inap¬ 
propriate  alliance  with  a  specific  com¬ 
mercial  product,  thus  to  a  degree 
soiling  the  independent  image  jour¬ 
nalists  wish  to  portray. 

The  device,  VCR  Plus  which  went 
on  the  market  in  November,  can 
simultaneously  program  cable  boxes 
and  VCRs  or  just  the  VCR  player  if 
the  user  does  not  have  cable. 

Gemstar  Development  Corp.  of 
Pasadena,  Calif.,  is  the  only  company 
that  makes  the  hand-held  machine, 
which  costs  about  $60  in  retail  outlets. 

Through  its  licensing  representa¬ 
tive,  United  Media,  Gemstar  has 
signed  up  several  newspapers,  which 
carry  the  required  VCR  Plus  code 
numbers  in  their  television  listings. 
Besides  the  Bee,  they  include  the 
New  York  Times,  Chicago  Sun- 
Times,  Rocky  Mountain  News,  Booth 
Newspapers  and  the  San  Francisco 
Chronicle.  These  papers  have  exclu¬ 
sive  local  rights  to  publish  computer¬ 
generated  code  numbers  assigned  to 
each  tv  show  in  the  same  way  they 
buy  exclusive  rights  to  comics  and 


Federal  staffers 
to  tape  media  calls 

Staffers  in  the  public  affairs  depart¬ 
ment  of  the  Consumer  Product  Safety 
Commission  have  been  directed  to 
make  audiotapes  of  interviews  with 
the  media,  retaining  the  tapes  in  case 
“it  is  necessary  to  document  discrep¬ 
ancies  in  resulting  news  stories.” 

According  to  published  reports,  the 
directive  was  issued  in  a  memo  from 
CPSC  executive  director  Eric  C. 
Peterson,  which  was  reportedly 
scorned  by  some  staffers. 

CPSC  employees  also  were  told  to 
direct  all  media  inquiries  to  the  public 
affairs  office,  which  would  lend  tape 
recorders  to  offices  as  needed. 


other  syndicated  features. 

Nauman  noted  that  the  names  of 
the  local  stores  carrying  the  VCR  Plus 
have  been  published  in  Bee  news  sto¬ 
ries  and  ads  promoting  the  new  sys¬ 
tem. 


He  added,  “The  Bee’s  manage¬ 
ment  believes  that  providing  the  code 
numbers  and  the  store  names  is  a 
logical  extension  of  a  valuable  cus¬ 
tomer  service  it  provides  its  readers  in 
the  tv  program  listings,  a  service  that 
dates  back,  of  course,  to  when  tv  was 
an  infant.” 

Since  there  is  no  competing  prod¬ 
uct  on  the  market,  the  implication  of 
Bee  favoritism  does  not  stand  up, 
management  told  Nauman. 

The  ombudsman  also  quoted  a 
Gemstar  official  who  told  him, 
“There  is  no  competitive  system” 
and  none  in  the  development  pipeline. 

Nevertheless,  Nauman  observed, 
there  is  an  irony  in  the  situation. 

“Here,”  he  said,  “are  the  print 
media  helping  to  make  it  easier  for 
their  readers  to  spend  less  time  read¬ 
ing.  On  the  other  hand,  as  a  Bee  busi¬ 
ness  executive  said  with  a  smile  the 
other  day,  most  folks  who  tape  tv 
programs  use  their  remote  controls  to 
zap  out  the  commercials.  So,  if  you 
make  it  easier  for  people  to  tape, 
you’re  making  it  easier  for  them  to 
ignore  broadcast  ads.” 

Although  the  papers  get  no  direct 
monetary  benefit  from  the  sale  of  the 
key  pads,  the  long-term  advantages 
for  them  is  obvious,  according  to 
Nauman. 

“If  the  system  is  a  hit,  countless 
VCR  owners  will  find  their  daily 
newspapers  that  much  more  indis¬ 
pensable,”  he  reasoned.  “In  this  era 
of  declining  readership,  newspapers 
don’t  ignore  such  opportunities.” 

Nauman  said  he  talked  to  a  number 
of  journalists  outside  the  Bee  about 
the  ethics  of  the  paper’s  arrangement 
with  Gemstar. 

Their  consensus,  he  disclosed,  was 


that  it  is  a  “fuzzy,  complex  area” 
which  may  be  bothersome  but  is 
doubtless  popular  and  that  publishing 
the  numbers  will  prove  to  be  a  valued 
service. 

The  ombudsman  told  E&P  that  the 


calls  he  received  regarding  the  VCR 
Plus  were  more  requests  for  explana¬ 
tions  and  insight  than  complaints. 

“They  were  more  curious  than  any¬ 
thing  else,”  he  continued.  “They 
wanted  to  know  if  this  is  proper,  is  it 
OK  for  the  paper  to  do  this.” 


Announcing  the  2nd  Annual 

National  Press  Club 


ROBIN  GOLDSTEIN 
AWARD 

FOR  REGIONAL  REPORTERS 
IN  WASfflNGTON 

This  contest  honors  print  repor¬ 
ters  who  demonstrate  excellence  and 
versatility  in  covering  the  federal  gov¬ 
ernment  for  local  or  regional  audi¬ 
ences. 

A  $1,000  award  will  be  given  to  a 
Washington  correspondent  who  sub¬ 
mits  a  body  of  work  exemplifying  tbe 
standards  set  by  the  late  Robin  Gold¬ 
stein,  who  established  the  Washington 
bureaus  of  the  Asbury  Park  (NJ) 
Press  and  the  Orange  County  (CA) 
Register. 

ENTRY  DEADLINE:  April  1,  1991 
(For  work  published  in  1990) 

For  details  and  entry  form,  write  or  call: 
Awards  Competition 
National  Press  Club  Library 
National  Press  Building 
Washington,  DC  20045 
202-662-7523 
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“Here,”  he  said,  “are  the  print  media  heiping  to 
make  it  easier  for  their  readers  to  spend  iess  time 
reading.  On  the  other  hand . . .  most  foiks  who  tape  tv 
programs  use  their  remote  controis  to  zap  out  the 
commerciais.” 
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NEWSPEOPLE  IN  THE  NEWS 


David  Munch 


William  Barker 


Robert  Rogers 


David  Munch  has  been  appointed 
vice  president/advertising  for  Phila¬ 
delphia  Newspapers  Inc.,  publisher 
of  the  Philadelphia  Inquirer  and  the 
Philadelphia  Daily  News.  In  his  new 
position,  he  is  responsible  for  the 
retail,  national  and  classified  adver¬ 
tising  sales  departments. 

Previously,  Munch  worked  as  vice 
president/advertising  at  the  Detroit 
Newspaper  Agency,  publisher  of  the 
Detroit  Free  Press  and  the  Detroit 
News.  He  also  held  a  number  of  man¬ 
agement  positions  at  the  Free  Press 
and  worked  at  the  Post-Tribune  in 
Gary,  Ind. 

41  «  % 

A.H.  Belo  Corp.  recently  named 
Burl  Osborne  publisher  and  Jeremy 
L.  Halbreich  president  of  the  Dallas 
Morning  News,  the  company’s  prin¬ 
cipal  newspaper  operation. 

Osborne  has  overall  responsibility 
for  the  operation  of  the  Morning 
News,  including  news  and  editorial 
departments.  He  joined  the  paper  in 
1980  as  executive  editor,  became  vice 
president  the  following  year  and  was 
named  senior  vice  president  and  edi¬ 
tor  in  1983.  He  was  promoted  to  presi¬ 
dent  and  editor  in  1985  and  was 
elected  to  the  Belo  board  of  directors 
in  1987.  He  came  to  the  Morning 
News  after  20  years  with  the  Asso¬ 
ciated  Press. 

Halbreich  has  responsibility  for  the 
general  management  of  the  business 
operations  of  the  Morning  News, 
including  advertising  sales,  circula¬ 
tion  sales  and  distribution,  produc¬ 
tion,  research,  marketing  and 
finance.  He  joined  the  paper  in  1974 
as  an  executive  trainee  and  held  vari¬ 
ous  sales  and  marketing  positions 
until  1980  when  he  was  named  vice 
president  of  marketing.  In  1983  he 
was  promoted  to  senior  vice  president 
and  became  executive  vice  president 
in  1985.  He  assumed  the  position  of 
general  manager  in  1987. 

*  *  * 

Robert  W.  Rogers  has  been 


named  director  of  operations  at  Rich¬ 
mond  Newspapers  Inc.  of  Richmond, 
Va.  In  his  new  position  he  is  responsi¬ 
ble  for  planning  and  operations  of  pro- 
ductio^engineering  facilities  at  the 
company’s  new  production  building 
under  construction  in  Hanover 
County,  Va.  Formerly  assistant  pro¬ 
duction  director  of  RNI  from  1985  to 
1989,  Rogers  was  most  recently  pro¬ 
duction  director  of  the  Wichita  (Kan.) 
Eagle. 

William  R.  Barker  has  been 
named  assistant  production  director 
of  Richmond  Newspapers.  Previ¬ 
ously  employed  by  Gannett  with 
responsibilities  for  quality  and  pro¬ 
ductivity  at  several  USA  Today  print 
sites.  Barker  will  assist  in  overseeing 
production  operations  for  both  the 
Richmond  Times-Dispatch  and  the 
Richmond  News  Leader.  He  will  also 
be  involved  in  the  launch  of  the 
Hanover  County  facility. 

*  «  « 

Alberto  Ibarguen  has  been 
named  senior  vice  president  of  News- 
day  and  New  York  Newsday.  He  had 
previously  held  the  position  of  vice 
president  for  legal  affairs,  human 
resources  and  labor  relations  for  the 
papers.  In  his  new  post,  he  will  con¬ 
tinue  to  be  responsible  for  these  areas 
and  will  also  be  responsible  for  com¬ 
munity  affairs  on  Long  Island  and  in 
New  York. 

Before  joining  Newsday,  Ibarguen 
was  senior  vice  president  for  finance 
and  administration  at  the  Hartford 
(Conn.)  Courant. 

*  *  * 

Dave  Pyle,  assistant  chief  of 
bureau  in  Dallas  for  the  Associated 
Press,  has  been  named  AP’s  chief  of 
bureau  in  Minneapolis. 

Pyle  joined  the  AP  in  Omaha  in 
1979  and  was  promoted  to  news  editor 
two  years  later.  In  1983  he  moved  to 
Providence,  R.I.,  as  correspondent. 
In  1988  he  became  news  editor  in 
Dallas  and  was  promoted  to  assistant 
chief  of  bureau  the  same  year. 


Judith  M.  Fraser,  human 
resources  director  at  the  New  Haven 
(Conn.)  Register  since  1986,  has  been 
promoted  t(  human  resources  man¬ 
ager  for  the  Journal  Register  Co.  of 
Trenton,  N.J.,  which  manages  the 
Register  as  well  as  other  newspapers 
in  eight  states. 

Fraser  started  her  newspaper 
career  in  1973  at  the  now-defunct 
Hartford  (Conn.)  Times.  She  joined 
the  Register  in  1976. 

*  4! 

Clifford  Gallo  has  been  named 
theater  editor  of  the  Los  Angeles 
Reader.  He  will  continue  to  review 
drama,  which  he  has  done  for  the 
Reader  since  October  1989,  in  addi¬ 
tion  to  coordinating  the  weekly  news¬ 
paper’s  theater  coverage. 

Prior  to  the  Reader,  Gallo  wrote 
dramatic  criticism  for  the  Los 
Angeles  Herald  Examiner  and  the 
Boston  Globe  in  addition  to  several 
other  publications  in  Los  Angeles  and 
New  England. 

*  *  * 

UzAL  H.  Martz,  publisher  of  the 
Pottsville  (Pa.)  Republican,  has  been 
named  president  of  the  Pennsylvania 
Newspaper  Publishers’  Association 
Foundation. 

Other  newly  elected  officers  in¬ 
clude:  vice  president/projects  Ar¬ 
thur  E.  Mayhew,  publisher  of  the 
Bucks  County  Courier  Times',  vice 
president/finances,  Joseph  F.  Biddle 
II,  publisher  of  the  Daily  News  in 
Huntingdon;  secretary.  Dale  A.  Dun¬ 
can,  publisher  of  the  Times  Leader  in 
Wilkes-Barre;  and  treasurer,  John 
M.  Buckwalter,  Lancaster  News¬ 
papers,  Inc. 

*  ♦  ♦ 

Lawrence  Lew,  Thomas  H. 
Negrete  and  Robin  D.  Stone  have 
joined  the  New  York  Times  in  an 
intensive  program  for  editors  of  lim¬ 
ited  experience.  After  several  months 
of  orientation,  they  will  be  assigned  to 
various  copy  desks  at  the  paper. 

Previously,  Lew  worked  as  an 
assistant  city  editor  at  the  Santa  Bar¬ 
bara  (Calif.)  News-Press,  Negrete 
was  a  copy  editor  at  the  Sacramento 
(Calif.)  Bee  and  Stone  was  a  layout 
editor  at  the  Boston  Globe. 


David  Simpson,  news  editor  for  the 
Associated  Press  in  Atlanta,  has  been 
promoted  to  assistant  chief  of  bureau. 
He  had  previously  worked  for  the 
Selma  Times  Journal  in  Selma,  Ala. 
He  previously  worked  for  the  Selma- 
Times  Journal  in  Selma,  Ala. 
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Pioneer  Press  Newspapers  has 
announced  the  following  changes. 

Andrew  B.  Davis,  vice  president 
for  newspapers,  has  departed  for  a 
minimum  of  six  months.  Davis,  who 
is  also  a  lieutenant  colonel  in  the 
Marine  Corps  Reserves,  is  on  active 
duty  in  the  Far  East. 

Former  accounting  manager  Doug¬ 
las  A.  Rector  has  returned  to  Pio¬ 
neer  after  completing  one  year  on  the 
corporate  staff  of  the  Sun-Times  Co. 
He  assumes  the  responsibility  of  con¬ 
troller  of  Pioneer  Press,  succeeding 
Adrio  M.  Baur.  Baur,  who  served  in 
that  top  financial  post  for  nearly  four 
years,  has  been  named  to  succeed 
Suzanne  Thomas  as  publisher  of  the 
company’s  Central  Group  newspa¬ 
pers.  Meanwhile,  Thomas  has  been 
appointed  to  the  new  position  of 
director  of  administration  for  Pio¬ 
neer. 

Carol  Goddard  and  Paul  Sas¬ 
sone,  two  veteran  journalists  with 
experience  in  key  positions  at  Pio¬ 
neer,  have  been  assigned  to  new  edi¬ 
torial  roles.  Goddard,  former  execu¬ 
tive  editor  of  Central  Group  newspa¬ 
pers,  has  been  named  executive  edi¬ 
tor  of  the  company’s  North  Shore 
Group  papers.  She  had  previously 
worked  as  managing  editor  of  Pio¬ 
neer’s  Oak  Park,  Ill.,  paper.  Oak 
Leaves.  Sassone,  former  West  Group 
executive  editor,  now  assumes  the 
head  editor’s  spot  in  the  Central 
Group.  He  previously  worked  for  13 
years  in  a  number  of  managerial  posi¬ 
tions  for  Pioneer. 

«  *  « 

Laurence  G.  O’Donnell,  associ¬ 
ate  editor  at  Dow  Jones  &  Co.  Inc. 
and  former  managing  editor  of  the 
Wall  Street  Journal,  retired  at  the  end 
of  1990  after  32  years  with  the  com¬ 
pany.  He  will  continue  to  work  for  the 
company  on  a  consulting  basis. 

O’Donnell  joined  the  Journal  as  a 
reporter  in  1958  and  later  served  as 
Detroit  bureau  chief  before  becoming 
assistant  managing  editor  in  1974  and 
managing  editor  in  1977.  He  was  man¬ 
aging  editor  for  six  years. 


He  will  continue  as  president  of  the 
Dow  Jones  Newspaper  Fund  through 
1993  and  will  also  continue  his  edito¬ 
rial  liaison  work  with  America  Eco¬ 
nomica,  Dow  Jones’  joint  venture 
Latin  American  magazine.  He  will 
also  continue  to  represent  Dow  Jones 
on  a  number  of  outside  boards  and 
committees,  including  the  Inter 
American  Press  Association  and  the 
Kilgore  Editor-in-Residence  program 
at  De  Pauw  University. 

*  *  * 

The  Hearst  Corp.  has  announced  it 
has  appointed  Lorenzo  Jones  and 
Jon  D.  Smith  Jr.  assistant  treasurers 
of  the  corporation.  In  addition,  Octa¬ 
vio  Mangual  Jr.  was  named  general 
auditor. 

Jones,  who  becomes  director  of 
financial  controls,  started  with  Hearst 
in  1983  as  its  first  general  auditor. 
Previously,  he  had  worked  for  the 
accounting  firm  now  known  as 
Deloitte  &  Touche. 

Smith  came  to  the  corporation  in 
1986  as  deputy  director  of  treasury 
operations.  He  had  previously  worked 
for  Capital  Cities/ ABC,  Donaldson 
Lufkin  &  Jenrette,  Oppenheimer  & 
Co.  and  the  Rockefeller  family. 

Mangual  succeeds  Jones  as  general 
auditor.  He  has  been  with  Hearst 
since  1984  when  he  started  as  a  man¬ 
ager  in  the  internal  audit  department. 


SoREN  Nielsen  has  been  hired  as 
managing  editor  of  the  Telegraph 
Herald  of  Dubuque,  Iowa.  Nielsen, 
who  most  recently  was  publisher-edi¬ 
tor  of  the  West  Texas  Sun,  a  monthly 
magazine  he  founded,  previously  had 
been  editor  of  the  San  Angelo  (Texas) 
Standard-Times.  His  hiring  accompa¬ 
nies  a  change  in  newsroom  manage¬ 
ment  organization  at  the  Telegraph 
Herald,  which  has  not  had  a  managing 
editor  for  many  years. 

*  3|i  4: 

TAB  Newspapers,  a  Boston  week¬ 
ly  newspaper  group,  recently  named 
Sue  Dawson  managing  art  director. 
In  the  position,  she  will  create  the 
overall  structure  and  design  for 
tab’s  14  Boston-area  weeklies  and 
will  supervise  the  execution  of  info¬ 
graphics,  illustrations,  photographs 
and  design  layout.  Before  joining 
TAB,  Dawson  ran  a  small  design  busi¬ 
ness  in  Boston  and  on  Martha’s  Vine¬ 
yard,  where  she  was  art  director  at 
On  Island  magazine. 

*  *  * 

Sue  Tedesco  has  been  named 
publisher  of  Legal  Communications 
Corp.,  a  Capital  Cities/ABC  Inc. 
company.  She  previously  worked  at 
the  Belleville  (Ill.)  News-Democrat 
for  15  years,  including  five  years  as 
director  of  information  services. 
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OBITUARIES 


E.  Robert  Anderson,  95,  a  former 
top-level  executive  of  Copley  News¬ 
papers  and  a  decorated  naval  officer, 
died  Dec.  14  of  lung  cancer. 

He  retired  from  Copley  in  1969 
after  17  years  with  the  company, 
although  he  continued  on  a  semire- 
tired  status  until  1975  as  administra¬ 
tive  assistant  to  the  publisher.  During 
his  Copley  career,  he  was  vice  presi¬ 
dent  of  the  Copley  Press  Inc.  and  the 
Union-Tribune  Publishing  Co.;  direc¬ 
tor  of  editorial  policy  for  the  San 
Diego  Tribune,  San  Diego  Union  and 
other  Copley  newspapers;  and  presi¬ 
dent  of  Copley  News  Service.  He  was 
a  member  of  the  American  Society  of 
Newspaper  Editors,  and  Sigma  Delta 
Chi,  which  had  named  scholarships 
for  him. 

:|c  4c  4c 

Robert  Bonaparte,  67,  a  retired 
vice  president  of  Boise  Cascade  Cor¬ 
poration,  died  of  heart  failure  on  Dec. 
22. 

He  was  a  specialist  in  marketing 
newsprint  who  had,  prior  to  Boise 
Cascade,  been  with  McKinsey  & 
Company,  a  management  consulting 
firm,  and  with  United  States  Ply¬ 
wood.  He  also  is  co-founder  of 
Schramsberg  Vineyards  in  Calistoga, 
Calif.,  producer  of  sparkling  wine. 

4c  4c  4c 

Dorothy  Rouse  Bottom,  94,  edi¬ 
tor  of  the  Daily  Press  and  Times-Her- 
ald  newspapers  of  Newport  News, 
Va.,  from  1953  until  1981,  died  Dec. 
15. 

She  assumed  the  editorship  of  the 
papers  after  the  death  of  her  husband, 
Raymond  B.  Bottom.  The  Daily  Press 
Inc.,  which  was  owned  by  members 
of  the  Bottom  family  and  the  family  of 
William  R.  Van  Buren  Jr.  of  Hamp¬ 
ton,  was  sold  in  1986  to  its  present 
owner,  the  Tribune  Co.,  for  $200  mil¬ 
lion. 

4c  4c  4c 

Edgar  Joseph  Carignan,  68, 
retired  New  England  states  marketing 
manager  for  the  National  Enquirer, 
and,  earlier,  vice  president,  Francis 
X.  O’Hare  Food  Brokers,  died  Dec. 
14  in  Sarasota,  Fla. 

4c  4c  4c 

Janet  Chusmir,  60,  executive  edi¬ 
tor  at  the  Miami  Herald  and  former 
Boulder  (Colo.)  Daily  Camera 
publisher  and  president,  died  Dec.  22 
of  a  brain  aneurism  in  Miami  Beach, 
Fla. 

She  was  recently  named  editor  of 
the  year  by  the  Nationeil  Press  Foun¬ 
dation,  in  part  for  guiding  the  Herald 
to  two  Pulitzer  Prizes.  She  began  her 
career  in  journalism  in  1%3  at  the 


now-defunct  Miami  Beach  Daily  Sun. 
She  worked  at  the  Herald  from  1968 
until  1982  when  she  moved  to  the 
Daily  Camera,  where  she  was  Knight- 
Ridder’s  first  female  chief  executive. 
She  returned  to  the  Herald  in  1987. 


Wesley  C.  Clark,  83,  dean  emeri¬ 
tus  of  the  school  of  journalism  at  Syr¬ 
acuse  University,  died  Dec.  18. 

Clark  had  previously  worked  at  the 
Marietta  (Ohio)  Times  and  the  Phila¬ 
delphia  Evening  Bulletin.  He  was  an 
instructor  at  the  University  of  Penn¬ 
sylvania  until  1941  when  he  joined  the 
faculty  of  Syracuse.  He  was  dean  of 
the  school  of  journalism  from  1952  to 
1971. 


William  N.  Connell,  83,  retired 
23-year  Boston  Globe  copy  editor, 
died  of  cancer  Dec.  16  at  his  Hull, 
Mass.,  home. 

Before  joining  the  Globe  in  1954,  he 
was  with  the  then  Record-American, 
and  earlier,  the  then  Boston  Tran¬ 
script. 


Ron  Doyle,  33,  television  critic  for 
the  Middlesex  News,  Framingham, 
Mass. -based  daily,  died  Dec.  11. 
Death  was  reported  due  to  complica¬ 
tions  involving  AIDS. 


Willard  Edwards,  88,  a  former 
reporter  at  the  Washington  bureau  of 
the  Chicago  Tribune,  died  recently  in 
Takoma  Park,  Md. 

He  joined  the  Tribune  in  1925  and 
was  sent  to  Washington  in  1934. 


George  A.  Eisenhuth,  68,  senior 
consultant  and  former  executive  vice 
president  of  the  public  relations  firm 
Selz,  Seabolt  &  Assoc,  in  Chicago, 
died  Dec.  8  in  Maywood,  Ill. 

As  a  publicist,  Eisenhuth  directed 
public  relations  activities  for  the  1968 
Plaisted  Polar  Expedition,  which 
reached  the  North  Pole  over  the  sur¬ 
face  of  the  ice.  He  had  also  worked 
as  a  sportswriter  at  the  Chicago  Sun 
Times  from  1949  to  1952  and  at  the 
Beacon-News  of  Aurora,  Ill.,  from 
1939  to  1943. 


David  Ellis,  editor  of  the  Tulare 
(Calif.)  Advance-Register,  died  at  his 
home  Dec.  1  of  an  apparent  heart 
seizure.  He  was  46. 

Ellis,  who  joined  the  paper  in  1969 
as  a  county  government  reporter,  had 


been  hospitalized  for  cancer  but  it 
was  not  believed  that  his  death  was 
related  to  cancer  treatment. 

Editor  of  the  John  P.  Scripps- 
owned  Advance-Register  since  1981, 
Ellis  began  his  career  with  the  Min¬ 
eral  King  Publishing  Co.,  which 
publishes  the  Exeter  Sun,  Woodlake 
Echo  and  Farmersville  Herald  in  Cali¬ 
fornia. 

4c  4:  4i 

Bill  King,  62,  a  columnist  and 
sportswriter  for  the  Gainesville  (Fla.) 
Daily  Register,  died  Dec.  4  of  a  heart 
attack. 

He  started  writing  sports  for  the 
paper  in  1948.  He  left  in  1976  to 
pursue  other  interests,  but  returned  in 
1985.  His  daily  column,  “King  of  the 
Road,”  included  sports  trivia  and  his¬ 
torical  items. 


Ray  Morin,  69,  cartoonist/colum¬ 
nist  for  the  Record-Journal  of  Meri¬ 
den,  Conn.,  died  Dec.  12  of  an  appar¬ 
ent  heart  attack. 

A  member  of  the  Magazine  Car¬ 
toonists  Guild,  his  work  had  also 
appeared  in  the  Saturday  Evening 
Post,  the  New  Yorker,  Look  and  True. 

4c  4c  4c 

Stanley  Seidman,  64,  retired  man¬ 
ager  of  day  operations/mailroom  at 
the  Philadelphia  Inquirer  and  the 
Philadelphia  Daily  News,  died  Dec. 

1 1  in  Philadelphia.  He  worked  at  the 
paper  for  41  years  before  retiring  in 
1989. 

4c  4c  4c 

James  D.  Sprague,  senior  vice 
president  of  research  and  marketing 
for  Cresmer,  Woodward,  O’ Mara  & 
Ormsbee,  died  Nov.  23.  He  was  58. 

Prior  to  joining  CWO&O  in  1977,  he 
had  worked  as  group  media  director  of 
Cunningham  &  Walsh  Agency  and  as 
vice  president  and  director  of  media 
at  Foote,  Cone  &  Belding.  He  spent 

12  years  on  the  AAA  A  Newspaper 
Committee,  where  he  served  two 
terms  as  chairman,  and  was  also 
active  in  the  Newspaper  Research 
Council,  INAME,  the  Advertising 
Research  Foundation,  the  American 
Statistical  Association  and  other 
organizations. 

4c  4c  4c 

Merrill  Windsor,  a  former  man¬ 
aging  editor  of  Sunset  magazine  and 
an  editor  at  National  Geographic  and 
Arizona  Highways  magazine,  died 
Dec.  2  of  cancer.  He  was  66.  Windsor 
was  editor  of  Arizona  Highways  from 
1985  until  his  retirement  in  February. 
He  also  worked  as  a  reporter  at  the 
Arizona  Republic  from  1951  to  1956. 
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Book  reviews 


Muckraking 

reporting: 

Then  and  now 

Forerunners  of  Revolution:  Muck- 
rakers  and  the  American  Social  Con¬ 
science.  Walter  M.  Brasch.  (Lanham, 
Md.:  University  Press  of  America, 
195  pages.)  $34.50.  paper,  $16.95. 

What  do  Lincoln  Steffens,  Ray 
Stannard  Baker,  Ida  Tarbel,  Nellie 
Bly  have  in  common  with  Abraham 
Cahn,  who  was  editor  of  the  Jewish 
Daily  Forum,  Drew  Pearson,  I.F. 
Stone,  Jack  Anderson? 

They  are  all  muckrakers,  according 
to  Brasch.  The  first  wave  of 
muckrakers  —  so  tabbed  by  Theo¬ 
dore  Roosevelt  after  a  reference  to 
those  who  rake  muck  in  Pilgrim’s 
Progress  —  were  active  at  the  turn  of 
the  century. 

It  is  Brasch’s  theory  that  the 
“muckraker”  investigative  journal¬ 
ism  light  was  never  extinguished  and 
that  muckraking,  despite  an  eclipse  in 
the  “me-too”  1980s,  is  very  much 
alive. 

He  pays  attention  to  the  social  sig¬ 
nificance  and  the  revolutionary 
change  effected  by  the  stories,  all  the 
way  from  countering  corruption  in 
cities  (Lincoln  Steffens)  to  removing 
a  president  (Nixon). 

Some  excerpts,  such  as  Charles 
Edward  Russell’s  account  of  torture 
and  abuse  of  Georgia  prison  chain 
gangs  used  as  a  form  of  slave  labor  by 
local  businessmen,  are  utter  horror 
stories. 

Brasch  is  a  professor  of  journalism 
at  Bloomsburg  (Pa.)  University. 

*  ♦  ♦ 

The  Investigative  Journalist's 
Morgue:  Index  to  Stories  and  Series 
from  the  Files  of  Investigative  Report¬ 
ers  and  Editors.  Jan  Colbert,  Steve 
Weinberg,  editors.  (Columbia,  Mo.: 
IRE,  1%  pages).  $21.50. 

Top  100  Investigations.  Jan  Colbert, 
Bruce  Moores,  Steve  Weinberg,  edi¬ 
tors.  (Columbia,  Mo.:  IRE,  134 
pages.)  $16.50. 

In  its  15-year  history,  IRE  has 
become  an  indispensable  resource  for 
the  serious  reporter  and  editor  dedi¬ 
cated  to  in-depth  reporting. 

The  Investigative  Journalist’s 
Morgue  is  a  guide  to  a  database  file, 
listing  and  cross-referencing  5,300 
investigative  print  and  broadcasting 


stories  from  1975  to  1990.  Access  is 
by  key  names,  dates  and  phrases,  as 
well  as  by  some  500  topics.  Copying 
cost  is  100  a  page,  plus  postage  and 
handling;  non-members  of  IRE  are 
charged  a  ten-dollar  research  fee. 

Top  100  Investigations  offers  case 
histories  of  investigative  articles  and 
broadcast  programs  entered  and  cited 
in  IRE’s  own  award  program.  Each 
discussion  offers  a  synopsis,  how 
the  story  began,  documents  used, 
sources,  results  of  the  story  or  series, 
comments  on  the  difficulties  in  getting 
the  story  and  extenuating  circum¬ 
stances. 

IRE  is  quartered  at  the  University 
of  Missouri  (100  Neff  Hall,  School  of 
Journalism,  University  of  Missouri, 
Columbia,  Mo.  65211). 

*  *  * 

The  Great  American  Comic  Strip: 
One  Hundred  Years  of  Cartoon  Art. 
Judith  O’Sullivan  (Boston:  Little, 
Brown  and  Co.,  200  pages.)  $50. 

King  Features  is  marking  its  75th 


year  in  part  by  assisting  with  produc¬ 
ing  this  display  history  of  comic 
strips. 

The  book’s  illustrated  art  has  at  the 
beginning  a  reproduction  of  Richard 
Felton  Outcault’s  13-panel  Buster 
Brown  comic  strip  and  ends  with 
color  entries  on  Batman  and  Bloom 
County.  Included  is  Outcault’s  hand¬ 
written  letter  applying  for  a  copyright 
on  The  Yellow  Dugan  Kid.  The  grin¬ 
ning,  floppy-eared  youngster  in  a 
bright  yellow  nightshirt  “costume,” 
as  Outcault  called  it,  became  the  sym¬ 
bol  of  the  flashiness  and  fluff  of  the 
new  big-city  journalism  and  spawned 
the  term  yellow  journalism. 

In  addition  to  reproduction  of  com¬ 
ics,  the  familiar  along  with  such  com¬ 
ics  as  Wee  Willie  Winkie’s  World  and 
Little  Nemo  in  Slumberland,  is  a  sec¬ 
tion  of  biographical.  Who’s  W)io-like 
sketches  of  comic  strip  creators, 
going  from  A  to  Z,  from  Nicholas 
Afonsky  (one  of  five  who  drew  Little 
Annie  Rooney)  to  Bill  Ziegler  (an 
(Continued  on  page  38) 


Cox  Enterprises  of  Atlanta  has  sold 

The  Port  Arthur  (TX)  News 

(Morning  Circulation  23,200,  Sunday  Circulation  24,9(X)) 

The  Orange  (TX)  Leader 

(Evening  Circulation  I0,1(X),  Sunday  Circulation  12,100) 
To  American  Publishing  Company 

We  are  proud  to  have  served  as  the  broker 
for  Cox  Enterprises  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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NEWS/TECH  — 

MAN  posts  strong  1990  sales;  previews  ’91 


By  Jim  Rosenberg 

MAN  Roland  Drucksmaschinen 
AG  announced  fiscal  1989-90  results 
showing  sales  of  approximately  $1.4 
billion,  26%  higher  than  the  previous 
year’s  level.  Net  earnings  of  $56  mil¬ 
lion  were  $17  million  higher  than  last 
year. 

The  printing  equipment  manufac¬ 
turer,  a  part  of  the  MAN  Group  head¬ 
quartered  in  Offenbach,  Germany, 
reported  annual  worldwide  growth  of 
more  than  20%  for  the  eighth  consec¬ 
utive  year.  That  growth  was  “largely 
credited”  to  Peter  Bruett,  according 
to  North  American  subsidiary  MAN 
Roland  Inc.,  in  Somerset,  N.J., 
where  he  is  president  and  chairman. 

About  3%  of  sales  earnings  go  into 
research  and  development,  according 
to  Bruett,  who  cited  the  example  of 
man’s  backing  of  “Electropress”  re¬ 
search  in  Germany.  The  process  turns 
a  plate  cylinder  surface  into  a  modern 
codex  rescriptus,  a  sort  of  electrosta¬ 
tic  Etch-A-Sketch.  Beyond  direct-to- 
plate  imaging,  the  method  dispenses 
with  plates  altogether.  Without 
engraving,  it  images  directly  onto  a 
special  cylinder  surface  by  defining 
minute  water-receptive  and  water- 
repellant  areas.  The  surface  can  be 
electrically  erased  and  reimaged. 

It  was  announced  that  Bruett  will 
become  chairman  of  the  board  of 
MAN  Roland  Druckmaschinen  AG, 
MAN  Roland  Inc.’s  German  parent 
company  with  the  MAN  Group.  He 
retains  his  MAN  Roland  Inc.  execu¬ 
tive  position. 

Most  recently  head  of  MAN  AG’s 
Printing  Press  Division,  Bruett  has 
been  a  member  of  MAN  Roland’s 
executive  board  since  1979,  with 
responsibility  for  sales,  marketing 
and  service. 

“In  early  1991  we  will  bring  into  the 
marketplace  the  three  principal 
presses,”  said  Newspaper  Press  Divi¬ 
sion  CEO  Edward  R.  Padilla.  MAN 
Roland  Inc.’s  New  Jersey  facility  will 
build,  test  and  deliver  large  orders  for 
the  Toronto  Star  (Colorman  M), 
Fresno  Bee  (Flexoman  M)  and 
Poughkeepsie  (N.Y.)  Journal 
(Mediaman). 

MAN  Roland  Inc.’s  Middlesex, 
N .  J . ,  enlarged  and  modernized  manu¬ 
facturing  facility  is  about  95%  com¬ 
plete.  Two  assembly  buildings  are  up 
and  “every  major  machining  center” 
is  new,  according  to  Padilla,  who 
called  the  facility  a  copy  of  MAN’s 


German  operations.  Expansion  and 
almost  round-the-clock  activity  in 
some  operations  allows  the  company 
to  put  together  the  large  orders  due  to 
ship  in  1991 .  Customers  will  be  able  to 
inspect  and  test-run  fully  assembled 
presses  before  delivery. 

Padilla  said  press  time  on  the  Flex¬ 
oman  M  test  press  in  Middlesex 
would  be  made  available  to  newspa¬ 
pers  and  suppliers.  Testing  of  inks, 
plates  and  papers  on  the  five-color 
tower  with  50"  HUR  RTP  and  2:1 
folder  may  continue  through  mid- 
1991 .  According  to  MAN,  the  press’s 
design  anticipates  stricter  environ¬ 
mental  regulation  and  requires  mini¬ 
mal  washup. 

More  generally,  Padilla  said  news¬ 
papers  should  adopt  a  new  approach 
to  shopping  for  equipment.  Besides 
consulting  production  directors,  he 
said,  management  should  ask  readers 
and  advertisers  what  they  look  for 
and  need  in  a  newspaper. 


Padilla  encouraged  management  to 
send  pressmen  to  run  sections  of  their 
newspapers  on  several  manufactur¬ 
ers’  flexo  and  offset  test  presses,  then 
share  resulting  sample  copies  with 
readers  and  advertisers.  Though  not 
making  process  or  press  decisions, 
customers  could  provide  valuable 
input,  he  said. 

Separately,  Padilla  noted  that  his 
division  is  in  the  process  of  retrofit¬ 
ting  all  MAN  flexo  presses  at  Knight- 
Ridder  Inc.  with  the  company’s  new 
inkers. 

The  past  year  saw  MAN  group’s 
worldwide  work  force  jump  from 
under  10,000  to  more  than  12,000, 
which  Bruett  called,  “something  .  .  . 
kind  of  unusual,  especially  for  a  Ger¬ 
man  company,”  noting  that  social 
legislation  ordinarily  tends  to  dampen 
interest  in  hiring.  The  group’s  MAN 
Roland  business  alone  put  almost  600 
more  persons  on  its  payroll. 

The  Miehle  and  Miller  businesses 
acquired  last  year  have  been  inte¬ 
grated  within  man’s  Sheetfed  Press 
Division  operations,  and  Bruett 
announced  early  last  month  that  his 
company  was  about  to  acquire  eastern 


German  pressmaker  Plamag,  “mostly 
to  get  additional  market  share  in  East¬ 
ern  Bloc  countries.” 

The  business  would  also  add  four- 
and  eight-page  presses  to  the  newspa¬ 
per  printing  product  line  and  bring 
MAN  a  skilled  staff,  which  Bruett 
termed  “a  major  factor”  in  the  deci¬ 
sion. 

Founded  in  1946  in  Plauen,  the  firm 
makes  six  single-  and  double-width 
presses.  According  to  a  report  last 
spring  in  newspaper  techniques,  Pla¬ 
mag  operations  were  expanded  in  the 
1960s  and  modernized  in  the  1970s. 
The  INCA-FIEJ  research  journal 
reported  the  company  customarily 
produces  all  its  own  components. 

With  the  exception  of  sales  to 
India,  Plamag’s  business  has  almost 
exclusively  served  Eastern  Europe. 
Three  years  ago  it  formed  a  Bombay- 
based  joint  venture  with  an  Indian 
company  to  produce  its  40,000-iph 
once-around,  single-width  press  for 


domestic  and  export  markets.  Ac¬ 
cording  to  newspaper  techniques, 
Plamag  began  investigating  anilox- 
offset  printing  in  1984. 

According  to  Bruett,  while  other 
markets  experienced  economic 
changes,  MAN’s  printing  equipment 
business  in  Central  Europe  remained 
strong.  He  noted  equipment  sales 
worth  DM160  million  to  formerly 
East  German  publishing  enterprises, 
including  local  publishers  and  West 
German  publishers  cooperating  with 
them. 

Now  available,  the  l,5007min. 
Octoman  Variable  Perfecting  press 
uses  cartridges  to  change  cylinder  cir¬ 
cumference.  To  address  smaller  mns, 
where  commercial  printers  see  much 
of  their  future  business,  the  new  six- 
page-wide  Lithoman  V  was  reported 
to  offer  big-press  quality  and  effi¬ 
ciency  that  goes  up  as  run  sizes  go 
down.  Also,  the  new  Polyman,  small¬ 
er  brother  to  the  Rotoman,  will  be 
manufactured  in  North  America. 

Shorter  runs  and  more  speed,  qual¬ 
ity  and  economy  are  expected  also  in 
packaging  printing,  according  to  an 
(Continued  on  page  38} 
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Newhouse 
participates 
in  recyciing  miii 

Advance’s  existing  interest  in  Bo- 
water’s  virgin  newsprint  mill  in 
per  Group,  announced  that  on  Jan.  1  it' 
would  acquire  an  interest  in  Bowater 
Inc.’s  new  recycled  newprint  mill  in 
Calhoun,  Tenn. 

Advance’s  existing  interest  in 
Bowater’s  virgin  newsprint  mill  in 
Catawba,  S.C.,  was  to  be  swapped 
“for  a  similar  interest  in  the  Calhoun 
plant,”  according  to  a  report  in  New 
Jersey’s  Star-Ledger  late  last  month. 

That  paper,  largest  in  the  New¬ 
house  group,  said  about  15%  of  the 
newsprint  it  uses  is  made  from  old 
newspapers.  Its  general  manager, 
Mark  Newhouse,  said  the  mill  will 
supply  his  paper  with  87,500  tons  of 
newsprint  (about  half  its  1991  needs). 
Other  Bowater  customers,  including 
25  other  Newhouse  newspapers,  will 
purchase  Calhoun’s  recycled  news¬ 
print. 

Under  construction  since  last 
spring,  the  Calhoun  plant  is  expected 
to  begin  deinking  operations  at  the 

end  of  this  year,  annually  producing 
about  230,000  tons  of  recycled  news¬ 
print. 

The  Star-Ledger  has  long  pur¬ 
chased  recycled  newsprint  from  the 
nearby  Garden  State  Paper  Co.,  a 
deinking  pioneer  founded  by  Richard 
Scudder,  publisher  of  the  now 
defunct  Newark  News. 

Newhouse  is  a  vice  president  and 
director  of  Calhoun  Newsprint  Co. 
He  is  also  a  director  of  the  New  Jer¬ 
sey  Press  Association,  and  serves  on 
the  Newsprint  Resource  Task  Force, 
which  works  with  the  state  and  pri¬ 
vate  sector  on  newsprint  recycling. 

Machine  turns 
old  newspapers 
into  fuel 

Costa-America  Inc.,  Mineola, 
N.Y.,  has  imported  the  LogMaker,  a 
machine  designed  in  Italy  to  com¬ 
press  newspapers,  sawdust  and  other 
paper  and  wood  waste  products  into 
combustible  logs  without  using  bind¬ 
ers  or  other  additives. 

The  machine  would  not  only  divert 

paper  and  wood  waste  from  landfills 
and  reduce  cutting  strictly  for  fire¬ 
wood  but  is  expected  to  create  heat¬ 
ing  fuel  at  a  cost  lower  than  coal. 
According  to  Costa-America,  Log- 
Maker  won  the  Governor’s  Energy 
Award  in  Oregon. 

LogMaker  machines  are  available 
in  seven  sizes  (two- 14  tons).  Log  diame¬ 
ters  of  two  to  four  feet  are  determined 
by  the  user. 

Sayre  named  Butler 
Automatic  president 

Philip  R.  Sayre  has  joined  Butler 
Automatic  Inc.,  Canton,  Mass.,  as 
president  and  chief  operating  officer. 

He  will  focus  on  developing  new 
technologies  for  web  printing  and 
converting.  Richard  Butler  remains 
chairman  and  CEO. 

Before  joining  the  manufacturer  of 
web-handling  and  automated  prod¬ 
ucts  for  printing  and  related  indus¬ 
tries,  Sayre  was  chairman  of  a  man¬ 
agement  consulting  practice,  had 
been  involved  in  offset  printing  since 
1%7  and  was  president  and  CEO  of  a 
Textron  division. 

Rocky  Mountai 

Denver’s  Rocky  Mountain  News 
will  continue  sending  subscribers  its 
video  news  product  and  has  begun 
printing  enhanced  tv  program  listings 
for  readers  who  are  video  fans. 

Transmission  of  the  “A  La  Carte 
Edition”  of  the  newspaper,  intro¬ 
duced  in  mid-October  and  original¬ 
ly  slated  to  test-run  through  early 
December  (E&P,  Nov.  3,  P.  6pc),  has 
been  extended  indefinitely,  according 
to  publisher  Larry  Strutton.  Unlike 
earlier  videotext,  the  electronic  news¬ 
paper  arrives  on  subscribers’  per¬ 
sonal  computer  screens  complete 
with  color  graphics. 

Strutton  said  test  group  users 
would  be  surveyed  to  evaluate  the 
service  for  possible  continuation  in 
1991.  Based  on  users’  suggestions,  he 
added,  changes  are  already  under 
way  to  make  A  La  Carte  easier  and 
faster  to  use. 

From  an  initial  base  of  about  350 
test  viewers,  requests  for  free  access 
software  came  in  from  more  than 
2,800  subscribers  —  about  triple  the 
number  expected,  said  Strutton.  Ini¬ 
tially  unable  to  fulfill  the  added 
demand,  more  diskettes  were 
expected  to  be  sent  out  two  weeks 

n  News  extends  P 

ago. 

Accessible  around  the  clock,  seven 
days  a  week,  the  midday  edition  goes 
on  line  at  11  a.m.  and  is  updated 
through  5  p.m. 

Denver  is  a  test  site  for  Gemstar 
Development  Corp.  television  pro¬ 
gram  coding.  Code  numbers  printed 
with  television  program  listings  in  the 
News’  TV  Dial  can  be  used  by  read¬ 
ers  owning  Gemstar’ s  wireless  VCR 

ATS  reports  sale 

The  Orlando  Sentinel  has  added 
ATS  Workstation  Ills  from 
Advanced  Technical  Solutions, 
North  Andover,  Mass.,  for  remote 
ad-taking  at  its  bureaus,  where  they 
replace  PCs  with  send-only  communi¬ 
cations  and  subsequent  rekeying 
before  deadline  at  the  central  office. 
The  Sentinel  was  a  beta  site  for  the 
Workstation  III. 

The  Workstation  III  is  a  four-part 
board  that  plugs  directly  into  the  DEC 
unibus  of  the  paper’s  Atex  system. 
Each  board  enables  up  to  four  PCs  or 
Macs  in  remote  locations  to  function 
as  Atex  terminals,  according  to  ATS. 

C,  TV  services 

Plus  device  to  program  a  VCR  auto¬ 
matically  to  record  selections  at  the 
proper  times  and  dates  without  hav¬ 
ing  to  program  the  VCR  itself. 

The  VCR  Plus  instant  programmer 
can  be  set  up  to  communicate  with 
most  kinds  of  video  recorders  for  one- 
step  weekly  and  daily  recording  of  up 
to  14  tv  shows.  The  system  also  cal¬ 
culates  the  amount  of  tape  required  to 
record  selections  for  24  hours. 

is,  Mac  Interface 

The  Sentinel  had  already  been 
using  five  ATS  Workstation  IIs, 
which  allow  PCs  to  function  as  local 
Atex  terminals.  Users  can  toggle 
between  PC  and  Atex  modes.  Sen¬ 
tinel  MIS  staffers  monitor  the  paper’s 
PC  network  and  Atex  system  using 
Workstation  IIs. 

ATS  has  also  released  an  interface 
allowing  Macintosh  computers  to 
function  as  Atex  terminals.  Called  the 
MacStation  III,  it  is  companion  soft¬ 
ware  to  the  Workstation  III  board, 
and  permits  alternation  between  Mac 
and  Atex  modes. 
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NCUG  sets  meeting 

The  Newspaper  Computer  Users 
Group  meets  later  this  month,  with 
general  and  split  sessions  Jan.  28-29 
following  two  days  of  other  activities, 
including  the  opening  of  an  equipment 
show.  Split  sessions  are  devoted  to 
users  of  DEC,  Crosfield,  Camex  and 
NSSE  systems. 

Topics  featured  during  the  general 
session  include  reports  from  Digital 
Equipment  Corp.,  Du  Pont  and 
Camex,  discussions  on  zoning  and 
tailored  newspapers,  examinations  of 
The  National's  operations,  LeDroit's 
system  integration,  remote  ad  entry 
and  laptop  computer  technology, 
electronic  picture  desk  considera¬ 
tions  and  front-end  selection. 

NCUG  gave  special  notice  to  the 
Jan.  30  Intelligent  Newspaper  Work¬ 
shop,  which  concludes  its  meeting. 
The  workshop  will  look  at  new  tech¬ 
nology  that  can  improve  existing 
operations  and  establish  related  prod¬ 
ucts.  Keynote  speaker  is  ANPA  tele¬ 
communications  affairs  vice  presi¬ 
dent  Kathleen  Criner. 

Two  newspaper  representatives 
will  report  on  their  efforts  to  harness 
telecommunications  products,  sev¬ 
eral  vendors  will  explain  a  range  of 
ideas,  applications  and  solutions  and 
the  workshop  will  conclude  with  a 
roundtable  discussion  in  which  all 
attendees  can  explore  the  matter, 
relate  their  own  experiences  and  ask 
questions. 

Meeting  at  the  San  Diego  Hilton, 
NCUG  will  tour  the  San  Diego 
Union-Tribune  Jan.  29.  For  more 
information,  call  Roger  Ulrich, 
NCUG  program  chairman,  at  (215) 
478-4802. 


DataTimes  offers 
PC  library  software; 
adds  seven  dailies 

Oklahoma  City-based  DataTimes 
has  introduced  the  PC  DataTimes 
software  system  with  which  small  and 
mid-sized  newspapers  can  build  in- 
house  computerized  libraries  using 
stand-alone  personal  computers. 

The  company  said  that  by  linking 
into  PC  networks,  the  product  can 
also  serve  larger  publications  creating 
PC-based  editorial  systems. 

The  industry-specific  implementa¬ 
tion  of  PL  2.0  from  Personal  Library 
Software  Inc.,  Rockville,  Md.,  runs 
off  any  version  of  DOS  and  can  run  in 
conjunction  with  MS-Windows  2. 1  or 
above. 


PC  DataTimes  offers  “smart  rele¬ 
vance”  ranking,  multiple  simulta¬ 
neous  database  searching  with 
merged  results,  linear  and  hierarchi¬ 
cal  browsing  (via  Windows  applica¬ 
tions),  full-text/field-specific  search¬ 
ing,  Boolean,  proximity  and  wild¬ 
card  operators,  numeric  range 
searching,  root  and  exact  word  match 
and  searching  by  documents,  pas¬ 
sages,  tagged  words  and  phrases. 

Other  features  include  domains. 
Hypertext  and  images  (Windows), 
cut-and-paste,  link  to  other  DOS 
applications,  activity  trail,  customiz¬ 
able  on-line  help,  print  options,  statis¬ 
tical  (automatic)  and  manual  the¬ 
saurus,  foreign-language  interfaces 
and  support  for  international  charac¬ 
ter  set,  fast,  dynamic  database  updat¬ 
ing,  access  control  and  distributed 
databases  (multiple  files,  drives, 
devices;  network  compatibility). 

DataTimes  also  announced  the 
addition  of  seven  U.S.  dailies  to  its 
roster  of  electronically  searchable  on¬ 
line  newspapers.  They  are  the  Tucson 
Citizen  and  Arizona  Daily  Star,  Balti¬ 
more  Sun  and  Evening  Sun,  the 
Raleigh,  N.C.  News  &  Observer, 
Utah’s  Salt  Lake  Tribune  and  the 
Seattle  Post-Intelligencer. 

Of  the  87  newspapers  the  service 
carries,  71  are  U.S.  publications.  As  a 
result  of  last  summer’s  database- 
merger  agreement  with  Dow  Jones 
News/Retrieval,  subscribers  to  either 
service  can  easily  access  both  net¬ 
works’  files.  More  than  645  news 
publications,  news  services  and 
financial  databases  from  around  the 
world  are  now  available  to  DataTimes 
users.  More  than  450  can  be  simulta¬ 
neously  searched. 


Brite  Voice 
hires  new  exec 

Donald  Walsh  was  named  execu¬ 
tive  vice  president  at  Wichita-based 
Brite  Voice  Systems,  where  he  is  in 
charge  of  Interactive  Voice  Response 
(IVR),  Gateway  5000,  Telco  and  VAR 
products  and  international  sales. 

Walsh  had  been  with  IBM  Corp.  for 
23  years,  holding  several  sales  man¬ 
agement  positions.  Before  Joining 
Brite  he  worked  for  a  provider  of  data 
processing  products  to  state  and  local 
governments  and  utilities. 

Brite  manufactures  and  sells  turn¬ 
key  audiotex  and  IVR  products.  It 
said  it  will  expand  its  product  lines  in 
the  IVR  and  host  interface  business 
segments,  which  are  growing  faster 
than  audiotex. 


SNPA  expands 
conference,  exhibits 

The  Southern  Newspaper 
Publishers  Association  is  planning  an 
expanded  Newspaper  Operations 
Conference  and  Trade  Show  this 
year,  with  up  to  100  booths. 

To  be  held  March  17-19  at  New 
Orleans’  Fairmont  Hotel,  exhibit 
hours  will  also  be  improved  to  include 
two  full  afternoons  without  competi¬ 
tion  from  other  conference  activities. 

Registration  fees  (for  all  meetings, 
trade  show  and  two  receptions)  are 
$50  per  SNPA  member,  $25  per 
spouse,  $150  per  non-member,  $50 
per  non-member  spouse.  Trade- 
show-only  passes  are  also  available. 

Meeting  rooms  for  user  groups  and 
special  rates  for  hospitality  suites  are 
available. 

C-J  promotes  three 

Three  executive  promotions  were 
announced  in  the  Collier- Jackson  Inc. 
business  unit  within  CompuServe’s 
Software  Products  Division. 

Warren  Fletcher  was  named  Col- 
lier-Jackson  general  manager.  For¬ 
merly  systems  and  development  vice 
president,  Fletcher  has  been  with  the 
Tampa-based  provider  of  newspaper 
business  systems  for  10  years  and  has 
directly  managed  most  major  applica¬ 
tion  product  development  efforts,  as 
well  as  the  human  resource  and 
accounting  departments. 

Jim  Douglas,  involved  with  mar¬ 
keting  communications,  customer 
support  and  quality  assurance,  has 
been  promoted  to  research  and  devel¬ 
opment  vice  president. 

Gary  Vigneau  was  named  sales  and 
marketing  vice  president.  He  moved 
to  Collier-Jackson  sales  management 
two  years  ago  and  has  been  with 
parent  company  CompuServe  for  12 
years. 

MEG  promotes  two 

MEG  (U.S.)  Inc.  announced  the 
promotion  of  Sam  Ramlogun  to 
national  service  manager. 

He  joined  East  Rutherford,  N.J- 
based  MEG  in  1983  as  a  service  tech¬ 
nician. 

Ramlogun  assumes  the  post 
vacated  by  Ralph  Casale  upon  his 
promotion  to  national  sales  manager. 
Before  becoming  national  service 
manager  in  1987,  Casale  was  a  techni¬ 
cian  and  supervisor. 

Also,  Donna  Boback,  who  joined 
MEG  in  February,  was  named 
accounting  manager. 
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St.  Pete  Times 
healthy  after 
Bass  suit 

After  settling  a  shareholder  suit 
with  an  investment  group  led  by 
Texas  billionaire  Robert  Bass,  the 
parent  company  of  the  St.  Petersburg 
(Fla.)  Times  remains  in  healthy  finan¬ 
cial  condition,  according  to  disclo¬ 
sures  to  state  officials. 

The  settlement  last  August  called 
for  both  sides  to  conceal  the  terms, 
but  Times  Publishing  Co.  turned  over 
some  financial  information  at  the 
request  of  the  Florida  attorney  gener¬ 
al’s  office,  which  feared  the  suit  could 
hurt  the  Poy  liter  Institute  for  ivledia 
Studies.  The  institute  is  the  com¬ 
pany’s  majority  shareholder  and  sup¬ 
ports  non-profit  efforts  around  Flor¬ 
ida. 

The  documents  revealed  some 
details  about  the  company,  but  not 
how  much  the  settlement  cost. 

Documents  said  Times  Publishing 
has  $8  million  cash  and  a  total  bank 
debt  of  $9  million. 

“The  company  is  strong  and  vital 
and  we  can  go  on  to  other  things,” 
said  chief  executive  and  editor 
Andrew  Barnes. 

Treasurer  Catherine  Heron  said 
that  the  company’s  cash  position 
“would  cover  the  majority  of  the 
existing  bank  debt”  and  the  debt  was 
scheduled  to  be  paid  off  by  1995. 

The  Bass  group  in  1988  spent  $28 
million  to  buy  a  40%  state  in  the  com¬ 
pany  from  heirs  of  founder  Nelson 
Poynter.  When  the  group’s  $270  mil¬ 
lion  offer  for  the  rest  of  the  company 
was  rejected,  it  sued,  claiming  it  was 
unfairly  compensated. 

,  Under  the  settlement.  Times  Pub¬ 
lishing  agreed  to  buy  the  Bass  group’s 
holdings  and  redeem  non-voting 
stock  that  paid  high  dividends  to  the 
institute. 

—  AP 

Providence  Guild 
rallies  for  contract 

The  Newspaper  Guild  rallied  more 
than  100  members  into  picket  lines  to 
protest  slow  talks  with  the  Provi¬ 
dence  (R.I.)  Journal-Bulletin. 

“We’re  dealing  with  one  of  the 
wealthiest  corporations  in  Rhode 
Island,”  Tim  Schick,  local  Guild 
administrator  said  Dec.  19.  “They 
have  only  seen  fit  to  put  2%  on  the 
table  for ’91.” 

R.  Barrie  Schmitt,  the  paper’s  per¬ 
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sonnel  and  labor  relations  director, 
declined  to  comment  on  the  grounds 
that  negotiations  were  under  the  jur¬ 
isdiction  of  a  federal  mediator. 

The  Guild  local  represents  510 
reporters,  editors,  advertising  sales 
representatives  and  business  staffers. 

Schick  said  the  union’s  contract 
calls  for  the  wage  clause  to  be 
reopened  for  1991,  the  final  year  of 
the  contract,  but  the  company  has 
tried  to  negotiate  a  new  three-year 
pact,  including  wage  hikes  of  4%,  3% 
and  2%,  respectively.  If  the  union 
refuses  the  new  contract  the  company 
offer  will  be  cut  to  2%  a  year,  Schick 
said. 

The  union  has  demanded  raises  of 
$48  a  week,  or  an  average  of  7.5%. 
Current  top  scale  for  reporters  is  $756 
a  week,  $830  for  editors. 

—  AP 


USA  Today 
ponders  weekly 
baseball  tab 

USA  Today  has  announced  that  a 
task  force  has  been  formed  to  explore 
the  launch  of  a  weekly  tabloid  tenta¬ 
tively  titled  USA  Today  Baseball 
Weekly. 

“Seeing  the  reaction  to  our  daily 
newspaper,  there  seems  to  be  a  strong 
demand  for  more  statistical  informa¬ 
tion  regarding  the  nation’s  pastime,” 
said  Thomas  J.  Farrell,  executive  vice 
president/general  manager  for  USA 
Today,  who  will  head  the  task  force. 
“We’d  like  to  become  to  USA 
Today’s  sports  section  what  Barron’s 
is  to  the  Wall  Street  Journal.” 

Farrell  said  the  task  force  will  make 
a  decision  on  whether  to  proceed  by 
year-end.  If  a  decision  is  made  to 
proceed,  the  new  publication  will  be 
launched  during  spring  training  pre¬ 
ceding  the  baseball  season. 


Pay  cuts  at 
Conn,  dally 


The  Manchester,  Conn.,  Journal 
Inquirer,  has  implemented  salary  cuts 
of  30  for  all  employees. 

The  cuts  were  needed  in  order  to 
avert  layoffs  and  to  maintain  the 
newspaper’s  quality  during  the  eco¬ 
nomic  recession,  which  has  hit  the 
advertising-dependent  businesses 
particularly  hard,  said  publisher  Eliz¬ 
abeth  S.* Ellis.  The  paper  employs  160 
full-time  and  90  part-time  workers. 


Grays  hold  cards 
In  Albany,  Ga. 

The  Albany  (Ga.)  Herald  remains 
under  the  control  of  the  late  James  H. 
Gray  Sr.’s  children  following  the  col¬ 
lapse  of  an  agreement  for  James  H. 
“Jimmy”  Gray  Jr.  to  buy  out  his 
brother  and  sister. 

Geoffrey  Gray  said  by  telephone 
Jan.  2  that  neither  he  nor  his  sister, 
Constance  G.  Greene,  planned  “at 
this  time”  to  sell  their  interests  in  the 
paper’s  parent  company.  Gray  Com¬ 
munications  Inc. 

When  he  died  in  1986  James  Gray 
Sr.,  who  had  been  mayor  of  Albany, 
left  his  52%  of  the  company,  divided 
equally,  to  the  three  children. 

Constance  Greene  and  Geoffrey 
Gray  had  sought  to  have  the  stock 
sold  and  the  proceeds  divided  among 
the  three  siblings  but  later  agreed  to 
sell  their  interests  to  Jimmy  Gray  for 
$162.50  a  share,  if  approved  by  the 
board. 

The  Gray  Communications  board 
last  October  rejected  the  offer  after  a 
consultant  concluded  it  was  too  low. 

The  three  siblings  are  co-publishers 
of  the  Herald.  Jimmy  Gray  is  editor. 

Gray  Communications  also  owns 
three  television  stations  and  real 
estate,  distributing  and  aircraft-serv¬ 
icing  companies. 

“There  are  no  offers  on  the  table  at 
the  moment,”  board  chairman  Teiry 
McKenna  said,  adding  that  “anything 
is  for  sale  —  at  the  right  price.” 


Historical 

symposium 

Southern  journalists  will  join  schol¬ 
ars  of  Southern  history  and  culture 
at  a  symposium  at  Wake  Forest  Univer¬ 
sity  in  Winston-Salem,  N.C.,  Feb.  7-10, 
marking  the  50th  anniversary  of  the 
publication  of  The  Mind  of  the  South. 

The  book,  written  by  the  late  North 
Carolina  newspaperman  W.J.  Cash, 
earned  critical  acclaim  nationwide  for 
its  startling  and  comprehensive  inter¬ 
pretation  of  Southern  society. 


Price  hike 

The  Boston  Globe,  the  largest 
newspaper  in  the  six-state  New 
England  region,  will  increase  the 
price  of  Monday-through-Saturday 
editions  from  350  to  500  in  areas  more 
than  30  miles  from  Boston,  effective 
April  1. 


Jailing  of  reporter  delayed 

For  two  years  he’s  refused  to  turn  over  hospital  lab  slip  that 
was  the  basis  for  his  story  on  police  officer’s  alcohol  level 


By  Ann  Marie  Kerwin 

Steve  Collins,  an  Auburn,  N.Y., 
Citizen  political  reporter,  was  free  for 
the  holidays.  Free  from  jail,  that  is. 

His  thanks  go  to  the  judge,  Peter 
Coming  who,  on  Dec.  14,  decided  to 
delay  jailing  Collins  on  contempt  of 
court  charges  until  after  consulting 
again  with  local  hospital  authorities 
involved  in  a  privacy  lawsuit.  The 
lawsuit  is  the  result  of  a  Dec.  6,  1988 
article  written  by  Collins. 

The  delay  in  the  decision,  while  a 
boon  to  Collins,  holds  up  a  resolution 
of  the  more  than  two-year-old  dis¬ 
pute. 

Collins  is  facing  possible  contempt- 
of-court  charges  for  refusing  to  hand 
over  a  hospital  laboratory  slip  that 
was  mailed  to  him  anonymously  in 
December  1988. 

The  emergency  room  laboratory 
slip  documents  that  New  York  State 
Trooper  Douglas  F.  Ross  had  a  blood 
alcohol  level  of  .22,  more  than  double 
the  legal  limit  for  a  driver,  after  he  had 
been  brought  in  for  treatment  of  inju¬ 
ries  received  in  an  off-duty  car  acci¬ 
dent  on  Aug.  27,  1988. 

Ross,  41,  crashed  his  Corvette  into 
a  guardrail  at  4:30  a.m.  He  and  a  pas¬ 
senger,  Andrew  S.  Nolan,  27,  were 
brought  to  Auburn  Memorial  Hospi¬ 
tal  for  treatment.  Nolan  was  treated 
and  released.  Ross  was  admitted  for 
critical  head  injuries  to  the  SUNY 
Health  Science  Center  in  Syracuse. 

The  physician  on  duty  in  the 
emergency  room  of  AMH  at  the  time 
of  the  crash.  Dr.  Barbara  Connor, 
ordered  the  blood  alcohol  test.  Ross 
was  never  tested  for  alcohol  by 
police. 

The  accident  report  lists  unsafe 
speed  as  its  cause.  No  ticket  was 
issued  to  Ross  in  connection  with  the 
accident.  The  state  police  investigat¬ 
ing  whether  Ross  should  have  been 
charged  with  drunken  driving  con¬ 
cluded  that  officers  on  the  scene  prob 
ably  were  unaware  that  he  was  dmnk 
because  his  head  injury  may  have 
masked  signs  of  drunkenness. 

On  Dec.  7, 1988,  the  Citizen  printed 
a  front-page  story  based  on  the  blood 
alcohol  lab  report  sent  anonymously 
to  Collins.  The  report  was  published 
alongside  the  story,  headlined  ‘Troop¬ 
er  in  crash  was  DWI,  hospital  lab 


records  show.” 

Ross  later  brought  a  privacy  suit 
against  the  hospital  for  allowing  the 
document  to  be  leaked.  The  hospital 
will  neither  confirm  nor  deny  that  it 
produced  the  report. 

On  Aug.  29,  1989,  the  Citizen 
reported  that  Lee  Michaels,  attorney 
for  Ross,  has  subpoenaed  Collins  to 
produce  the  leaked  report.  Collins 
filed  an  affidavit  with  the  county 
court  saying  that  he  guaranteed  the 
source  confidentiality.  Fingerprints 
on  the  document,  color,  pen  thick¬ 
ness,  or  markings  indistinct  on  the 
published  image  of  the  document, 
may  lead  Michaels  to  the  source, 
according  to  Collins’  affidavit. 

Walter  Foulke,  the  Citizen’s 
lawyer,  filed  an  objection  to  the  sub¬ 
poena,  citing  the  N.Y.  state  Shield 
Law  that  guards  reporters  against 


of  the  document  may  be  done  to  try  to 
discover  its  source. 

The  judge  wrote  in  his  decision  that 
when  the  document  was  published  in 
the  newspaper,  the  confidentiality 
was  lost  and  is  no  longer  protected  by 
the  Shield  Law. 

“I  have  said  repeatedly  that  no 
matter  what  any  judge  orders,  I  will 
not  hand  over  the  leaked  lab  slip  to 
Doug  Ross  or  his  hired  help,”  Collins 
said  then.  “My  responsibility  to  pro¬ 
tect  the  brave  person  who  gave  me  the 
lab  form  goes  beyond  any  require¬ 
ment  to  obey  a  judge’s  misguided 
order.” 

The  case  went  to  the  state  Supreme 
Court  Appellate  Division  where  five 
judges  on  June  16,  1990  rejected  the 
Citizen’s  appeal  and  upheld  Com¬ 
ing’s  decision. 

On  Oct.  21,  1990,  Michaels  filed  a 


The  Judge  wrote  in  his  decision  that  when  the 
document  was  pubiished  in  the  newspaper,  the 
confidentiaiity  was  iost  and  is  no  longer  protected  by 
the  Shield  Law. 


being  forced  to  disclose  sources  or 
unpublished  information  gained  from 
sources. 

Despite  the  objection,  Cayuga 
County  Court  Judge  Corning  issued 
an  interim  order  on  Oct.  5,  1989  that 
said  Collins  must  show  his  copy  of  the 
leaked  lab  report  to  the  judge  only. 
The  hospital  was  also  ordered  to  pro¬ 
duce  its  own  copies  of  the  report  for 
comparison  by  Corning. 

On  Oct.  12,  1989,  Corning 
inspected  the  lab  report  in  Collins’ 
presence.  Corning  then  released  a  10- 
page  report  on  Nov.  1,  1989,  stating 
that  he  could  find  “absolutely  no  evi¬ 
dence,  or  indication  of  any  marks  on 
[Collins’]  document  which  could 
identify  the  source.” 

After  rejecting  further  First 
Amendment  and  Shield  Law  argu¬ 
ments  from  Collins  and  the  Citizen, 
Corning  ordered  Collins  to  show  the 
lab  report,  but  said  he  may  maintain 
“constructive  possession”  of  it  and 
attend  all  hearings  at  which  it  is  pre¬ 
sented.  He  also  ruled  that  no  testing 


motion  in  the  Cayuga  County  Court 
asking  the  court  to  order  Collins  and 
two  Auburn  Memorial  Hospital  offi¬ 
cials  to  appear  so  they  might  examine 
the  document  in  Collins’  presence. 
Corning  then  set  the  date  of  Dec.  14. 

Collins,  through  each  step,  contin¬ 
ually  stated  his  refusal  to  produce  the 
document  in  court,  even  at  the  risk  of 
going  to  jail  on  contempt-of-court 
charges. 

“In  my  case,  judges  have  followed 
a  crabbed,  stifling  view  of  the  law. 
They  have  utterly  ignored  the  need  to 
preserve  a  reporter’s  independence 
and  integrity.  They  have  bent  over 
backward  to  protect  the  ability  of  a 
state  trooper  to  sue  successfully  the 
hospital  that  saved  his  life  after  he 
[had]  crashed  his  Corvette  in  a 
drunken  stupor.  How  can  the  courts 
justify  trampling  on  the  First  Amend¬ 
ment  for  so  pathetic  a  cause?”  Collins 
asked  in  an  opinion  column  written 
for  the  Citizen. 

Micheals  said  he  wanted  two  AMH 
administrators  to  view  the  lab  slip  and 


EDITOR  &  PUBLISHER  for  January  12,  1991 


“either  deny  or  admit  its  authenticity 
and  origin.” 

Corning  said  he  would  delay  mak¬ 
ing  a  decision  about  the  contempt-of- 
court  charges  until  after  the  first  of  the 
year  when  he  can  consult  hospital  offi¬ 
cials  about  how  records  are  handled,  and 
if  Collins’  copy  could  lead  to  the  source. 

The  Citizen  has  backed  Collins 
from  the  beginning.  In  an  Oct.  22  edi¬ 
torial,  it  wrote  that  “Mr.  Collins 


would  not  be  facing  jail  if  the  Citizen 
had  not  published  the  copy  [of  the 
report].  Nor  if  the  State  Police  had 
done  its  job  and  charged  Trooper 
Ross  with  drunken  driving.” 

“Regardless  of  what  lawyers  may 
say,  the  issue  never  was  Mr.  Ross’ 
privacy.  It  is  the  New  York  State 
Police’s  failure  to  discipline  him  like  it 
disciplines  the  rest  of  us  when  we  err 
on  the  highways.  It  is  hard  to  imagine 


how  Mr.  Ross,  lab  slip  in  hand,  could 
expect  any  jury  to  award  him  a  single 
Auburn  Memorial  cent,”  the  editorial 
went  on  to  say. 

“I  think  the  judge  may  be  having 
some  second  thoughts,  [especially 
due  to]  the  unfavorable  publicity,” 
Collins  said. 

“Considering  I  was  facing  the 
worst  that  could  happen  to  me.  I’m 
glad  it  was  delayed,”  he  said. 


Newspapers  as  deliverers  of  justice 

Two  papers  disagree  on  their  roles 


By  Ann  Marie  Kerwin 

Two  schools  of  thought  have 
sprung  up  recently  concerning  the 
publishing  of  photos  of  those  charged 
with  crimes. 

A  Florida  judge  recently  tried  to 
involve  a  local  newspaper  as  deliverer 
of  justice,  but  the  paper  refused  to  be 
the  messenger. 

In  December,  Escambia  County 
Judge  William  White,  following  a 
trend  toward  “public  humiliation” 
sentences,  ordered  12  people  con¬ 
victed  of  misdemeanors  to  buy  classi¬ 
fied  advertising  which  include  their 
photos  and  the  charges  against  them. 

The  charges  included  soliciting  for 
immoral  purposes,  drunken  driving 
and  shoplifting. 

The  Pensacola  (Fla.)  News  Jour¬ 
nal,  however,  decided  not  to  accept 
the  ads,  which  would  have  cost  defen¬ 
dants  $72.40  (on  Sundays.)  The  court 
ordered  the  ads  must  be  at  least  one 
column  wide  and  two  inches  tall  and 
include  the  defendant’s  name,  pic¬ 
ture,  charge  and  plea. 

“Although  we  understand  Judge 
White’s  intent,  the  newspaper  as  a 
matter  of  policy  does  not  wish  to 
become  a  vehicle  for  court-ordered 
public  humiliation,”  Kenneth  Andrews, 
News  Journal  publisher  said  in  a  pre¬ 
pared  statement. 

“The  advertising  columns  of  the 
newspaper  are  open  for  free  and  vol¬ 
untary  expression  within  reasonable 
bounds  of  propriety  and,  if  the  ads 
ordered  by  Judge  White  are  adopted, 
other  courts  may  consider  involun¬ 
tary  newspaper  advertising  as  a 
potential  method  of  punishing  defen¬ 
dants.” 

White  told  the  News  Journal  he 
considered  the  photo  order  harsh,  but 
said  he  did  it  to  help  deter  the  annual 
holiday  rise  in  crime. 

Under  the  law.  White  cannot  re¬ 
sentence  the  defendants  even  though 
the  paper  is  not  publishing  the  ads. 


“I’m  not  going  to  force  people  to  do 
something  they  can’t  do,”  White 
said.  “I’ve  asked  my  secretary  to  call 
the  defendants  and  tell  them  that  I’m 
waiving  the  advertising  require¬ 
ments.” 

Any  other  part  of  the  defendants’ 
sentences  will  remain  in  effect.  White 
said. 

In  contrast,  the  Standard  Times  of 
New  Bedford,  Mass.,  has  begun  vol¬ 
untarily  publishing  photos  and  names 
of  those  arraigned  on  drug-related 
charges,  amidst  cheers  and  jeers  from 
readers. 

The  Standard  Times  has  always 


newspaper  is  obligated  to  take  other 
court-ordered  advertising  such  as 
divorce  or  foreclosure  announce¬ 
ments,  which  may  be  considered 
humiliating  to  those  involved. 

Criticism  about  the  feature  has 
included  the  charge  of  unfairness 
since  the  photos  are  of  people  only 
accused,  not  convicted. 

“What  we  are  doing  is  applying 
news  judgment  to  the  subject  of 
drugs.  Drugs  have  proven  to  be  such  a 
widespread  problem  in  our  commu¬ 
nity  that  we  feel  it  deserves  as  much 
attention  as  .  .  .  murder  or  drunken 
driving,”  Ragsdale  said. 


“Although  we  understand  Judge  White’s  intent,  the 
newspaper  as  a  matter  of  policy  does  not  wish  to 
become  a  vehicle  for  court-ordered  public 
humiliation,”  Kenneth  Andrews,  News  Journal 
publisher,  said  in  a  prepared  statement. 


published  daily  news  accounts  of  all 
people  arraigned  in  the  local  district 
court  but,  as  of  Nov.  14,  all  the  drug- 
related  arrests  are  placed  under  a  spe¬ 
cial  photo  section  called  “Drug 
Watch.” 

Editor  James  M.  Ragsdale  wrote  in 
an  article  announcing  the  feature  that 
the  “courts  and  their  documents  are 
loaded  with  aliases  and  phony  ad¬ 
dresses  .  .  .  But  it’s  tough,  real 
tough,  to  fake  a  face.” 

He  said  that  by  placing  face  recog¬ 
nition  in  the  hands  of  the  reader,  the 
pht  tos  may  act  as  a  deterrent  because 
“buyers  don’t  want  to  be  recognized 
by  their  neighbors,  family,  friends  or 
employers  as  they  come  and  go.” 

“1  don’t  want  to  debate  that 
publisher  [of  the  Penascola  News 
Journal]  but  1  find  it  curious  that  he 
would  refuse  the  advertising  and  that 
he  would  label  it  humiliation,”  Rags¬ 
dale  said.  He  pointed  out  that  the 


“We  believe  not  only  that  this 
effort  is  fair,  but  also  that  it  is  journal¬ 
istically  responsible  to  do  all  in  the 
newspaper’s  power  to  help  the  com¬ 
munities  it  serves,”  Ragsdale  wrote. 

“[The  press’s]  purpose  is  to  serve 
as  the  public’s  watchdog,  responsible 
for  holding  people  and  institutions 
accountable  to  the  public  at  large.” 

As  soon  as  the  first  pictures  ran,  the 
phones  began  to  ring.  The  Standard 
Times  has  a  tape-recorded  call-in  line 
for  readers  who  do  not  want  to  write 
letters  to  the  editor.  The  line  was 
jammed  with  calls  for  several  days, 
with  3-or-4  to  1  in  favor  of  running  the 
pictures,  Ragsdale  said. 

“As  a  landlord,  I  think  your  new 
drug  war  policy  is  excellent.  Now  all 
landlords  will  have  an  idea  of  who 
may  be  visiting  their  tenants  and  stop 
problems  before  they  happen.  A  pic¬ 
ture  is  worth  a  thousand  words,”  one 
(Continued  on  page  37) 
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Humor  publication  sold  by  the  homeless 


By  David  Astor 

Homeless  people  are  selling  a  new 
publication  that  features  syndicated, 
self-syndicated,  and  unsyndicated 
humor. 

The  premiere  issue  of  The  Funny 
Paper  had  a  mid-December  launch  in 
New  York  City.  Although  only  four 
people  were  selling  it  during  what  was 
basically  a  test  period,  about  3,000 
copies  were  purchased  on  subway 
trains  as  of  early  January. 

Coordinating  the  effort  is  the 
N.Y.C. -based  Home  Aid  Distributing 
Company  (HADC),  which  hopes  to 
recruit  100  to  200  homeless  sellers  and 
have  a  Funny  Paper  circulation  of 
50,000  to  100,000  by  the  end  of  the 
year. 

Home  Aid  Society  co-founder  Burt 
Richterman  said  sellers  get  to  keep  70 
cents  of  the  $1  cover  price.  He  added 
that  they  will  also  receive  benefits 
such  as  shelter,  clothing,  and  food; 
participate  in  self-help  group  meet¬ 
ings;  and  undergo  training  which  can 
enable  them  to  move  up  in  the  HADC 
organization. 

Richterman,  46,  told  E&P  that  he 
has  been  a  teacher,  social  worker,  and 
salesperson  over  the  years.  He  was 
formerly  with  Street  News,  where  he 
was  among  the  homeless  people  sell¬ 
ing  that  publication  on  N.Y.C.  sub¬ 
ways.  Richterman  said  he  did  so  well 
at  SN  that  he  was  earning  over  $1 ,000 
a  week  —  money  that  is  helping  to 
finance  The  Funny  Paper  effort. 

After  Richterman  got  the  idea  to 
have  homeless  people  sell  a  humor¬ 
ous  newspaper,  he  convinced  the 
Eureka,  Calif. -based  Page  One 
Publishers  &  Bookworks  to  publish 
it.  POPB  also  puts  out  the  monthly 
Comic  Relief  and  quarterly  Drawing 
Board  magazines. 

Comic  Relief  features  editorial  car¬ 
toons,  comics,  and  humor  columns  — 
many  of  them  topical  and  syndicated. 
Drawing  Board  is  a  CR  spinoff  which 
spotlights  the  work  of  “undiscov¬ 
ered”  creators. 

The  first  Funny  Paper  issue  is  a  mix 
of  syndicated,  self-syndicated,  and 
non-syndicated  editorial  cartoons, 
comics,  and  columns. 

POPB  co-publisher/marketing 
director  Perry  Bradford-Wilson  said 
syndicates  are  paid  for  their  material, 
although  not  a  lot.  He  noted  that  The 
Funny  Paper  is  essentially  a  non-prof¬ 
it  publication,  with  POPB  making 
“maybe  one  cent  a  copy”  after  the 


ERE  ISSUE 


mattes. 


The  first  cover  of  the  homeless-sold 
'Funny  Paper'  hod  on  editorial  cartoon 
by  Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  Features  Syndicate. 


homeless  sellers  and  Home  Aid  get 
their  money  and  printing  and  shipping 
costs  are  paid  for. 

But  Bradford-Wilson  added  that 
The  Funny  Paper  is  an  important 
effort.  “We  [POPB  and  Home  Aid] 
are  trying  to  use  the  private  sector  to 


do  something  about  the  homeless 
because  the  public  sector  isn’t  doing 
enough,”  he  commented. 

Richterman  noted  that  The  Funny 
Paper  has  three  prime  benefits.  He 
said  it’s  a  good  business  opportunity, 
it  helps  the  homeless,  and  it  gives 
purchasers  something  to  laugh  at 
during  a  time  of  rising  crime  rates,  a 
faltering  economy,  and  other  prob¬ 
lems. 

Bradford-Wilson  said  POPB  — 
based  at  P.O.  Box  6606,  Eureka, 
Calif.  95502  —  will  probably  use  less 
syndicated  material  in  future  Funny 
Paper  issues  because  of  the  costs 
involved. 

He  added  that  POPB  plans  to  pub¬ 
lish  The  Funny  Paper  monthly  at  first 
and  then  possibly  every  three  weeks 
at  some  point.  The  eventual  goal,  said 
Bradford-Wilson,  is  a  100,000-circu¬ 
lation  publication  (with  advertising) 
that  might  appear  outside  of  N.Y.C. 
as  well. 

“It  has  potential  in  other  cities,” 
agreed  Richterman,  whose  Home  Aid 
Society  is  based  at  298  Fifth  Ave., 
Suite  117,  New  York,  N.Y.  10001. 

The  other  Home  Aid  co-founder  is 
26-year-old  Kenneth  Agastoni.  Both 
he  and  Richterman  are  homeless  peo¬ 
ple  temporarily  living  in  a  hotel.  Rich¬ 
terman  said  he  became  homeless  after 
being  the  victim  of  several  burglaries. 


Shearer  is  picked  to  head  WPWG 


Alan  Shearer  has  been  named  edi¬ 
torial  director/general  manager  of  the 
Washington  Post  Writers  Group. 


Alan  Shearer 


Shearer  will  replace  William  B. 
Dickinson,  who  started  the  syndicate 
in  1973  and  will  remain  as  a  WPWG 
consultant  for  five  years  after  retiring 
March  1 .  He  had  announced  last  sum¬ 
mer  that  he  would  be  stepping  down 
(see  E&P,  July  7). 

The  42-year-old  Shearer  —  one  of 
about  10  candidates  considered  to 
succeed  Dickinson  —  has  been  direc¬ 
tor  of  Eastern  operations  for  the  Los 
Angeles  Times  Syndicate  for  the  past 
five  years.  He  has  sold  features  in  the 
Eastern  states,  developed  new  prod¬ 
ucts,  and  recruited  new  columnists 
for  LATS. 

From  1971  to  1985,  Shearer  held  a 
variety  of  positions  with  United  Press 
International.  The  University  of  Vir¬ 
ginia  graduate  started  as  a  copy  aide 
in  UPI’s  Washington  bureau  and  went 
on  to  become  state  editor  in  Mary- 
(Continued  on  next  page) 
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Times  Herald  wants  new  trial  in  UPS  features  case 


The  Dallas  Times  Herald  has  asked 
a  state  appeals  court  to  order  a  new 
trial  in  its  $33-million  antitrust  lawsuit 
against  the  Dallas  Morning  News. 

A  Houston  state  district  court  jury 
last  spring  had  ruled  against  the  Times 
Herald,  which  sued  the  Morning 
News  after  losing  26  Universal  Press 
Syndicate  features  to  the  larger  Dallas 
paper  (see  E&P,  August  12,  1989, 
May  12,  1990,  etc.). 

The  Times  Herald  argued  that  the 
Morning  News  wanted  the  Universal 
features  in  order  to  drive  readers  and 
advertisers  away  from  the  Times  Her¬ 
ald  and  ultimately  force  it  out  of  busi¬ 


ness. 

But  the  Morning  News  said  the 
transfer  was  merely  part  of  a  deal 
forming  the  Universal  Belo  company, 
which  would  develop  tv  programming 
based  on  the  syndicate’s  features. 
Also,  Universal  has  stated  that  A.H. 
Belo  would  have  been  satisfied  with 
getting  only  the  most  popular  features 
for  its  Morning  News,  but  the  syndi¬ 
cate  insisted  that  all  26  be  taken. 

The  appeal,  according  to  a  Times 
Herald  story,  contends  that  state  dis¬ 
trict  court  Judge  David  West  “made 
six  improper  rulings  that  caused  the 
Jury  to  decide  wrongly  in  favor  of  the 


TMS  introduces  nutrition  column 


Judy  Fitzgibbons 


A  weekly  nutrition  column  has 
been  introduced  by  Tribune  Media 
Services. 

Judy  Fitzgibbons’  “On  the  Label” 
discusses  and  gives  zero-  to  five-star 
ratings  to  new  food  products  —  mea¬ 
suring  fat,  cholesterol,  and  sodium 
content  as  well  as  overall  nutritional 
value  and  accuracy  of  promotional 
claims. 

The  registered  and  licensed  dieti¬ 
tian  is  in  private  practice  in  Cedar 
Rapids,  providing  nutrition  counsel¬ 
ing  to  individuals  and  serving  as  a 
consultant  to  corporate  wellness  pro¬ 
grams.  Fitzgibbons  has  also  been  a 
university  instructor  and  hospital 
dietitian. 


That’s  all,  folks, 

The  “Bugs  Bunny”  comic  strip  dis¬ 
tributed  by  Newspaper  Enterprise 
Association  has  ended  after  more  than 
47  years. 

A  Warner  Bros,  spokesperson  told 
E&P  that  there  is  a  chance  a  “Bugs” 
strip  may  be  revived  at  some  point, 
but  said  it’s  “dead”  for  now. 

for  ‘Bugs  Bunny’ 

The  Bugs  Bunny  character  has 
always  been  more  popular  in  anima¬ 
tion  than  on  the  printed  page. 

Replacing  “Bugs”  in  United 
Media’s  NEA  package  is  Jim  Med- 
dick’s  “Robotman,”  which  started  at 
UM’s  United  Feature  Syndicate  in 
1985. 

(Continued  from  previous  page) 
land,  Delaware,  West  Virginia,  and 
Virginia;  a  sales  executive;  and  the 
Boston-based  vice  president  and  gen¬ 
eral  manager  for  the  Northeastern 
states. 

“It  is  a  high  honor  and  a  great  plea¬ 
sure  for  me  to  lead  the  Washington 
Post  Writers  Group  into  the  1990s  and 
beyond,”  said  Shearer.  “We  will  be 
building  on  the  outstanding  founda¬ 
tion  created  by  Bill  Dickinson.” 

_ 1 

Graphics  about  Gulf 

A  disk  containing  graphics,  maps, 
and  more  on  the  Persian  Gulf  crisis  is 
being  offered  by  the  New  York  Times 
News  Service. 

The  disk,  compiled  from  the 
archives  of  the  New  York  Times 
Computer  Graphics  Service,  is  free  to 
clients  of  the  service  and  available  for 
a  fee  to  non-subscribers. 

Morning  News  .  .  .  .” 

For  instance,  the  Times  Herald 
feels  West  erred  when  he  told  the  jury 
to  ignore  possible  anti-competitive 
behavior  by  the  Morning  News  if  it 
could  be  shown  that  the  Morning 
News  was  also  acting  for  legitimate 
business  reasons. 

The  appeal  stated,  “The  principal 
legal  issue  presented  by  this  appeal  is 
whether  a  defendant  who  acts  with 
both  an  anti-competitive  purpose 
and  a  legitimate  business  purpose 
can  ever  violate  the  antitrust 
laws  ....  The  trial  court’s  def¬ 
inition  ...  in  the  present  case 
renders  the  Texas  Free  Enterprise 
and  Antitrust  Act  meaningless.” 

But  Belo  senior  vice  president/sec¬ 
retary  and  general  counsel  Michael 
McCarthy  told  a  Morning  News 
reporter,  “We  believe  the  judge’s 
instructions  to  the  jury  —  both  ini¬ 
tially  and  subsequently  —  were  cor¬ 
rect.” 

He  added  that  he  feels  that  argu¬ 
ments  raised  in  the  Times  Herald’s 
appeal  had  been  dealt  with  during  the 
(Continued  on  page  34) 
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READERS. 


Richard  Nalle/s  "Wine  Talk"  is  full- 
bodied.  Elegant.  Sometimes  even 
tart  and  astringent.  But  it's  always 
fascinating  reading  on  what  wines  to 
buy  and  nw  to  drink  them.  It's  your 
opportunity  to  bottle  up  dedicated 
readership. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  our  food  mini  package 
with  Richard's  column.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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(Continued  from  page  33) 
trial  and  post-trial  motions.  “In  all 
cases  the  arguments  have  been 
rejected,”  McCarthy  stated  in  the 
Morning  News  story.  “We  fully 
expect  that  to  happen  on  appeal.” 

Oral  arguments  in  the  appeal  — 
filed  with  the  14th  State  Court  of 
Appeals  in  Houston  —  could  be  heard 
as  early  as  June,  according  to  an 
Associated  Press  article. 

The  26  Universal  features  which 
moved  from  the  Times  Herald  to  the 
Morning  News  included  “Doones- 
bury”  by  Garry  Trudeau,  “For  Better 
or  For  Worse”  by  Lynn  Johnston, 
“The  Far  Side”  by  Gary  Larson, 
“Dear  Abby”  by  Abigail  Van  Buren, 
and  “Erma  Bombeck.” 

— David  Astor 


Some  bookish  news 

Heloise:  Hints  for  a  Healthy  Planet 
from  the  King  Features  Syndicate  col¬ 
umnist  has  been  published  by  Perigee 
Books. 

In  other  book  news.  Pharos  has 
released  its  spring-summer  1991 
catalog.  Among  the  syndication- 
related  titles  listed  which  have  not 
been  previously  mentioned  in  E&P 
are  the  Could  You  Be  More  Pacific? 
“Peanuts”  collection  by  Charles  M. 
Schulz  of  United  Feature  Syndicate 
and  the  Dad,  I’m  an  Elvis  Impersona¬ 
tor  “Drabble”  collection  by  Kevin 
Fagan  of  United. 

There  is  also  the  third  volume  of 
Eleanor  Roosevelt’s  My  Day,  which 
features  many  of  the  1953-62  columns 
the  former  first  lady  wrote  for  United 
—  now  a  sister  company  to  Pharos. 

Speaking  of  classic  features,  collec¬ 
tions  of  various  old  comics  are  offered 
in  the  latest  catalog  from  Kitchen 
Sink  Press,  2  Swamp  Rd.,  Princeton, 
Wis.  54968. 

The  comics  include  “Terry  and  the 
Pirates”  and  “Steve  Canyon”  by  Milt 
Caniff,  “Li’l  Abner”  by  A1  Capp, 
“Krazy  Kat”  by  George  Herriman, 
“Flash  Gordon”  by  Alex  Raymond, 
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Time  for  a  yard  sale  —  if  someone  will  buy  the  lawn. 

Australian  comic  now  in  the  U.S. 


“Down  Under,”  a  comic  carried  by  watching  and  housework-dodging 
weekly  Australian  newspapers  for  the  father  Dermont,  mother  Madge,  kids 


past  three  years,  is  being  offered  in 
the  U.S.  by  Davy  Associates. 

Adam  Rocha’s  strip  —  known  as 
“Suburbia”  in  Australia  —  stars  tv- 


Tim  and  Lisa,  and  a  crow  that  lives  in 
a  backyard  tree. 

Davy  is  at  34210  Violet  Lantern, 
Suite  D,  Dana  Point,  Calif.  92629. 


Southern  starting  SNN  in  Canada 


The  Southam  Newspaper  Group 
has  established  the  Southam  News 
Network,  which  it  calls  “its  own 

“Nancy”  by  Ernie  Bushmiller, 
“Polly  and  Her  Pals”  by  Cliff  Ster- 
rett,  “Alley  Oop”  by  V.T.  Hamlin, 
the  “Batman”  strip  from  the  1940s, 
and  more. 

A  collection  of  a  more  recent  comic 
is  If  You  Didn’t  Want  Grits,  How 
Come  You  Ordered  Breakfast?  by 
“That’s  Jake”  creator  Jake  Vest  of 
Tribune  Media  Services.  It’s  from 
(Orlando)  Sentinel  Books. 

And  New'  American  Library/Plume 
has  published  More  News  of  the 
Weird  by  “News  of  the  Weird”  col¬ 
umnist  Chuck  Shepherd  of  Universal 
Press  Syndicate. 


‘Beetle’  rated  highly 

“Beetle  Bailey”  and  its  new  Japan- 
ese-American  character  were  sup¬ 
ported  overwhelmingly  by  Santa  Bar- 
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Nearly  1,000  readers  of  'Eek  and  Meek'  by  Howie  Schneider  of  Newspaper 
Enterprise  Association  submitted  gags  for  a  contest  marking  the  comic's  25th 
anniversary.  The  winning  entry  appeared  December  12. 


satellite-based  ‘wire’  service.” 

SNN  will  link  all  17  Southam  daily 
newspaper  newsrooms,  allowing 
these  papers  to  process  and  use  copy 
that  originates  with  all  Southam 
reporters  and  editors. 

The  service  is  entering  a  trial  opera¬ 
tion  phase  this  month,  with  complete 
operations  expected  to  be  launched  in 
the  second  quarter  of  1991. 

“This  service  will  be  a  valuable 
addition  to  Southam’s  ability  to  pro¬ 
vide  Canadian  coverage,”  said  SNG 
president  Russell  Mills.  “It  will  give 
our  dailies  access  to  first-class  Cana¬ 
dian  features  and  lifestyle  copy,  to 
replace  some  of  the  U.S.  syndicated 
content  now  being  used.” 

Southam  will  continue  to  use  Cana¬ 
dian  Press  as  well. 

bara  (Calif.)  News-Press  readers  in  a 
recent  survey. 

The  paper  conducted  the  poll  after 
News-Press  executive  editor  David 
McCumber  wrote  a  story  discussing 
criticism  the  Corporal  Yo  character 
had  received  for  being  “a  stereotype 
of  Japanese  ‘efficiency’  and  corpo¬ 
rate  rapaciousness”  (see  E&P, 
November  10). 

Of  the  917  responses,  703  readers 
approved  of  the  way  Yo  is  portrayed, 
98  found  it  “objectionable,”  64 
“didn’t  like  it,”  and  52  had  no  opin¬ 
ion. 

Also,  840  responded  positively  to 
“Beetle  Bailey”  as  a  whole,  com¬ 
pared  with  88  who  responded  nega¬ 
tively.  A  total  of  226  picked  the  King 
Features  Syndicate-distributed  Mort 
Walker  strip  as  their  favorite. 
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Thomson  urges 
papers  to  join 
ZIP  code  program 

Thomson  Newspapers  of  Toronto 
has  encouraged  all  38  of  its  Canadian 
and  all  102  of  its  U.S.  Audit  Bureau  of 
Circulations-member  newspapers  to 
join  ABC’s  audited  ZlP/postal  code 
circulation  program. 

Advertisers  and  their  agencies  use 
audited  newspaper  circulation  by  ZIP 
code  to  match  newspaper  distribution 
to  target  markets.  Newspapers  use 
their  audited  ZIP/postal  code  data  as  a 
planning  and  sales  tool. 

Since  the  program’s  inception  in 
1985,  the  number  of  newspapers 
reporting  circulation  by  U.S.  ZIP 
code  or  Canadian  postal  code  has 
more  than  quadrupled,  from  138  to 
792. 

In  1990,  Gannett  Co.  Inc.  also  com¬ 
mitted  the  balance  of  its  80  daily 
newspapers  in  the  U.S.  to  be  audited 
by  ZIP  code. 

Price  hike 

The  Newark  (N.J.)  Star-Ledger 
increased  the  price  of  its  daily  paper 
Dec.  31  to  250  from  150. 

The  newspaper  attributed  the 
increase  to  sharply  rising  costs,  com¬ 
pounded  by  reduced  advertising 
revenues. 

The  increase  is  the  first  for  the 
state’s  largest  newspaper  since  1980 
when  the  price  was  raised  to  150  from 
100. 

The  price  of  the  Sunday  edition  was 
raised  last  October  to  500  from  350. 

—  AP 

National  to 
raise  price 

Despite  falling  short  of  circulation 
goals.  The  National  is  planning  to 
boost  its  cover  price  by  a  quarter  to 
750  effective  Jan.  21. 

In  addition,  the  sports  newspaper 
said  Dec.  21  that  it  would  test  a  $1 
daily  price  for  one  or  two  of  its  10 
metropolitan  editions.  Editions  to  be 
affected  were  not  disclosed. 

The  move  comes  as  the  1 1 -month- 
old  newspaper  is  trying  to  prove  there 
are  enough  readers  to  sustain  the  first 
all-sports  daily  in  the  U.S.  It  also 
comes  when  the  weakest  advertising 
market  in  15  years  is  driving  newspa¬ 
pers  to  find  alternate  methods  of 
generating  more  revenue. 


In  December,  the  National  told 
advertisers  it  was  reducing  its  circula¬ 
tion  guarantee  by  27%  to  200,000 
copies.  The  admission  that  it  was  not 
making  its  guaranteed  average  of 
275,000  followed  a  review  that 
resulted  in  elimination  of  its  Sunday 
edition,  the  dismissal  of  the  circula¬ 
tion  manager  and  two  other  top 
executives,  and  layoffs  of  18  other 
employees. 

—  AP 

Murdoch  merges 
Australian  papers 

Australian  media  magnate  Rupert 
Murdoch  has  merged  four  established 
morning  and  evening  papers  into  two 
papers  in  Sydney  and  Melbourne. 

In  Melbourne,  the  Sun  News-Picto¬ 
rial,  a  morning  tabloid,  and  The  Her¬ 
ald,  an  evening  paper,  have  been 
merged  to  create  the  Herald-Sun.  In 
Sydney,  the  Daily  Telegraph,  a 
morning  tabloid,  and  the  Daily  Mir¬ 
ror,  an  evening  tabloid,  have  become 
the  Daily  Telegraph  Mirror. 

It  was  reported  that  the  mergers 
were  part  of  an  economic  strategy  to 


help  relieve  some  of  his  debts.  Mur¬ 
doch  said  that,  while  he  thinks  “you 
have  to  face  change  when  it  hap¬ 
pens  .  .  .  [or]  have  more  serious 
problems,”  he  has  no  plans  to  sell  any 
of  his  assets. 

Copies  sent 
to  troops 

The  Philadelphia  Inquirer  and  the 
Philadelphia  Daily  News  are  taking 
an  active  role  in  helping  to  keep 
American  troops  in  the  Middle  East 
informed  about  events  at  home. 

Copies  of  the  Inquirer  and  the  Daily 
News  are  now  being  airlifted  daily  to 
the  region  via  military  transport  from 
Dover  Air  Force  base  in  Delaware. 

The  Daily  News  has  also  instituted 
Project  Pen  Pal,  a  program  in  which 
photographs  of  Philadelphia  area  sol¬ 
diers  and  short  profiles  are  regularly 
published  along  with  addresses  at 
which  the  soldiers  can  receive  mail. 

Some  employees  of  the  papers  have 
relatives  stationed  in  the  Middle  East. 
Headlines,  the  weekly  employee 
newsletter  for  both  papers,  regularly 
publishes  stories  about  these  rela¬ 
tives.  I 


BIG  NATE 
is  stepping  out  135 
in  more  than 
newspapers. 


join  the  growing  list  of  newspapers 
that  have  launched  BIG  NATE™, 
a  daily  and  Sunday  comic 
by  Lincoln  Peirce. 


Call  Lisa  Klem  Wilson  at 

800-221-4816 

(in  New  York,  212-692-3700). 

United  Media  Canada,  800-668-4649 
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Pioneer  Newspapers  remain  in  famiiy 


In  an  unusual  transaction,  Pioneer 
Newspapers  Inc.  of  Seattle,  Wash., 
has  purchased  about  30%  of  its  stock 
from  two  dissident  family  members 
and  several  non-profit  organizations. 

The  deal,  financed  internally  at  an 
undisclosed  price,  left  Pioneer  intact, 
under  consolidated  control  of  the 
Wood  family  of  Seattle. 

When  James  P.  Scripps  died  in  1986 
he  left  his  majority  interest  in  Pioneer 
to  his  daughters,  Sally  Scripps  Wes¬ 
ton  and  Susan  Wood,  and  nonprofit 
educational  and  research  institutions. 
Under  the  transaction,  the  Wood 
family,  which  held  about  30%  of  the 
shares,  paid  a  premium  over  what 
minority  shares  are  usually  worth  in 
order  to  gain  a  majority  interest. 

The  purchases  were  made  from 
Scripps’  daughter  and  granddaughter. 


Sally  Scripps  Weston  and  Marion  S. 
Weston,  respectively,  the  University 
of  California’s  Scripps  Oceano¬ 
graphic  Institute  and  the  San  Diego 
Zoological  Society.  A  buyback  was 
pending  from  Scripps  Memorial  Hos¬ 
pital  Foundation  in  La  Jolla,  Calif. 

The  transaction  was  exceptional 
for  two  reasons.  First,  the  long¬ 
standing  trend  dictates  that  family- 
owned  newspaper  companies  with 
dissident  shareholders  be  sold  to  a 
third  party.  Second,  the  broker  in  this 
case.  New  York  investment  banker 
Henry  Ansbacher  Inc.,  has  a  reputa¬ 
tion  for  ruthlessly  exploiting  dissen¬ 
sion  among  family  members  to  cash  in 
on  transaction  fees,  thus  contributing 
to  the  shift  in  control  of  U.S.  news¬ 
papers  from  small  family-owned  com¬ 
panies  to  giant  media  conglomerates. 


Ansbacher’ s  Deick  Goodman  said 
that  the  controlling  and  minority 
shareholders  “reconciled”  their  dif¬ 
ferences  over  price  through  media¬ 
tion,  and  the  “friendly  agreement” 
paid  the  sellers  “fair  value.” 

Pioneer  secretary  DeLancey  Lewis 
acknowledged  differences  of  opinion 
on  the  price  but  declined  to  provide 
details  of  the  agreement. 

Pioneer  owns  six  Northwest  dai¬ 
lies,  including  the  Idaho  State  Jour¬ 
nal  in  Pocatello,  Herald  &  News  in 
Klamath  Falls,  Ore.,  and  Daily 
Chronicle  in  Bozeman,  Mont.,  plus 
weeklies  in  Alaska  and  Washington. 

Ansbacher  vice  president  Drew 
Marcus  called  the  deal  an  “anomaly” 
in  a  long  trend  of  consolidation  and 
predicted  more  independent  papers 
would  be  sold  to  chains  this  year. 


Media  group  prevents  closed  meeting 


By  M.L.  Stein 

A  scheduled  “retreat”  by  the  Bay 
Area  Rapid  Transit  District  (BART) 
board  to  iron  out  differences  among 
feuding  members  was  canceled  after 
the  San  Francisco  Chronicle  reported 
the  plan  and  a  statewide  First  Amend¬ 
ment  group  threatened  to  seek  a 
criminal  investigation  of  the  move. 

The  directors  of  the  huge  rail  com¬ 
muting  system,  who  normally  meet  in 
Oakland,  were  ready  for  a  trip  to 
scenic  Monterey  for  their  gathering 
when  Harre  W.  Demoro’s  story  broke 
in  the  Chronicle. 

Board  president  Erlene  DeMarcus 
was  quoted  in  the  story  as  saying  she 
wanted  the  press  and  public  to  stay 
away  from  the  session  so  the  mem¬ 
bers  could  work  out  their  problems  in 
private. 

Stressing  that  her  colleagues  must 
patch  up  their  differences,  she  added, 
“If  I  have  to  do  that  publicly,  I  can’t 
accomplish  it.” 

Terry  Francke,  executive  director 
of  the  media-sponsored  California 
First  Amendment  Coalition,  faxed  a 
letter  to  BART  general  counsel  Sher¬ 
wood  Wakeman,  charging  that  the 
Monterey  meeting  would  be  a  viola¬ 
tion  of  the  state’s  open  meetings 
law. 

While  the  meeting  might  be  “open” 
to  those  who  could  travel  from  the 
district’s  Bay  area  counties,  delib¬ 
erately  taking  it  “out  of  town”  to 
minimize  public  attendance,  would 
run  afoul  of  the  Brown  Act,  Francke 
wrote. 


Monterey  is  130  miles  from  Oak¬ 
land. 

Francke  warned  that  if  a  quorum 
of  the  board  attended,  one  or  more 
district  attorneys  would  be  asked 
to  investigate  whether  misdemeanor 
charges  against  them  were  appropri¬ 
ate. 

Earlier,  Wakeman  told  the  Chroni¬ 
cle  he  had  advised  DeMarcus  that  the 
meeting  must  be  open  to  the  public 
but  she  could  encourage  people  not  to 
attend. 

However,  after  he  had  received 
Francke’s  letter,  the  BART  board 
switched  its  meeting  to  Oakland. 


Even  there,  the  members  want  a 
closed  session  for  part  of  the  meeting, 
Francke  told  E&P. 

“Reporters  phoned  me  that  they 
heard  raised  voices  so  apparently 
they  were  airing  their  personal  differ¬ 
ences,”  Francke  said.  “I  told  them  to 
knock  on  the  door  and  tell  them  to 
stop  it.  They  did,  but  the  directors 
said  they  were  finished  anyway.” 

DeMarcus  did  not  take  the  Monte¬ 
rey  cancellation  gracefully. 

“I  was  surprised  that  people  would 
be  intimidated  by  the  press,”  she  told 
a  Chronicle  reporter  for  a  follow-up 
story.  “You  guys  don’t  intimidate  me.” 


Mass,  papers  announce  layoffs 


In  response  to  the  continued 
decline  of  advertising  revenues. 
Memorial  Press  Group  (MPG),  based 
in  Plymouth,  Mass.,  will  lay  off  13 
employees  and  eliminate  seven  addi¬ 
tional  positions  already  vacated  by 
resignations  and  retirements. 

The  cuts  involve  all  divisions:  MPG 


Newspapers,  Cape  Cod  Newspapers 
and  MPG  Printing. 

MPG  is  a  wholly  owned  subsidiary 
of  the  George  Prescott  Publishing 
Company,  which  owns  the  Patriot 
Ledger.  Patriot  Ledger  publisher  K. 
Prescott  Low  said  40  of  that  paper’s 
employees  will  also  be  laid  off. 


NPRA  survey  cites  need 
for  employee  child  care 


The  majority  of  respondents  to  a 
survey  conducted  by  the  Newspaper 
Personnel  Relations  Association  said 
that  providing  reliable  and  affordable 
employee  child  care  was  an  urgent 
need  of  their  employees. 

Seventy-five  newspapers 
responded  to  a  poll  of  100  American 


and  Canadian  daily  newspapers.  A 
54-page  booklet  entitled  Newspaper 
Work  and  Family  Issues:  A  Resource 
Guide  and  Implementation  Hand¬ 
book  combines  the  results  of  the 
survey  and  provides  additional  infor¬ 
mation  regarding  dependent  care  and 
is  free  to  all  NPRA  members. 
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retain  his  post  while  penning  three 
columns  a  week  under  a  three-year 
contract  with  the  Democrat. 

Brummett,  who  followed  former 
Gazette  sports  columnist  Orville 
Henry  to  the  Democrat,  made  the 
move  despite  a  bitter  in-print  rivalry 
with  Democrat  editor  and  columnist 
John  Robert  Starr. 

In  one  of  the  oddest  and  bitterest 
newspaper  wars  in  recent  times,  the 
Democrat,  owned  by  Wehco  Media 
Inc.,  has  battled  back  from  distant 
second  in  Little  Rock,  outdistancing 
the  Patterson  family,  which  sold  to 
Gannett  Co.  The  Democrat  now  leads 
in  Sunday  circulation  and  is  gaining 
on  the  Gazette’s  daily  lead  —  despite 
the  fact  that  the  largest  U.S.  newspa¬ 
per  company  manages  the  Gazette. 

Brummett  said  he  was  unhappy  at 
the  Gazette,  but  declined  to  elabo¬ 
rate,  and  signed  with  the  Democrat 
because  he  missed  writing  columns 
for  a  daily  paper. 


Amicus 

(Continued  from  page  19) 


because  it  is  necessary  to  protect  the 
process  by  which  we  seek  to  inform 
ourselves  of  the  full  range  of  ideas  ... 

“This  Court  has  determined  that 
absent  clear  and  convincing  evidence 
of  serious  doubts  as  to  truth,  we  rely 
upon  public  figures  to  correct  inaccu¬ 
rate  statements  or  quotes  through  fur¬ 
ther  speech,  rather  than  placing  upon 
each  reporter  the  obligation  of  re¬ 
porting  with  what  is  later  determined 
by  a  court  to  be  stenographic  accu¬ 
racy.” 

Borg  eyes 
other  N.J.  daily 

Macromedia  Inc.  of  Hackensack, 
N.J.,  owner  of  The  Record  of  Bergen 
County,  N.J.,  is  negotiating  to  pur¬ 
chase  the  Central  New  Jersey  Home 
News  of  New  Brunswick,  N.J., 
according  to  the  Home  News. 

Macromedia  disclosed  an  interest 
in  buying  the  Home  News  last  August 
when  it  announced  it  was  selling  51% 
of  its  stake.  The  company  confirmed 
it  is  presently  negotiating  the  pur¬ 
chase  of  the  paper,  which  is  one  of  the 
oldest  daily  papers  in  the  state. 

Officials  at  the  Record  have  told 
employees  that  they  are  negotiating  a 
purchase  by  Macromedia,  but  that  no 
firm  commitment  has  been  made. 


Vets  honored 

The  Times  Publishing  Co.  of  Erie, 
Pa. ,  recently  ran  features  in  two  of  its 
newspapers  to  honor  veterans  and 
those  serving  in  the  Middle  East. 

The  Morning  News  and  the  Erie 
Daily  Times  ran  six  pages  of  169 
names  and  pictures.  Members  of  the 
papers’  staffs  worked  as  much  as  40 
extra  hours  over  the  Veterans  Day 
weekend  in  November  to  complete 
the  prorject. 


Sues 

(Continued  from  page  10) 


dailies,”  an  apparent  swipe  at  the 
New  York  Post,  whose  circulation  has 
soared  since  the  strike  began  last  Oct. 
25. 

“It  is  important  to  have  competing 
newspapers  in  the  New  York  mar¬ 
ket,”  the  company  said  in  a  release. 
“We  hope  the  unions  understand  and 
respect  our  rights  as  we  respect 
theirs.” 

As  negotiations  with  the  unions 
continued  without  results,  the  Guild 
sent  about  100  people  to  one  bargain¬ 
ing  session,  resulting  in  the  passing  of 
notes  between  federal  mediators, 
union  representatives  and  manage¬ 
ment  bargainers. 

In  an  unrelated  court  action,  the 
U.S.  Court  of  Appeals  for  the  Second 
Circuit  in  Manhattan  upheld  an  earlier 
ruling  allowing  street  hawkers  to  sell 
the  News  in  subway  stations.  After  a 
hearing  Jan.  8,  a  three-judge  panel 
denied  an  appeal  by  the  Metropolitan 
Transit  Authority,  which  feared  labor 
conflicts  would  disrupt  service. 

New  column 

AP  Newsfeatures,  a  division  of  the 
Associated  Press,  is  now  offering  a 
new  weekly  food  column  by  master 
chefs  and  bakers,  nutritionists  and 
other  chef-instructors  from  the  Culin¬ 
ary  Institute  of  America  of  Hyde 
Park,  N.Y.  Columnists  will  offer 
alternative  methods  for  making  food 
preparation  more  flexible. 

The  articles,  edited  by  Carol  Dee- 
gan,  began  running  Jan.  4  as  part  of 
AP  Newsfeatures’  features  package. 

Price  hike 

The  single-copy  price  of  the  Patriot 
Ledger  of  Quincy,  Mass.,  for  Mon- 
day-through-Friday  editions  has 
increased  from  350  to  500. 

The  increase  applies  to  papers  sold 
in  stores,  on  newsstands  and  in  coin 
boxes. 


Justice 
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of  the  favorable  responses  said. 

“Where  does  the  Standard  Times 
come  off  by  thinking  that  they’re 
going  to  deter  drugs  being  sold  and 
used  in  this  city  by  publishing  some¬ 
one’s  photo?  All  you’re  going  to  do  is 
destroy  some  innocent  lives  because 
of  this  policy.  I’ve  canceled  my  sub¬ 
scription  and  I  hope  to  God  a  lot  more 
people  cancel  their  subscriptions.  I 
hope  you  come  off  your  high  horse 
and  realize  that  you  guys  cannot  go 
around  and  do  things  like  this,”  one 
critic  said. 

“I  would  like  to  thank  the  Standard 
Times  personally  for  adding  the 
photographs  of  those  arrested  with 
drugs  or  selling  drugs.  Congratula¬ 
tions.  A  great  job.  Very  well  done.  I 
love  it.  Now  I’ll  continue  my  sub¬ 
scription,”  was  another  cheer. 

“Concerning  Drug  Watch,  these 
people  are  being  sentenced  to  public 
embarrassment  before  they  even  go 
to  trial  and  that  is  the  sentence.  They¬ 
’re  found  guilty  before  they  even 
enter  the  courtroom.  Public  embar- 
assment  is  the  sentence  and  it’s 
wrong.  Your  paper  ought  to  be  closed 
down.  I  wish  I  were  a  lawyer  because 
I  would  sue  you  just  on  principle.  It’s 
the  most  disgusting  way  of  selling 
newspapers  that  I’ve  ever  seen  in  my 
life.  You  might  as  well  turn  it  into  a 
scandal  sheet,”  one  outraged  reader 
protested. 

Most  seemed  to  agree  with  the 
caller  who  said,  “Congratulations  on 
your  decision  to  publish  names  and 
pictures  of  the  people  arrested  on 
drug  charges.  I  hope  other  newspa¬ 
pers  follow  your  example.  This  can  be 
a  big  help.” 

Ragsdale  said  this  feature  has 
generated  the  most  response  to  any¬ 
thing  ever  done  in  his  entire  journal¬ 
ism  career.  He  has  received  letters 
from  people  in  Ohio,  Texas  and 
Rhode  Island. 

“The  idea  was  to  inform  the  public 
about  how  serious  the  problem  is;  to 
bring  focus  to  the  number  of  drug 
cases  that  go  before  the  court  every¬ 
day,  and  the  gravity  of  the  problem,” 
Ragsdale  said. 

He  said  printing  pictures  of  people 
accused  of  crimes  is  not  new.  “If  we 
waited  to  print  pictures  of  people  until 
after  they  were  convicted,  we  would 
not  have  used  any  pictures  of  Oliver 
North  for  months.  As  it  was,  his  pic¬ 
ture  was  in  the  paper  during  the  trial. 

“By  publishing  the  photo,  we  help 
complete  the  cycle  of  communication 
by  giving  readers  that  recognition  fac¬ 
tor.” 
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decades  battling  each  other  trying  to 
break  the  news  on  which  football 
player  the  Miami  Dolphins  would 
pick  in  the  first  round  of  the  annual 
college  draft.  Often,  the  two  papers 
would  report  “exclusives”  that 
named  different  players  as  the  Dol¬ 
phins’  top  choice.  Invariably,  the 
Dolphins  would  pick  neither  player. 
The  decades  of  misfires  led  most 
Miami-area  sportswriters  to  whisper 
privately  that  the  Dolphins’  great 
coach,  Don  Shula,  deliberately  mis¬ 
led  them  in  order  to  conceal  his  true 
intentions  from  the  player  personnel 
directors  of  the  league’s  other  27 
teams. 

Even  suspecting  this,  misfiring 
draft  scoops  have  been  allowed  to 
continue  year  after  year. 

For  some  unexplained  reason, 
sportswriters  are  given  a  dangerously 
loose  leash,  one  that  never  would  be 
tolerated  among  their  counterparts  on 
the  news  desk. 

Many  sportswriters  have  built  their 
careers  upon  an  accuracy  percentage 
that  would  get  a  cub  news  reporter 
fired.  Not  only  is  this  an  accepted 
practice  at  individual  newspapers,  the 
misinformation  routinely  spreads 
across  news  wires  and  appears  in 
other  newspapers. 

Groundless  reports  of  John 
Elway’s  impending  trade  from  Den¬ 
ver  or  Dan  Marino  being  sent  to  sign 
with  the  Los  Angeles  Raiders  fly 
across  the  wires  and  make  headlines 
around  the  country.  When  the  stories 
turn  out  to  be  false,  no  one  is  ever  held 
accountable. 

At  the  bottom  of  this  journalistic 
heap  lies  the  television  network’s 
NFL  pregame  shows.  The  “scoops” 
dished  out  by  aging  athletes,  profes¬ 
sional  gamblers  and  professed  “insid¬ 
ers”  have  proven  to  be  so  inaccurate 
that  many  newspaper  editors  have 
chosen  to  ignore  them. 

A  recent  example:  On  Nov.  18,  Will 
McDonough  reported  on  NBC’s  NFL 
Live  that  the  NFL’s  investigation  into 
the  Lisa  Olson-New  England  Patriots 
locker-room  incident  would  conclude 
that  journalist  Olson’s  charge  of 
naked  players  surrounding  and  taunt¬ 
ing  her  had  been  “blown  out  of  pro¬ 
portion.”  The  NFL’s  report,  released 
shortly  afterward,  stated  the  oppo¬ 
site.  The  New  England  players  and 
the  team  itself  were  slapped  with 
some  of  the  largest  fines  in  NFL  his¬ 
tory. 

McDonough,  by  the  way,  doubles 
as  a  sports  columnist  for  the  Boston 
Globe. 


It  was  into  this  pregame  show 
sports  journalism  mire  that  Arizona 
news  editors  waded  the  Sunday  of 
Gumbel’s  report.  Yet  none  had  the 
insight  or  the  desire  to  preach 
restraint.  The  fact  that  Gumbel  may 
prove  to  be  correct  —  the  NFL  has 
yet  to  pull  the  Super  Bowl  official¬ 
ly  —  is  incidental.  The  editors  had 
many  compelling  reasons  not  to  make 
hay  out  of  this  early-morning  report, 
including:  the  fact  that  it  was  old 
news;  the  program’s  history  of  errors, 
and  the  ethical  question  of  inciting 
voters  24  hours  before  a  critical  elec¬ 
tion. 

Whatever  the  editors’  rationale,  the 
result  of  their  decision  has  been  an 
economic  and  image  holocaust  for  the 
state  of  Arizona. 

It  is  to  be  hoped  that,  out  of  the 
carnage  of  Arizona,  newspaper  edi¬ 
tors  around  the  country  will  have 
learned  never  to  mix  the  high  ethical 
standards  of  their  news  reporters  with 
the  information  coming  from  across 
the  room  on  the  sports  desk. 
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artist  for  Mary  Worth).  Reference 
information  is  included  in  the  biogra¬ 
phies,  such  as  an  indication  when  the 
comic  strip  creator’s  obituary 
appeared  in  the  New  York  Times. 

Judith  O’Sullivan,  an  art  historian, 
is  president  of  the  Museums  at  Stony 

Brook,  N.Y.  . 

’  —  Hiley  Ward 
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MAN  survey.  For  those  reasons,  the 
company  foresees  a  shift  to  more  web 
offset  printing,  now  serving  5%-6%  of 
the  folding  carton  market. 

MAN  announced  a  new  press  for 
wide  roll-to-sheet  printing.  Cartoman 
is  designed  to  bring  commercial  press 
technology  to  packaging  printing. 
Available  with  in-line  finishing,  off¬ 
line  die  cutting  was  suggested  for 
most  efficient  press  production.  It 
will  be  manufactured  in  the  U.S.  and 
ship  in  early  1992. 

Weeklies  close 

Sun  Newspapers,  a  chain  of  weekly 
papers  in  the  Orlando,  Fla.,  area, 
recently  told  employees  it  planned  to 
close. 

The  company,  which  employed  50 
people,  had  two  previous  layoffs  in 
1990,  according  to  Sun  employees. 


Reuters 

(Continued  from  page  7) 


despite  the  service  cancellations  and 
costly  product  development  that  cut 
the  profit  margin  and  prompted  300 
layoffs  last  year. 

Michael  Reilly,  a  vice  president  of 
the  London-based  information  com¬ 
pany’s  Americas  unit,  told  analysts  in 
December  that  Reuters  expected  to 
start  this  year  with  revenues  4%  to  1% 
ahead  of  last  year  and  would  be  satis¬ 
fied  with  double-digit  growth  this 
year. 

Despite  high  costs  and  delays  of 
new  products,  Reuters  intended  to 
continue  or  increase  capital  spending 
and  research  and  development  this 
year. 

Prices  this  year  would  rise  2%  to 
3%  he  said. 

Reuters  derives  less  than  10%  of  its 
revenue  from  newspapers  and  broad¬ 
casters,  the  bulk  coming  from  busi¬ 
ness  and  financial  services  delivered 
to  computer  terminals  around  the 
world. 


Apology 

(Continued  from  page  12) 


were  pleased  with  the  decision  to  run 
the  apology,  but  that  they  continue  to 
worry  that  the  philosophy  of  those 
who  run  the  editorial  page  is  one¬ 
sided. 

“I  think  that  people  in  the  news¬ 
room  are  still  concerned  that  the  num¬ 
ber  one  and  number  two  [people]  on 
the  editorial  board  are  in  lock-step 
politically,”  he  said  of  Boldt  and 
Kimelman.  “Their  orientation  is  too 
much  the  same.” 


First  book 

Bill  Wundram,  66,  columnist  for 
the  Quad  City  Times  of  Davenport, 
Iowa,  has  published  his  first  book. 
The  Best  of  Bill  Wundram. 

The  book  is  a  compilation  of  Wun¬ 
dram’ s  favorite  columns  and  stories 
from  his  46-year  career  as  a  writer. 

Special  feature 

The  Coeur  d’Alene  (Idaho)  Press 
recently  published  a  biographical 
sketch  and  photograph  of  servicemen 
from  the  area  called  to  duty  in  the 
Persian  Gulf.  The  feature,  “Opera¬ 
tion  Desert  Santa,”  appeared  in  the 
Dec.  2  issue. 
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Yale 

(Continued  from  page  9) 


ciary”  —  or  next-in-line  to  inherit 
his  estate’s  majority  interest  in  Times 
Publishing  Co.,  which  publishes  the 
Times  and  other  publications  and 
is  estimated  to  be  worth  $500  mil¬ 
lion. 

Yale  said  it  had  not  decided 
whether  to  challenge  the  institute’s 
tax-exempt  status  with  the  Internal 
Revenue  Service  but  said  the  univer¬ 
sity  “had  an  obligation  to  investigate 
the  possibility.” 

IRS  granted  the  institute  tax 
exempt  status  in  1977,  the  year  before 
Poynter  died. 

The  potential  new  challenge  to  the 
Times  comes  five  months  after  an 
investment  group  headed  by  Bass 
settled  its  shareholder  suit  and  turned 
over  its  40%  stake  in  Times  Publish¬ 
ing  for  what  is  believed  to  be  a  pro¬ 
fit  in  the  tens  of  millions  of  dol¬ 
lars. 


The  Poynter  Institute  is  located  at 
the  University  of  South  Florida  in  St. 
Petersburg. 

The  attorney  for  the  institute  and 
the  Times,  regarded  the  action  as  “an 
attack”  on  both. 

“We  find  it  utterly  appalling  that  an 
educational  institution  would  even 
suggest  that  they  would  challenge  the 
status  of  another  institution,”  said  the 
attorney,  George  Rahdert,  who  was 
“shocked  and  dismayed”  at  what  he 
called  an  “unparalleled”  act  of 
“raiding”  by  a  university. 

Rahdert  said  documents  required 
to  be  turned  over  would  be,  but 
others  were  being  reviewed  “to 
see  what  would  be  appropriate  to 
share.” 

He  called  the  chances  of  gaining 
ownership  “zero”  because  the  insti¬ 
tute’s  tax-exempt  status  was  prop¬ 
er. 

In  a  letter  to  Tax  Notes,  Rahdert 
said,  “There  is  simply  no  abuse  of  the 
tax-exempt  status  which  the  Internal 
Revenue  Service  has  fully  reviewed 
on  at  least  two  occasions”  and  called 


The  Bass  family  of  Fort  Worth,  Texas,  has  strong 
ties  to  Yale.  Bass  and  his  three  brothers  attended 
Yale,  and  one  of  them,  Sid  Bass,  sits  on  its  governing 
body.  The  family  is  a  major  contributor. 


The  letter  from  Yale  attorney  Dor-  [ 
othy  K.  Robinson  asks  for  docu¬ 
ments.  It  refers  to  an  article  in  the 
newsletter  Tax  Notes  questioning 
whether  the  institute  should  continue 
to  be  exempt  from  taxes  “given  its 
apparent  nonexempt  purpose”  — 
essentially  to  hold  Times  Publish¬ 
ing. 

Robinson  said  questions  involve 
Poynter’ s  expressed  goal  of  main¬ 
taining  the  company’s  independence, 
overlapping  management  structures 
and  the  operating  relationship 
between  the  institute  and  the  newspa¬ 
per. 

The  Bass  family  of  Fort  Worth, 
Texas,  has  strong  ties  to  Yale.  Bass 
and  his  three  brothers  attended  Yale, 
and  one  of  them,  Sid  Bass,  sits  on  its 
governing  body.  The  family  is  a  major 
contributor. 

But  in  published  accounts,  Robin¬ 
son  denied  any  direct  role  by  the 
Bass’s  in  Yale’s  action  and  said  the 
Ivy  League  school  in  New  Haven, 
Conn. ,  found  out,  in  press  accounts  of 
the  Bass  takeover  attempt,  that  Yale 
was  named  in  Poynter’ s  will. 

The  Poynter  Fund,  an  arm  of  the 
institute,  has  given  Yale  more  than  SI 
million  in  12  years. 
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it  “indeed  strange  that  Tax  Notes 
would  take  up  the  cause  of  The  Bass 
Group  against  a  legitimate  educa¬ 
tional  institution.” 

Besides  the  Bass  brothers,  one  of 
their  attorneys,  Lloyd  Cutler, 
attended  Yale,  as  did  First  Amend¬ 
ment  attorney  Floyd  Abrams,  who 
has  been  retained  by  Yale.  Rahdert 
also  attended  Yale. 

Martha  Matzke,  Yale  associate 
secretary,  said  that  since  Poynter 
died  12  years  the  university  never 
knew  it  was  mentioned  in  his  will  and 
has  taken  no  position  on  the  recent 
revelation  to  its  attorneys. 

“We  did  not  receive  any  notifica¬ 
tion  from  the  parties  involved.  This  is 
a  new  development  and  the  university 
is  simply  seeking  information  and 
clarification  about  the  citation  in  Nel¬ 
son  Poynter’s  will. 

“This  at  the  level  of  a  routine  in¬ 
quiry,’’  she  said,  citing  the  universi¬ 
ty’s  “fiduciary  responsibility”  to 
find  its  status  regarding  the  will. 

Rahdert  said  owners  of  closely- 
held  businesses  will  watch  the  case 
closely  to  see  if  Yale’s  activity 
“renders  inappropriate  the  type  of 
estate  plan  employed  by  Nelson  Poyn¬ 
ter.” 


FAX  bulletin 
discontinued 

The  Star  Tribune  of  Minneapolis/ 
St.  Paul  has  discontinued  its  daily 
facsimile  bulletin.  Executive  Fax, 
because  demand  for  the  paper  was 
lower  than  anticipated.  The  daily  bul¬ 
letin  contained  local,  national  and 
world  business  briefs,  stock  informa¬ 
tion,  weather  forecasts  and  editorial 
previews. 

The  Hartford  (Conn.)  Courant 
launched  the  first  fax  newspaper 
and  is  still  publishing  a  daily  bulletin. 
The  Chicago  Tribune  recently 
canceled  its  experimental  fax  prod¬ 
uct. 

Cameras  allowed 
in  Texas  court 

Still  and  video  cameras  were 
allowed  into  the  Texas  Supreme 
Court  for  the  first  time  Nov.  28 
because  of  new  rules  allowing  cover¬ 
age  of  court  proceedings. 

Mike  Boroff  of  the  Austin  (Texas) 
American-Statesman  and  David 
Breslauer,  Associated  Press  photog¬ 
rapher  in  Dallas,  provided  coverage 
for  AP. 

Subscription 
drive  succeeds 

The  Fort  Worth  (Texas)  Star-Tele¬ 
gram  has  exceeded  its  goal  of  100,000 
in  a  paid-in-advance  subscription 
drive. 

By  the  end  of  November  the  num¬ 
ber  had  reached  101,269,  up  11,259 
over  corresponding  figures  from  the 
previous  year. 

Name  change 

The  Journal-News  of  Rockland 
County,  N.Y.,  has  changed  its  name 
to  the  Rockland  Journal-News. 

The  paper,  with  a  daily  circulation 
of  40,000  and  a  Sunday  circulation  of 
50,0(W,  is  part  of  the  Gannett  West¬ 
chester  Rockland  Newspapers. 

Contest 

Seventh-  and  eighth-grade  students 
from  the  Detroit  area  have  been 
encouraged  to  participate  in  the  sec¬ 
ond  annual  Best  Birdhouse  Builder 
Contest,  sponsored  in  part  by  the 
Observer  &  Eccentric  Newspapers. 

The  birdhouses  will  be  displayed  at 
the  International  Builders  Home, 
Flower  and  Furniture  Show  in  Detroit 
in  March. 


Classified  Advertising 


11  W.  19th  Street,  NY.  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES  AVAILABLE  ANNOUNCEMENTS 


ASTROLOGY 


Daily  •  Weekly  •  Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


UNDER  THE  HOOD,  an  established 
weekly  column.  Automotive  questions 
and  answers  with  a  good  dose  of  humor. 
Examples  on  request.  9828  W.  Belfair 
Val.  Rd.,  Bremerton,  WA  98312  (206) 
478-7350.  _ 


COMIC  PANELS 


“A  dish  that  don’t  survive  the 
dishwasher  don’t  deserve  to  live,”  says 
MODINE  GUNCH,  a  blue  collar  working 
woman  who  tells  it  like  it  is  in  her 
national  award-winning  humor  column. 
Make  your  readers  downright  giddy  with 
her  weekly  adventures  and  observa¬ 
tions.  700  -  750  words.  Special  intro¬ 
ductory  offer  and  free  samples.  Call 
(504)  246-1774  or  write  Liz  Scott,  Ste. 
501,  10001  Lake  Forest  Blvd.,  New 
Orleans,  LA  70128. 


ENTERTAINMENT 


Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  EntertainmentANeekend 
Pages.  Free  brochure  1(800) 
333-7092. 


“Real  Gossip”  Hollywood  column  by  top 
reporter.  500  words  plus  photos. 
Competitive  rates.  1(800)  533-0073. 


GARAGE  SALE  KITS 


Increase  profits/linage  with  America  s 
No.  1  Garage  Sale  Kit.  Dailies  and 
weeklies  nationally  have  made  the 
MONEY  MAKER  Garage, 'Yard  Sale  Kit 
the  premier  package  for  increased 
profits.  Vanguard  Marketing  Group,  Inc. 
P.O.  Box  51,  Northfield,  OH  (216) 
467-8689. 


ADD  A  TOUCH  of  eloquence  and  wit  to 
your  op-ed  page.  Weekly,  750-word 
column  on  public  affairs  from  a  truly 
unique  perspective.  Marc  Desmond, 
419  16th  St.,  Brooklyn,  NY  11215; 
phone  (718)  788-8350. 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 


“Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
“Excellent  reader  response”  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-6254. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Advertising,  exclusive  dealership.  Net 
$40  -  50K  yearly.  No  inventory,  mini¬ 
mum  overhead.  We  train  and  consult. 
1-  (800)  330-0808. 


Idiotic  prospect  of  war  in  Persian  Gulf 
underscores  need  for  revitalized  UPl.  If 
you  will  back  it  I  can  save  it.  Call  Bob 
Cunningham  (803)  237-2282. 


PAPER  SUPPLY  BUSINESS: 
50-year-old  company  wholesales  to 
printers,  newspapers,  penny-savers. 
Fine  papers,  newsprint,  copy  paper, 
etc.  Real  Estate  and  inventory.  Rush 
inquiries  to  P.O.  Box  450,  Canan¬ 
daigua,  NY  14424 


Tired  of  Videos?  People  with  no  hands- 
on-experience?  Many  years  in  the  busi¬ 
ness  from  mailroom  to  owning  my  own 
papers  with  plenty  of  hard  knocks  along 
the  way  qualifies  me  to  be  your  consul¬ 
tant.  Jim  (303)  841-4087,  J.M.A. 
Consultants,  8102  Windwood  Way, 
Parker,  CO  80134. 


LITERARY  AGENT 


Literary  agent  senring  newspaper  indus¬ 
try  seeks  submissions.  Excellent  track 
record  with  reporters  and  editors  seek¬ 
ing  major  New  York  publishers  for  book 
projects.  Spec.:  Sports,  Curr.  Affairs, 
Politics,  Crime.  Inquiries,  mss(w/sase): 
Tim  Hays,  Tim  Hays  Literary  Agency, 
424  E.  52nd  St.,  NY,  NY  10022. 


NEVfSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 

Personal  worth.  Sensible  fees. 

rochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4()7) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  4500  Main, 
Suite  900,  Kansas  City,  MO  64111. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS 
Comprehensive  analysis  of  business 
value  meeting  IRS  guidelines  for 
estates,  tax  planning,  loans,  partner¬ 
ships,  divorce,  minority  shares,  LBOs. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


NEWSPAPER  BROKERS 


“1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Cleanwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  932-5345 
4500  Main,  Suite  900 
Kansas  City,  MO  64111 


BRUCE  WRIGHT,  Media  Consultant 
Newsoaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 


MEL  HODELL  +  JACK  BATES 
Mel  Hodell,  Media  Broker,  Inc. 
5196  Bentio,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


R.C.  CRISLER&CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  senrice. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


ATTENTION  ADVERTISERS 

E  &  P's  offices  will  be  closed  on: 

Monday,  January  21, 1991 
Martin  Luther  King's  Birthday 
Please  note  this  when  submitting 
ad  copy  for  the  January  26th  issue. 


Use  this  handy  form  to  order: 

1991  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1990) 
1990  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May  1990) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1991  Edition  $80  per  copy  □  Bulk  order  5  or  more  $72  each  _ 

(U.S  and  Canada)  $105  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEAR  BOOK — Encyclopedia  of  the  newspaper  industry. 

□  1990  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address 
City _ 

Payment  must  accompany  all  orders.  Please  provide  complete 
street  address  for  UPS  delivery. 

New  York  State  residents  add  applicable  sales  tax. 


_ Ste.  Apt. _ 

State _ Zip _ 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 
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NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOn  SALE 

Is  your  boss  a  dork?  Spinning  wheels? 
Going  nowhere  fast?  Live  in  the  middle 
of  beautiful  nowhere  and  be  your  own 
boss.  Established,  well-respected  week¬ 
ly  and  printing  business  in  temperate 
Southeast  Alaska.  Affordable,  reason¬ 
able  terms.  We're  not  greedy.  We  want 
the  right  folks.  Write  PO  Box  798, 
Wrangell,  Alaska,  99929,  or  call  (907) 
874-2301. 


Central  New  Jersey  paid  circulation 
weekly.  Ideal  for  husband/wife  team. 
$170,000  gross.  (201)  545-4618. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,00(5  down.  If  you’re  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


NORTHWEST  BIWEEKLY  -  Price 
3,500,000.  Cash  flow  30%  -  2/3  down. 
HAWAII  SHOPPING  NEWSPAPER  -  Not 
a  tourist  publication.  This  one  used  by 
locals.  1989  volume  800,000;  40% 
growth. 

SOUTHWEST  OREGON  WEEKLY  - 
Small  town  weekly  with  large  shopper 
operation.  525,000  gross.  Price 
390,000,  terms. 

WESTERN  WASHINGTON  WEEKLY  - 
Price  200,000,  with  building 
335,000.  Growth  area,  1-5  corridor. 
SEATTLE  AREA  SUBURBAN  -  Price 
305,000,  terms. 

NORTHWEST  WEEKLY  -  Stable  agricul¬ 
tural  area.  Great  climate.  Perfect  team 
opportunity.  270,000  gross.  Price 
200,000.  Outstanding  terms  by  owner. 

Write: 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  OR  97708 
(509)  786-4470 

(509)  786-1779 _ 

QUICK  SALE:  WEST:  Free  paper,  gross 
of  $270,000,  break-even,  was  an 
excellent  property  a  few  years  ago  with 
$540,00(5  in  sales  and  $125,000  in 
cash  flow.  Local  economy  went  bad  but 
has  now  turned  upward.  Great  oppor¬ 
tunity  at  $75,000  cash. 

NEW  YORK:  Free  paper,  gross  of 
$6,000,000,  cash  flow  of  $900,000, 
growing.  $7,500,000  cash. 

CALIFORNIA:  Free  paper,  two  editions, 
strong  growth  area,  profitable, 
$1,000,000  in  gross  revenues. 
$1,000,000  with  Seller  financing  to  a 
qualified  buyer. 

CALIFORNIA:  Free  paper,  rack  distribu¬ 
tion,  nice  northern  California  area, 
growth  potential,  owner  works  part 
time,  owner  salary/cash  flow  of 
$140,000.  $410,000  total  price, 
down  payment  of  $125,000  with  Seller 
financing  on  the  balance. 

John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


One  should  ...  be  able  to  see 
things  as  hopeless  and  yet 
be  determined  to  make 
them  otherwise. 

F.  Scott  Fitzgerald 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBUCATIONS  FOR  SALE 

Large  weekly  newspaper  covering  South 
Florida  market.  Well  established  over 
25  years.  Gross  2  million  a  year.  Send 
inquiries  to  Rick  Phillfps,  484  NW  38 
Terr,  Deerfield,  FL  33442. 


Profitable  regional  publication  company 
for  sale.  2  publications,  sell  separate. 
$165K.  (518)  426-2204.  PO  Box  696, 
Albany,  NY  12201. 

INDUSTRY 

SERVICES 

COMPUTER  CONSULTANTS 

CIRCULATION/PUBLISHING 
CONSULTANT 
Former  Time-Life  Vice  ^’resident  will 
help  your  publication  build  circulation 
through  expertly  planned  and  executed 
subscription  acquisition  and  retention 
programs.  Experienced  in  direct  mail, 
renewals,  broadcast,  print  advertising, 
outbound  telemarketing  and  more.  Also 
experienced  in  all  phases  of  magazine 
management.  For  more  information, 
call  Marla  Hoskins  at  (703)  455-8975. 


CIRCULATION  SERVICES 

A  BEHER  WAY 

Instant  Temporary  Or  Permanent 
Telemarketing  Help  To  Supplement  Or 
Replace  Your  Current  Program. 

l-(800)  CIRC-DEV. 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONA-,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  mere  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


RETENTION! 
RETENTION! 
RETENTION! 
THE  PHONE  ROOM  INC. 
“Gold  Starts" 

1  (800)  836-8140 


VER-A-FAST  CORPORATION 
1-800-327-8463 


“YES!" 

Regardless  of  the  size  of  your  newspapr- 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  Ail 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE 
"YES!  WE  CAN!" 

(216)  434-4466 
PRO  STARTS 


INDUSTRY  SERVICES 


COLOR  SEPARATIONS 


SAVE  ON 

TOP  QUALITY 
COLOR 
SEPARATIONS 
$49 

ANY  SIZE  UP  TO  6"X9" 

PRIORITY 
24  HOUR 
TURNAROUND 

NO  ADDITIONAL  CHARGE. 
CALL  FOR  RESERVATIONS. 

TONE,  COLOR  AND  GRADATION 
ARE  PROGRAMED  ESPECIALLY 
FOR  NON  HEATSET  NEWSPAPER 
PRINTING  AND  IS  THE  RESULT 
Oh  YEARS  OF  FINE  TUNING  AND 
THOUSANDS  OF  SEPARATIONS. 
FOR  ADDITIONAL  INFORMATION  AND 
OUR  COMPLETE  PRICE  LIST  CALL 

National  Laser  Separations 

2010  Thomas  SL,  Holywi^  FL  33020 

1-800-972-4747 


EQUIPMENT  &  SUPPLIES 


COMPUTER  UPGRADES 

ABACUS  SOLUTIONS  -  Display  and 
classified  accounts  receivable  and  bill¬ 
ing.  PC,  Macintosh,  and  network  based 
accounting  systems  for  publications. 
Software,  hardware,  or  just  a  little 
expert  advice.  1-800-728-2719. 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

Muller  Martini  Model  227,  5  into  1 
Inserters  and  model  310  stackers  with 
shuttle  tables.  2  of  each.  Available  Feb. 
1991.  Purchased  new  Sept.  86  and 
March  89.  Both  excellent  condition  and 
in  operation  now.  Will  sell  complete  or 
separate.  For  further  information  call 
Northwest  Herald,  Sherry  Walker,  (815) 
459-4040. 


NEWSPRINT  CONSULTANTS 

MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 
(501)  982-5682 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

EQUIPMENT 
&  SUPPLIES 

CAMERA  S,  DARKROOM 

Spartan  Cameras:  2-lirs/l-ll.  Good 
condition;  extras.  Call  (813)  461-0245 
or  Fax  (813)  442-2002. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


_ COMPOSING _ 

Linotron  100  typesetter  in  excellent 
condition.  For  information  call  (814) 
736-9666.  Ask  for  Gene  Stepp. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


MONEY  MAKER:  At  night,  on  weekends 
or  24-hours  a  day,  Ads-On-Call  is  ready 
to  take  classifieds,  play  talking  ads  or 
present  advertiser  supported  info-lines. 
It  installs  in  your  computer  and 
connects  to  your  phone  line.  Call  (608) 
273-4910  (24-hours)  and  try  placing 
an  ad  or  listening  to  info-lines.  For  more 
information  call  1(800)  356-9021. 


SLSIOOO  -  8  into  2  configuration 
Center  Opening  Device,  Product  Moni¬ 
toring  Systems.  2  yrs.  old. 

Call  Roger  Miller  (513)  278-2651. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

COMPUGRAPHIC  ♦VARITYPER 
♦  LINOTYPE  ♦ITEK 
Typesetter  PCB’s  and  Parts!  Save 
20%-70%!!!  Repair  will  save  you  even 
more!  90  Day  Warranty. 

BOB  WEBER,  INC.  (216)  831-0480, 
FAX.  (800)  837-8973. 

Compugraphic  EditWriter  7500  and 
EditWriter  2750,  both  in  very  good 
condition,  with  three  film  strips,  low 
range,  and  width  cards.  Also,  Compu¬ 
graphic  Processor;  needs  minor  roller 
repair.  $2400.  (417)  865-7100.Forrest 
Bradley. 


MYCRO-TEK  1100  Plus  system  w/dual 
controller,  40  Meg  Hard  Drive.  6  Touch- 
writer  terminals,  PostScript  Laser 
Typesetter  l/F,  Class  Ad,  Sorting  and 
Billling  s/w  $12,000. 

BOB  WEBER  INC.  (216)  831-0480. 
FAX.  (800)  837-8973. 


PRESSES 


1905  Duplex  printing  press  with  quar¬ 
ter  folder.  Press  has  been  restored  to 
mint  condition.  Can  be  used  for  display 
or  can  print  eight  broadsheet  pages. 

Contact:  Fredrick  K.  McCann 
Copley  Newspapers 

_ (619)454-0411 _ 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
l-(800)  343-0097 
FAX  (206)  387-9090 


Goss  Cosmo  Press-1974-4  units.  Good 
running  condition.  Call  (813) 
461-0245  or  Fax  (813)  442-2002. 

HARRIS  V-15A  units  -  rebuilt 
2  Ductor  Style,  1  Continuous 
KMG,  Incorporated 

(407)  628-9737  Fax  (407)  644-0921 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
SINGLE  COPY  SALES 


HELP  WANTED 
ACADEMIC 


EQUIPMENT  &  SUPPLIES 


GOSS 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

Add-on  SSC  Community  unit  1978 
7-Unit  “1000"  series  Urbanite  w/u.f. 
Urbanite  add-on  Urbanite  units  "500" 
series” 

HARRIS/COTTRELL 

7- Unit  double-width  Harris  N-1600, 
excellent  condition 

4-Unit  Harris  V-15A-  1974  JF7 
4-Unit  Harris  V-15A  1973  with  JF7 
JF7  folders  and  add-on  units 
KING 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

4-Unit  News  King,  available  now 
2-Unit  News  King  W/KJ4,  avail,  now 
Add-on  units,  folders  and  upper  formers 
MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 

SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


PRESSES 


Press  22  3/4” 

GOSS 

—  Community,  4  units,  1982 

—  Community,  3  units,  1972 

—  Urbanite  900  series,  7  units,  1 
folder,  R/S 

—  Metro,  2  add-on  units,  1/2  deck 

—  Suburban,  1500  series,  4  units, 
1973 

UADPIQ 

—  N-845-6  units,  RBC-2,  1974 

—  V-15A,  4  units,  JF-7  folder,  1974 
KING 

—  Colorking  4  units,  KJ-6,  1979 

—  NewsKing  6  units,  KJ-6,  1976 

BELL  CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


WEB  OFFSET  PRESSES 

4-Unit  Harris  V-15D  with  JF-15  folder 
TQF-II  Fold  3-Meg  Splicers  and 
3-Web  Aligners 

3-Unit  Harris  V-15D  with  JF-15  Folder, 
TQF-II  Quarter  Fold  3-Meg  Splicers 
and  3-Web  Aligners 

2-Unit  Harris  V-15  with  JF-15  Folder 
TQF-II  Quarter  Fold  in  line  rollstands 

All  3-Presses  can  be  shown  in  operation 
and  are  available  for  shipment  January 
31,  1991.  All  well  maintained  and  in 
excellent  condition. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 
(800)  526-7558 


call 

(212)  675-4380. 


215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


GETA 

SECOND-HAND 
PRESS  FROM 
THEPEOPIE 
WHO  KNOW  IT 
FIRST-IIAND. 


GOSS*  RECONDITIONED  EQUIPMENT 

If  you're  in  the  market  for  a  reconditioned  press,  you  can't  do 
better  than  a  Goss  press  reconditioned  by  the  original  manufockirer. 

All  our  reconditioned  Goss  Urbanite*  Comrhunity*  and 
Suburban*  presses  are  brought  up  to  originaFequipment 
specifications  and  are  backed  with  a  6-month  parts  and  labor 
warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us 
today  for  complete  details.  Us^  Equipment,  Rockwell  Graphic 
Systems,  Rockwell  International,  700  Oakmont  Lane, 

Westmont,  IL  60559.  Phone:  708/85(«17a  Fax:  708/85(>«177 


Rockwell  International 


...whara  Kiane*  gals  dewnto  buiinMt 


ENHANCE  REVENUE  AND  ... 
Contain  Cost 
Bellatrix  Systems,  Inc. 

1183  NW  Wall  Street 
Bend,  OR  97701 
1  (800)  451-9753 

Invest  In  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR 
OF  JOURNALISM 

Tenure-track  position,  pending  final 
approval,  at  Western  Illinois  University, 
effective  August  26,  1991.  Ph.D.  or 
ABD  preferred.  Master's  in  print  jour¬ 
nalism  plus  significant  experience  in 
the  areas  of  news,  magazine  and  PR 
publications  required.  Successful 
university  teaching  desired.  To  teach 
undergraduate  media  writing  for  news 
and  PR;  reporting,  editing  on  computer; 
review  and  criticism;  mass  communica¬ 
tion  history.  Application  deadline 
February  1.  1991,  or  until  filled.  Send 
letter,  resume,  three  current  recom¬ 
mendation  letters,  transcripts  to  Chair, 
Department  of  English  and  Journalism, 
Western  Illinois  University,  Macomb,  IL 
61455. 

(309)  298-1030  and  298-1103. 
Equal  Opportunity/Affirmative  Employ¬ 
er. 


JOURNALISM:  ASSISTANT  PROFES¬ 
SOR.  Tenure  track.  Able  to  teach  all 
advertising  areas  and  mass  media  writ¬ 
ing.  Must  conduct  research  in  mass 
communications.  Doctorate  preferred, 
ABD  considered,  master's  degree  is 
required.  Prefer  both  teaching  and 
professional  experience.  Position  avail¬ 
able  August  1991.  Department  of  Jour¬ 
nalism  &  Mass  Communications  at  New 
Mexico  State  University  has  400  under- 

fraduate  majors  -120  in  advertising, 
end  resume  with  three  references  to 
Dr.  Bob  Worthington,  Box  3J,  New 
Mexico  State  University,  Las  Cruces, 
New  Mexico  88003.  Deadline  for  appli¬ 
cations  is  February  15,  1991.  AA/EOE. 


Chair,  Department  of  Communications 
Lincoln  University 
Jefferson  City,  Missouri 

Lincoln  University  invites  nominations 
and  applications  for  Chairperson, 
Department  of  Communications,  a  full¬ 
time,  tenure  track  position.  The  depart¬ 
ment  is  responsible  for  instruction  in 
speech,  and  in  print  and  broadcast  jour¬ 
nalism.  Supporting  the  department  are 
an  FM  radio  station,  a  fully-equipped 
and  professionally-staffed  T.V.  broad¬ 
cast  studio  and  a  computer-assisted 
print  production  laboratory. 

MAJOR  RESPONSIBILITIES: 

The  Chairperson  will  promote 
further  development  of  a  solid 
undergraduate  program  in  print 
and  broadcast  journalism,  teach 
undergraduate  courses,  prepare 
and  manage  departmental  budget, 
provide  leadership  in  program  and 
faculty  development. 

QUALIFICATIONS: 

Earned  doctorate  and  academic 
administrative  experience 
preferred.  Will  consider  candidates 
with  master's  degree  and  consider¬ 
able  experience  in  print  or  broad¬ 
cast  journalism;  experience  in 
college  teaching  required;  know¬ 
ledge  of  the  current  media  indus¬ 
try;  strong  human  and  community 
relations  skills. 


APPLICATION  PROCESS: 

Salary  and  rank  are  commensurate 
with  qualifications  and  experience. 
Position  available  for  summer 
session,  beginning  June  1,  1991. 
Send  letter  of  application,  vita, 
official  transcripts  and  three 
professional  references  to  Person¬ 
nel  Office,  Lincoln  University, 
Jefferson  City,  Missouri, 
65102-0029,  by  January  31, 
1991. 


Lincoln  University  is  an  1890  Land 
Grant  and  Title  XII  institution  located  in 
the  Capital  City  of  Missouri.  The  Univer¬ 
sity  has  a  racially  diverse  student  popu¬ 
lation  of  approximately  3,500  and 
offers  associate,  baccalaureate  and 
master's  degrees.  Lincoln  University  is 
an  Equal  Education  and  Employment 
Institution,  and  has  a  strong  commit¬ 
ment  to  diversity. 


SETON  HALL  UNIVERSITY 
DEPARTMENT  OF  COMMUNICATIONS 

Tenure  track  position  in  journalism/communication  for 
large  untjergraduate  communication  department  with 
rapidly  growing  master’s  program  in  NYC  metro  area. 
Duties:  four  courses  per  semester,  emphasis  on  writ¬ 
ing  for  mass  media,  news  writing,  editing,  and  techni¬ 
cal  writing  with  the  possibility  of  graduate  teaching. 
Ph.D.,  significant  professional  and  teaching  experi¬ 
ence  required.  ABD  considered.  Salary  negotiable, 
commensurate  with  experience.  Candidates  should 
send  letter  of  application,  curriculum  vitae  and  names 
and  telephone  numbers  of  three  references  to:  Search 
Committee  Chair,  Department  of  Communication, 
Seton  Hell  University,  4(X)  South  Orange  Avenue, 
South  Orange,  N.J.,  07079.  Deadline:  February  15, 
1991.  SHU  is  AA-EOE. 
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HELP  WANTED 


_ ACADEMIC _ 

MOREHEAD  STATE  UNIVERSITY 

DEPARTMENT  OF  COMMUNICATION 

ASSISTANT  PROFESSOR  OF 

JOURNALISM 

Morehead  State  University  invites  appli¬ 
cations  and  nominations  for  the  tenore- 
track  position  of  Assistant  Professor  of 
Journalism.  Responsibilties:  Teach 
public  relations,  advertising,  and 
graphics/designs  courses;  demonstrate 
teaching  excellence;  engage  in  service 
and  professional  achievement  activi¬ 
ties,  and  share  in  departmental  respon¬ 
sibilities  such  as  advising  and  commit¬ 
tee  work.  Qualifications:  Doctorate  with 
professional  journalism  or  public  rela¬ 
tions  experience,  or  ABD  with  similar 
experience  and  imminent  completion  of 
the  doctorate,  or  Master’s  with  18 
graduate  hours  in  journalism  and  exten¬ 
sive  professional  journalism  or  public 
relations  experience.  Computer  compe¬ 
tence  is  desirable.  Submit  letter  of 
application,  vita,  at  least  3  current 
letters  of  reference,  and  official  gradu¬ 
ate  transcripts  no  later  than  March  1, 
1991,  to: 

OFFICE  OF  PERSONNEL  SERVICES 
MOREHEAD  STATE  UNIVERSITY 
HM  101 

.MOREHEAD,  KY  40351 

MSU  is  an  EEO/AA  employer. 

Publications  Specialist 

Faculty,  nontenure-track,  starting  5/91 
or  later,  Washington  State  University. 
Edit  manuscripts,  supervise  projects 
through  design  and  production,  prepare 
reports  for  college  administration,  teach 
communication  skills  in  training  work¬ 
shops.  M.A.  in  English,  journalism, 
communications-related  field;  demon¬ 
strated  skills  in  editing,  publication 
production;  experience  in  desktop 
publishing;  Spanish  editing  skills  desir¬ 
able.  Send  letter  of  application, 
resume,  official  transcripts,  five 
samples  edited,  completed  publica¬ 
tions  with  description  of  role  in  each, 
three  references  to:  Susan  Roberts, 
Information  Dept.,  College  of  Agricul¬ 
ture  and  Home  Economics,  Washington 
State  University,  Pullman,  WA 
99164-6244.  Postmarked  deadline: 
2/28/91.  WSU  is  an  EO/AA  Educator 
and  Employer.  Protected  group 
members  are  encouraged  to  apply. 

(Search  Reopciicd) 

Journalism:  The  University  of  Arkansas 
at  Little  Rock  Department  of  Journalism 
seeks  a  faculty  member  with  the  exper¬ 
tise  and  ability  to  teach  skills  courses  in 
its  new-editorial  sequence  as  well  as 
some  graduate  courses.  This  is  a 
tenure-track  position  at  the  assistant  or 
associate  professor  level  starting  in 
August  1991.  The  position  requires  a 
doctorate  with  appropriate  professional 
experience.  Applicants  who  will 
complete  their  doctoral  work  by  May, 
1992  also  will  be  considered.  The 
department  has  ACEJMC  accreditation 
and  is  located  in  the  state's  media 
center. 

Send  a  resume,  three  names  of  refer¬ 
ences  and  a  transcript  to  Search 
Committee  Chair,  Department  of  Jour¬ 
nalism,  UALR,  2801  South  University 
Avenue,  Little  Rock,  Arkansas,  72204. 
The  application  review  process  will  start 
immediately  and  continue  until  the 
position  is  filled. 

Applications  will  be  subject  to  inspec¬ 
tion  under  the  Arkansas  Freedom  of 
Information  Act. 

The  University  of  Arkansas  at  Little 
Rock  is  an  affirmative  action,  equal 
opportunity  employer  and  actively  seeks 
the  candidacy  of  minorities  and  women. 


HELP  WANTED 


_ ACADEMIC _ 

Head,  University  of  Idaho  Agricultural 
Communications  Center,  Moscow. 
Administrative  and  professional 
communications  experience  required. 
Tenure-track.  Master's  degree  required, 
doctorate  preferred.  Available  July  1; 
review  process  begins  March  15.  For 
complete,  description  and  application 
procedures,  call  (208)  885-M36.  AA 

EOE. _ 

UNIVERSITY  OF  ALABAMA.  Master’s 
program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write  Journalism  Dept.,  Tuscaloo¬ 
sa,  AL  35487-0172  or  call  (205) 
348-7155. _ ^ 


ADMINISTRATIVE 

GENERAL  MANAGER  for  strong  weekly 

group  in  North  Carolina.  Must  be  exper¬ 

ienced  advertising  pro  with  community 
newspaper  management  ability.  Write 

Box  5128,  Editor  &  Publisher. _ 

BUSINESS  MANAGER 

Prestigious,  international  publishing 
company  requires  a  shirtsleeve  accoun¬ 
tant  for  English-language  Japan  news¬ 
weekly.  In  addition  to  managenent  of 
all  accounting  functions,  you  will 
perform  a  variety  of  newspaper  manage¬ 
ment  tasks,  including,  circulation 
systems,  purchasing,  credit,  budgeting 
and  strategic  planning  Communicate 
with  Japan-based  home  office  accoun¬ 
tants  on  a  frequent  basis.  Must  enjoy 
small  business  atmosphere,  where 
everyone  does  everything.  B.A.  or 
M.A./M.B.A.  in  accounting  required. 
Strong  systems  and  LOTUS  required. 
Candidates  with  all  of  the  above  olus  a 
global  outlook  are  encouraged  to  send 
your  resume  and  salary  requirements  to: 
Mr.  Phillip  LaForge,  General  Manager, 
THE  JAPAN  TIMES  WEEKLY  INTERNA¬ 
TIONAL  EDITION,  5750  Wilshire  Blvd., 
Los  Angeles,  CA,  90036.  This  position 
is  based  in  Costa  Mesa,  CA.  Sorry,  no 
relocation  available.  No  telephone  calls 

or  faxes,  please. _ 

Publisher  -  20,000  New  England  daily 

seeks  aggressive,  hands-on  manager. 

Strong  advertising/marketing  back¬ 

ground  required.  Circulation/editorial 
experience  a  plus.  Generous  salary 

package  including  401(k).  Replies  to 

Box  5120.  Editor  &  Publisher. _ 

When  work  is  soulless,  life 
stifles  and  dies. 

Albert  Camus 


HELP  WANTED 

ADMINISTRATIVE 

GENERAL  MANAGER  -  We  seek  a  shirt 
sleeve,  hands-on  newspaper  profession¬ 
al  to  run  our  small  daily  (under  10,(X}0) 
in  a  competitive  zone  8  market.  Must 
have  a  solid  working  knowledge  of  all 
departments  along  with  strong  market¬ 
ing  skills  and  competitive  experience. 
Should  be  personable,  community 
minded  and  possess  good  leadership 
qualities.  This  opportunity  exists  in  a 
scenic  area  with  outstanding  climate 
and  recreation,  in  a  progressive  small 
city.  Sala^,  bonus  and  excellent  fringe 
benefits.  Resume  without  salary  history 
will  not  be  considered.  Contact:  GOOD 
NEWS,  Alpine  Centre,  Suite  245N, 
Bettendorf,  lA  52722.  (319) 
359-4877-FAX  (319)  359-8539. 


MANAGERS 

General  Managers, 
Editors,  Advertising 
&  Circulation  Heads 

Revitalization  of  several  weekly  news- 
paoers  requires  the  seeking  of  manage¬ 
ment  personnel.  Exciting  and  challeng¬ 
ing  opportunity.  If  you  are  ready  to  move 
up  to  the  manager  positions  as  listed 
above,  we  need  to  talk.  The  weeklies 
are  a  suburban  group,  dose  to  large 
metropolitan  area,  locating  in  Ohio 
(Zone  5). 

We  need  people  with  ideas,  enthu¬ 
siasm,  and  the  ability  to  manage  others. 
Good  opportunity  with  high  growth 
potential.  We  offer  competitive  salary 
and  benefits. 

Send  your  resume  &  salary  history  to: 
Box  5138,  Editor  &  Publisher. 


Shopper  Manager 

Newspaper  owned  48,000  circulation 
shopper  needs  a  manager  with  strong  ad 
sales  background  and  administrative 
abilities.  Shopper  experience  desired. 
Attractive  salary/bonus  plan,  good 
fringe  benefits.  Send  resume  to  Dean 
Krenz,  Publisher,  Sioux  City  Journal, 
PO  Box  118,  Sioux  City,  lA  51102. 


SEEKING  EXPERIENCED 
NEWSPAPER  SPECIALISTS 

Newspaper  management  company  is  seeking  individuals  with  exten¬ 
sive  executive  level  experience  in  one  or  more  of  the  following  areas; 

Accounting  and  Finance 
Advertising 
Circulation 
Computer  technology 
Newspaper  design 

Pnxluction  (composing  and  pressroom) 

Assignments  will  be  on  an  as-heeded  basis,  could  range  from  one 
week  to  six  months  or  more  each.  Selected  individuals  will  be 
compensated  as  independent  contractors,  not  employees. 

Please  send  complete  resume  with  cover  letter;  include  availability, 
willingness  to  travel,  references,  telephone  or  FAX  number. 

Equal  opportunity  employer.  All  applications  will  be  kept  in  strictest 
Hconfidence  and  all  will  be  acknowledged.  Reply  to  W  &  W  Consul¬ 


tants,  P.O.  Box  2409,  Ponte  Vedre,  Florida,  32004-2409. 


EDITOR  &  PUBLISHER  for  January  12,  1991 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Pulitzer  Prize  winning  West  Texas  daily 
with  30,000  circulation  needs  exper¬ 
ience  retail  advertising  manager.  Chal¬ 
lenging  market  with  lots  of  opportunity 
for  a  flexible  person  who  is  goal  oriented 
and  likes  to  work  hard  but  have  fun. 
Salary  plus  MBO  plan.  As  a  Freedom 
Newspapers,  Inc.  newspaper  we  offer  a 
40 IK,  pension  plan  and  many  more 
benefits.  Send  resume  to  Advertising 
Director,  The  Odessa  American,  PO  Box 
2952,  Odessa,  TX  79760. 


Advertising  Manager- 

Motivated,  talented,  take-charge  type, 
independent  individualist  wanted  to 
lead  retail  staff  of  seven  and  classified 
staff  of  three  at  Illinois’  oldest  newspapr- 
er,  the  seven-day-a-week  all-mornings 
15,000  circulation  Jacksonville  Journal 
Courier.  Market  more  competitive  than 
ever,  the  perfect  chance  for  a  real  inno¬ 
vator  and  achiever  to  show  his  or  her 
stuff.  If  you’re  this  kind  of  winner,  write 
John  Power,  Jacksonville  Journal  Cour¬ 
ier,  Jacksonville,  Illinois  62651. 


CLASSIFIED  MANAGER  -  High  penetra¬ 
tion  daily  with  35,000  circulation  seeks 
experienced,  innovative,  and  GOAL 
ORIENTED  Classified  Manager  to  hire, 
train,  and  supervise  phone  room  and 
outside  staff.  Must  have  excellent 
promotional  skills  and  budgeting/ 
reporting  experience.  Excellent  benefits 
arid  bonus.  Send  resume,  salary  history, 
and  cover  letter  in  confidence  to 
Personnel  Director,  Herald-Bulletin 
Newspapers,  1133  Jackson,  Anderson, 
Indiana  46016. 


CLASSIFIED  MANAGER 

Are  you  tired  of  having  your  ideas  and 
strategies  vetoed?  We  are  looking  for  a 
manager  who  will  try  different  market¬ 
ing  approaches  to  meet  the  competitive 
marketplace  and  knows  the  ins  and  outs 
of  auto,  employment,  real  estate  and 
transient.  You  will  manage  a  staff  of  15. 

We  are  a  40,000  (d),  54,000  (s) 
located  in  North  Central  Ohio.  We  offer 
a  competitive  benefit  package  and  a 
terrific  career  opportunity! 

Fax  me  your  resume  today!  (419) 
522-267Z  or  contact: 

New  Journal 
Mary  M.  DeNiro 
Advertising  Director 
PO  Box  25 

Mansfield,  Ohio  44901 


Large  Intermountain  West  newspaper 
operation  needs  a  manager  for  its  clas¬ 
sified  real  estate  and  automotive  sales 
force.  Outstanding  potential,  good 
growth  market,  excellent  quality  of  life. 
Cover  letter  and  resume  in  confidence 
to  Box  5130,  Editor  &  Publisher. 


National  organization  of  small  daily 
newspapers  seeks  promotion-minded 
individuals  ready  for  advancement  to 
advertising  sales  manager  positions. 
These  ambitious  individuals  should  be 
prepared  to  sell,  teach  by  example,  and 
be  promotionally-minded.  Submit 
resume,  with  detailed  cover  letter  tO: 
John  Yetter,  Park  Newspapers,  PO  Box 
550  Terrace  Hill,  Ithaca,  NY  14850. 
(This  is  a  screening  process,  final  hiring 
decisions  will  be  made  at  individual 
newspapers.) 


TELEPHONE  SALES  MANAGER 

The  New  Haven  Register  needs  a 
strong,  creative  leader  for  an  inside 
sales  team  of  18.  We’re  looking  for  a 
trainer,  a  motivator,  and  a  salesperson. 
We  offer  a  very  attractive  compensation 
package  and  membership  on  our  classi¬ 
fied  management  team!  Send  resume 
tO:  Judith  C.  Fraser,  New  Haven  Regis¬ 
ter,  40  Sargent  Drive,  New  Haven,  CT 
06511. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


We're  a  major  newspaper  group  looking 
for  experienced  managers  and  sales 
people  that  wish  to  lead  advertising 
departments  into  the  90’s.  Ability  to 
motivate  and  train  salespeople  at  small 
to  mid-size  daily  newspaper  a  plus.  This 
can  be  your  ticket  to  a  solid  future  with 
this  nationally  recognized  newspaper 
group.  We  need  people  that  desire  to 
excel  and  will  reward  them  with  good 
salaries,  benefit  packages,  and  incen¬ 
tive  programs.  If  you’re. a  dynamic,  sel' 
starter  individual  looking  for  a  career, 
send  your  resume  to  Box  5132,  Editor  & 
Publisher. 


ARTIGRAPHICS 


ART  DIRECTOR 

Major  news  organization  in  NYC  seeks 
art  director  with  solid  drawing,  reporting 
and  organizing  skills  to  lead  a  staff  of 
14  artists  (and  participate)  in  produc¬ 
tion  of  spot  news  and  enterprise 
graphics. 

Send  cover  letter,  resume  and  samples 
in  confidence  tO;  Box  5076,  Editor  & 
Publisher. 


Macintosh  Specialist/Artist 
The  Orange  County  Register  is  seeking 
an  experienced  Macintosh  Specialist 
with  in-depth  hardware  and  software 
knowledge.  Responsible  for  user 
support  and  training,  troubleshooting, 
and  maximum  utilization  of  other 
computer  capabilities.  Requirements 
include  2-4  years  experience  on  the 
Macintosh  and  strong  design  and  illus¬ 
trative  skills.  Please  send  samples  and 
resume  tO:  Jocelyne  Leger,  The  Orange 
County  Register,  625  N.  Grand  Ave., 
Santa  Ana,  CA  92701. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 

Newspaper  group  is  seeking  highly 
motivated  individuals  with  a  minimum 
of  5  years'  experience  in  circuiation 
management  at  newspapers  in  the 
10,000  -  30,000  range.  Ideal  candi¬ 
date  will  be  experienced  in  all  areas  of 
circulation  including  sales,  staff  deve¬ 
lopment,  collections,  TMC  distribution, 
single-copy  sales  and  customer  service. 
'College  degree  with  experience  in 
competitive  markets  is  a  plus.  Oppor¬ 
tunities  are  unlimited  with  our  company 
for  the  hands-on  manager  who  posses¬ 
ses  the  skills  and  desire  to  be  success¬ 
ful.  Send  cover  letter,  resume  and 
salary  history  to  Box  5117,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

Great  opportunity  for  sen/ice  and  growth 
oriented  director  to  lead  Midwest  7-day 
newspaper  to  new  heights.  This  is  a 
turn-around  situation  and  requires  a 
professional  who  has  had  experience  at 
over  40M  operation.  Competitive  wage 
and  benefits  with  lucrative  bonus  for 
top  performance.  Resume  to  Box  5124, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
THE  MISSOULIAN,  a  30,000  circula¬ 
tion  daily  in  western  Montana  is  looking 
for  a  proven  circulation  expert.  A  broad 
knowledge  of  circulation  is  necessary, 
but  the  successful  candidate  must  also 
have  shown  strength  in  managing 
people,  aggressive  newspaper  sales, 
retention  and  a  commitment  to  custom¬ 
er  senrice..  It  you  are  a  team  olayer  and 
committed  to  circulation  growth,  please 
reply  with  a  cover  letter  and  resume  tO: 
Bobbie  Engelstad, 

Human  Resources  Director 
Missoulian 
PO  Box  8029 
Missoula,  MT  59807 
by  Monday,  January  21,  1991. 

Fax  (406)  523-5221 


CIRCULATION  DIRECTOR 
The  Bismark  Tribune 

Promotion  to  a  larger  newspaper  leaves 
vacancy  on  Lee  Enterprises'  longest- 
term  circulation  growth  leader,  now 
pushing  32,000.  Still  plenty  of  growth 
out  there  for  a  proven  acfiiever  with 
energy  and  ideas.  Write  Paula 
Redmann,  Human  Resources  Manager, 
PO  Box  1498,  Bismark,  ND  58502. 

Application  deadline:  Feb.  8,  1991. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


CIRCULATION  DIRECTOR 
Rapidly  growing  mid-East  Coast 
25,000  daily  seeks  an  experienced, 
energetic  individual  to  take  us  to  the 
next  level  of  performance.  If  you  can 
deliver  and  want  a  challenge  in  a 
dynamic  market  send  your  resume  and 
sala7  history  to:  .Box  5079,  Editor  & 
Publisher. 


WANTED:  Circulation  Director  who  can 
increase  my  circulation.  Also  must  be 
customer  service  oriented,  organized 
and  supenrise  the  mailroom.  We  are  a 
ll,5O0  midwest  daily  looking  to  get 
back  on  track.  Salary  and  bonus 
$28,000,  no  ceiling.  Send  resume, 
salary  history  and  cover  letter  on  how 
you  can  increase  my  circulation  to  Box 
5133,  Editor  &  Publisher. 


EDITORIAL 


16,000  circulation  AM  Gannett  paper 
in  sunny  Caribbean  needs  dynamic, 
versatile  editor  with  strong  layout,  copy¬ 
editing  and  writing  skills.  Caribbean 
ties  a  plus;  2-3  years  experience  a 
must;  pagination  helpful.  Job  open 
now.  Send  resume  and  clips  immedi¬ 
ately  to  Executive  Editor,  Virgin  Islands 
Daily  News,  PO  Box  7760,  St.  Thomas, 
V.l.  00801. 


Are  you  ready  to  move  up  to  Editor  at  a 
small  daily?  The  community  is  one  of 
the  best. ..it  is  a  two  university 
community  with  20,000  students  and  a 
total  population  of  40,000  in  the 
parish. 

We're  looking  for  a  News  Editor  to 
enhance  our  growing  6  day  daily  in 
Northern  Louisiana.  Good  salary  and 
benefits  to  a  dedicated  individual  with  a 
commitment  to  good  journalism.  Send 
resume  and  clips  to  Box  5081,  Editor  & 
Publisher. 


ASSISTANT  ART  DIRECTOR 
INFOGRAPHICS  ARTIST 

The  Daily  News  of  Los  Angeles 
(200,000  daily)  is  seeking  an  exper¬ 
ienced  newspaper  designer  who  will 
assist  in  the  management  of  7  person 
art  department.  Ideal  candidate  is  a 
creative  designer  who  has  a  strong  news 
sense  and  is  proficient  on  the  Macin¬ 
tosh.  Position  for  infographics  artist/ 
illustrator  also  available.  Send  resume, 
samples  and  salary  history  to  Robin 
Miner,  Art  Director,  Daily  News,  21221 
Oxnard  St.,  Woodland  Hills,  CA  91367. 


ASSISTANT  CITY  EDITOR,  overseeing 
two  reporters,  Saturday  desk  and  editor¬ 
ial  page  on  The  Auburn  (N.Y.)  Citizen, 
which  demands  livelier  stories,  writing 
and  ideas  than  anyone  ought  to  expect 
from  news  people  on  a  16K  daily, 
prompting  the  frenzied  regional  dailies 
to  boost  staff  in  a  futile  effort  to  keep 
up.  To  25  Dill  St.,  Auburn,  NY  13021, 
send  letter,  resume  and  clips  demon¬ 
strating  an  eye  for  unearthing  extraor¬ 
dinary  yarns. 

"Best  in  New  York  State"  eastern  L.l. 
weekly  seeks  staff  reporter  with  college 
or  professional  newspaper  experience. 
$16-20K.  Health,  retirement  plans. 
Send  resume,  clips,  references  to  Box 
5139,  Editor  &  Publisher, 


Classification  _ 

Authorized  Signature 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  Issue. 

3  weeks  —  $5.35  per  line,  per  Issue. 

4  weeks  —  $4.60  per  line,  per  issue 


Effective  January  1, 1991 

POSITIONS  WANTED 
1  week  —  $3.95  per  line 

}er  issue.  2  weeks  —  $3.25  per  line,  per  issue. 

Der  issue.  3  weeks  —  $2.75  per  line,  per  issue. 

ler  issue.  4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  lor  box  sennce. 


Count  a^an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion;  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  1 3  to  25  times  $70;  26  to  51  times  $65; 
52  times.  $60. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  requeat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

UHor  A  PwWislMr 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 
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EDITOR  &  PUBLISHER  for  January  12,  1991 


HELP  WANTED 

_ EDITORIAL _ 

ASSOCIATE  EDITORIAL  PAGE 
EDITOR:  Dynamic,  creative,  talented 
vrriter/editor  to  join  leadership  team  of 
Seattle  Times  editorial  pages. 
Reporting/writing/editing  background 
required;  newsroom  supervisory  experi¬ 
ence  desirable.  Edit-page  experience 
not  necessary  for  candidate  with  ideas 
for  editorial  pages  of  the  future  and 
demonstrated  ability  to  implement 
ideas,  work  effectively  with  people. 
Send  letter,  resume  to  Millie  Quan, 
Assistant  Managing  Editor,  Seattle 
Times,  PO  Box  70,  Seattle,  WA  98111. 

No  calls  please. _ 

Business  Reporter/editor  for  aggressive 
Midwest  college-town  paper  in  market 
dominated  by  retail  and  institutional 
industries.  Send  resume  to  Box  5125, 

Editor  &  Publisher. _ 

BUREAU  CHIEF 

Knight-Ridder  Financial  News  is  seek¬ 
ing  an  editorial  manager  for  its  Chicago 
bureau.  Primary  responsibilities  include 
directing  and  leading  a  staff  of  15 
financial  and  commodity  market  wire 
service  reporters  and  copy  editors. 
Supervisory  experience  and  reporting  or 
news  desk  experience  are  required.  The 
ability  to  work  well  with  news  editors 
and  staff  in  other  KRFN  domestic  and 
foreign  bureaus  also  is  essential.  Send 
cover  letter  and  resume  by  Jan.  18  to 
Editor,  KRFN,  30  S.  Wacker  Dr.,  Suite 
1200,  Chicago,  IL  60606.  No  phone 
calls  please. 

Equal  Opportunity  Employer 

CITY  EDITOR  WANTED 
Do  you  have  what  it  takes  to  run  a  small 
reporting  staff  in  a  competitive  market? 
Zone  2  daily  needs  a  leader  to  edit, 
direct  and  teach.  Tell  us  why  you  should 
get  the  job.  Box  5114,  Editor  & 
Publisher. 

CITY  EDITOR  -  To  supervise  seven  full¬ 
time  reporters  at  Oregon's  best  small 
daily.  Required:  three  years  of  reporting 
and  a  college  degree.  Preferred:  experi¬ 
ence  as  an  assistant  city  editor.  Send 
cover  letter,  resume  and  5  best  clips  by 
Jan.  31  to:  Hazel  Stratton,  Human 
Resources  Manager,  Corvallis  Gazette- 
Times,  PO  Box  368,  Jefferson,  Corval¬ 
lis,  OR  97339. 

Copy  Editor 

National  boating  monthly  seeks 
production-oriented  copy  editor  with 
newspaper  experience  to  write  head¬ 
lines  and  lay  out  p»es  using  a  Mac 
network  and  Quark  XPress.  Excellent 
working  conditions.  Competitive  salary. 
Send  resume,  layout  samples  to 
Marleah  Ross,  Editor-in-Chief,  Sound¬ 
ings,  35  Pratt  St.,  Essex,  CT  06426. 

Copy  Editor  needed  for  Zone  8  daily. 
Experience  in  slot,  layout  and  copy  edit¬ 
ing  preferred,  but  will  consider  top- 
notch  college  grads.  Send  resume, 
clips,  salary  history  to  Box  5135,  Editor 
&  Publisher. 

DESIGN  EDITOR 

A  Knight-Ridder  newspaper  is  looking 
for  a  talented  manager/designer  to 
direct  a  five-person  department,  includ¬ 
ing  an  artist  and  three  page  designers. 
If  you're  on  the  cutting  edge  of  news¬ 
paper  design,  possess  strong  admini¬ 
strative  and  people  skills,  and  want  to 
relocate  to  a  medium-sized  Midwest 
city  with  affordable  housing,  good 
schools,  great  parks,  a  good  salary  and  a 
solid  package  of  benefits.  The  News- 
Sentinel,  a  57,000  p.m.,  wants  you. 
Artistic  ability  a  plus,  but  not  essential. 
Our  Design  Department  editor  will 
continue  to  steer  us  into  the  electronic 
future  with  Mac  color  and  electronic 
photography.  Send  portfolio  and 
resume  to  Jim  Strauss,  Assistant 
Managing  Editor,  The  News-Sentinel, 
PO  Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunitv  Emolover. 

EDITOR  &  PUBLISHER  for  January 


HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITOR 

Aggressively  designed  and  fast-growing 
Nebraska  daily  seeks  experienced  copy 
editor  with  flare  for  page  layout  and 
design,  and  a  passion  for  precision  writ¬ 
ing  and  meeting  deadlines.  Experience 
a  premium.  Send  resume,  clips  and 
references  to:  Mike  Konz,  Managing 
Editor,  Kearney  Hub,  PO  Box  1988, 
Kearney,  NE  68848. 

EDITOR  FOR  SANTA  FE  WEEKLY 

Progressive  weekly  in  Santa  Fe  seeks  an 
experienced  Editor  who  has  passion, 
energy,  and  the  desire  to  make  a  serious 
difference  in  this  historic  and  culturally 
diverse  state  capitol.  Editor  will  direct 
and  lead  our  talented  editorial  staff  and 
freelance  pool. 

Our  award  winning  weekly  has  a  sixteen 
year  history  to  build  on,  is  financially 
sound  and  well  respected  in  growing 
community  of  58,000.  The  Reporter 
seeks  an  editor  who  will  look  behind  the 
breaking  news,  report  on  issues  in- 
depth  and  inspire  provocative  commun¬ 
ity  dialogue. 

Applicants  must  have  at  least  5  years 
experience  as  a  working  journalist, 
several  years  of  newsroom  management 
and  proven  skills  conceptualizing 
magazine-style  stories.  Please  send 
your  resume  and  a  letter  describing  your 
personal  history  and  goals  for  the 
future.  Also  include  clips.  Letters  of 
application  must  be  received  by  Thurs¬ 
day,  January  31st.  Hope  Aldrich, 
Publisher,  Santa  Fe  Reporter,  PO  Box 
2306,  Santa  Fe,  NM  87505.  No  phone 
calls  please. 

EDITOR 

New  English-language  daily  newspaper 
in  Aruba  launching  in  March  seeks 
editor.  Send  resume  tc  Publisher,  Extra 
Aruba,  Margrietstraat  No.  3,  Oranjes- 
tad,  Aruba,  Dutch  Antilles,  Fax 
011-2978-27800. _ 

EDITOR 

A  growing  company  of  24  newspapers 
seeks  an  energetic,  enthusiastic  editor 
who  has  ability  to  supervise  and  moti¬ 
vate  a  staff  and  enjoys  high  profile 
contact  in  the  community.  Must  be  an 
excellent  writer  with  experience  in 
graphics/layout  who  thrives  on  breaking 
out  of  the  traditional  community  news¬ 
paper  mold.  This  is  a  growth  opportuni¬ 
ty  position  at  a  Delaware  coastal  weekly 
newspaper  in  a  highly  competitive 
seashore  resort  market  with  Atlantic 
Publications,  Inc.,  an  equal  opportunity 
employer.  Send  resume  to  Wm.  Gee 
Williams,  Atlantic  Publications,  Inc., 
PO  Box  130,  Ocean  City,  MD  21842. 

Editorial  Page  Editor 

Exceptional  thinker  and  writer  able  to 
make  a  point  without  sending  folks  to 
snoozeville  needed  by  the  42,000-cir¬ 
culation  Anderson  Independent-Mail. 
We're  one  of  the  nation's  fastest- 
growing  newspapers  and  got  that  way 
with  hard  work,  a  fast  pace,  and  a 
disdain  for  boring  newspapers.  Seven 
editorial  pages  a  week,  including  a 
Sunday  Spectrum  section.  We're 
moderate,  progressive  and  believe  In 
setting  community  agenda,  not  reacting 
to  it.  We're  not  into  good  ol'boys  and 
narrow  minds.  Beautiful  university  area 
on  major  lake  in  view  of  the  Smokies.  If 
all  this  sounds  like  you,  send  a  resume 
and  clips;  we'll  send  you  a  newspaper. 
T.  Wayne  Mitchell,  Vice  President  and 
Editor,  Anderson  Independent-Mail, 
Box  2507,  Anderson,  SC  29622. 

Entertainment/Features  writer  for  new 
Savannah,  GA  paper  being  launched  by 
well-known  group.  Need  aggressive, 
well  organized  person.  16K  salary.  Writ¬ 
ing  samples  to  Good  Times,  Box  33, 
Westbury,  NY  11590. 
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HELP  WANTED 

_ EDITORIAL _ 

FINANCIAL  NEWS  EDITOR 

Challenging  job  for  a  sharp  editor/ 
reporter  who  wants  to  be  in  the  thick  of 
international,  financial  and  economic 
news.  Expanding  financial-agricultural 
newswire  seeks  overnight  news  editor 
for  its  editing-copy  processing  desk 
based  in  small  Midwestern  university 
city.  1-2  years  reporting-editing  experi¬ 
ence  and  economic  background 
needed,  a  world-view  a  must.  You'll 
have  to  be  an  aggressive,  self-starter 
who  can  work  and  make  decisions  on 
your  own.  You'll  edit  news  copy  from 
overseas  correspondents  and  supple¬ 
ment  news  services  and  gather  other  by 
telephone  from  financial  market  sour¬ 
ces  around  the  world.  You'll  also  work 
with  our  reporters  and  editors  in  New 
York,  Washington  and  Chicago.  If  this 
sounds  interesting,  send  resume,  cover 
letter  and  three  work  samples  to  Terry 
Wooten,  editor-in-chief,  FUTURES 
WORLD  NEWS,  250  S.  Wacker,  Suite 
1150,  Chicago,  I L  60606. _ 

EXECUTIVE  EDITOR 

An  expanding  suburban  weekly  group 
located  in  Zone  2  requires  a  seasoned 
editorial  manager  with  strong  organiza¬ 
tional  and  team  leading  skills  to  develop 
well  established,  paid  circulation 
tabloid  and  broadsheet  products.  We 
want  a  person  who  brings  a  creative 
approach  to  design,  including  color, 
who  understands  the  content  require¬ 
ments  of  community  newspapers  and 
who  meets  objectives  through  training 
and  motivating  of  people.  This  a  growth 
opportunity  position  in  an  exce"ent  but 
competitive  market.  Send  resume  and 
salary  history  to  Box  5137,  Editor  & 
Publisher, _ 

Knight-Ridder  daily  in  college  town, 
25,000  circulation,  wants  assistant 
news  editor  who  has  an  eye  for  every¬ 
thing  from  typos  to  graphics  and  an 
intense  interest  in  state,  national  and 
world  events.  Send  resume  and  exam¬ 
ples  of  copy  editing,  headline  writing 
and  layout  skills  to  Robert  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
PO  Box  89,  State  College,  PA  16804. 

MANAGING  EDITOR:  Crain's  Cleveland 
Business,  a  weekly  business  newspap¬ 
er,  seeks  a  managing  editor  to  run  the 
day-to-day  newsroom  operations  of  an 
11-member  staff.  The  ideal  candidate 
would  be  a  deft  story  editor  who  brings 
good  people  and  organizational  skills  to 
the  job.  Send  resume  and  work  samples 
to  editor,  Mark  Dodoch,  700  W.  St. 
Clair,  Suite  310,  Cleveland,  OH 
44113. 

Managing  Editor  small  but  growing 
weekly  in  upscale  Colorado  ski 
community.  Must  be  familiar  with  dark¬ 
room  work  and  paste-up.  Modest  salary 
plus  ski  pass.  Phone  (303)  923-5829. 

Managing  Editor 

We  want  to  be  the  best  hometown  daily 
newspaper  our  talent  and  resources  and 
your  leadership  can  produce. 

We're  at  20,000+  circulation  now  but 
we  can't  be  satisfied  with  status  quo. 
We're  located  in  Wisconsin  in  a  city  that 
most  find  ideal  to  live  and  work  in  and 
raise  a  family.  We  offer  lots  of  opportun¬ 
ity  for  future  growth,  as  part  of  a  nation¬ 
al  newspaper  group. 

This  is  the  top  position  in  our  news¬ 
room,  reporting  directly  to  the 
publisher. 

For  consideration,  write  Box  5129, 
Editor  &  Publisher. 

NEWS  EDITOR 

A  small  but  growing  Zone  2  daily  seeks 
a  do-it-all  news  editor  who  has  a  super¬ 
ior  command  of  grammar,  style  and 
spelling.  Responsibilities  include  over¬ 
seeing  news  desk,  editing  copy,  writing 
headlines  and  laying  out  pages.  Send 
clips,  resume  and  references  to  Box 
5027,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


News  Editor 

Maryland  coastal  weekly  in  a  highly 
coinpetitive  market  needs  a  news  editor 
who's  good  at  design,  tight  editing  and 
meeting  deadines.  Should  be  a  strong 
motivator  who  will  assist  in  supervision 
of  an  eight-person  news  department. 
Atlantic  Publications  is  a  growing  group 
of  24  paid  and  controlled  circulation, 
award-winning  weekly  newspapers,  with 
paid  health  insurance  and  other  fringe 
benefits.  Send  clips,  layout  examples 
and  resume  to  Stewart  Dobson,  Editor, 
Maryland  Times-Press,  PO  Box  479, 
Ocean  City,  MD  21842.  An  Equal 
Opportunity  Employer. 

NEWS  EDITOR 

We're  looking  tor  a  solid  news  desk 
editor  who  can  turn  out  a  graphically 
correct  and  visually  appealing  front 
page  and  half  standards.  This  is  a  great 
opportunity  for  on  a  small  a.m.  daily  for 
someone  with  page  design  talent  and 
headline,  cutline  and  copy  editing  skills 
who  needs  a  chance  to  use  that  ability 
where  it  will  be  recognized. 

Send  resume,  references  and  at  least 
seven  sample  pages  from  December  to: 
Tom  Rutland,  Managing  Editor,  (lonroe 
Courier,  PO  Drawer  609,  Conroe,  Texas 
77305. 


Needed:  Sports  Editor  who  can  play 
point  guard  on  a  newspaper  that  runs 
the  fast  break  every  day,  finding  innova¬ 
tive  ways  to  meet  reader  needs.  This 
position  is  for  a  great  writer  who  will 
become  the  spiritual  leader  of  a 
talented,  veteran  sports  staff  and  a  full 
member  of  an  aggressive,  creative 
management  team.  The  intellectual 
demands  are  high.  It’s  no  place  for 
rookies,  copy  editors  or  fundamentalist 
journalists.  Send  lots  of  clips,  a  resume 
and  references  to  Meribeth  Catania, 
Human  Resources  Manager,  La  Crosse 
Tribune,  401  North  3rd  St.,  La  Crosse, 
Wl  54601.  Deadline:  2/1/91. 


REPORTER 

Agriculture-County  Government  beat 
and  general  assignment  reporting  posi¬ 
tion  awaits  motivated  individual  ready 
to  tackle  one  of  the  more  interesting 
jobs  at  Nebraska's  fastest  growing 
newspaper.  Send  clips,  resume  and 
references  to:  Mike  Konz,  Managing 
Editor,  Kearney  Hub,  Kearney,  NE 
68848. 


SPORTS  EDITOR  for  small  daily  news¬ 
paper.  Resume  with  non-returnable 
clips  to:  Editor,  Plain  Dealer,  PO  Box 
379,  Wabash,  IN  46992. 


SPORTS  WRITER  for  university-town 
daily.  Must  be  experienced  and  have 
good  grammar  and  layout  skills.  Write 
Managing  Editor,  Daily  Star,  PO  Box 
1149,  Hammond,  LA  70404. 


I  himt  A  Brmmdemt 

^JobLine^ 

r«Mr  CffTMT  Him 

1-900-786-7800 

Newspaper  Reporter, 
Editor,  Photographer, 
Graphic  and  Production 
Jobs  updated  Daily! 

1-900-786-7800 

$2.29  per  minute 
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HELP  WANTED 


EDITORIAL 


Small  mid  west  daily  looking  for  Manag¬ 
ing  Editor  that  enjoys  the  challenge  of 
developing  and  sustaining  a  strong  local 
product.  Opportunity  includes  writing, 
editing,  layout  and  working  with 
management  to  develop  circulation  as 
well  as  award  winning  editorial  product. 
We  need  someone  who  will  lead  and 
teach  and  delegate  to  others  so  they  will 
grow.  We  are  a  newspaper  that  puts  out 
a  professional  product-so  we  want  the 
best!  Please  send  resume  and  clips  to 
Patrick  B.  Mattison,  Belvidere  Daily 
Republican,  401  Whitney  Blvd.,  Belvi¬ 
dere,  Illinois  61008. 


SPORTS  EDITOR 

AGGRESSIVE  100,000  A.M.,  135,000 
Sunday  paper  seek  experienced  leader 
to  replace  a  strong  sports  editor,  who 
was  swiped  by  the  Hartford  Courant.  We 
seeks  someone  who  has  demonstrated 
editorial  excellence  as  well  as  knowing 
how  to  maximize  use  of  resources 
during  tough  economic  times.  Our  local 
coverage  includes  high  schools,  the 
Nighthawks,  Yale,  UConn  and  New  York 
teams.  Letter,  resume  and  one  copy  of 
your  section  to:  Dave  Butler,  Editor, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


SPORTS  COPY  EDITOR:  The  Waterloo 
Courier,  a  50,000  6-day  p.m.  is  looking 
for  someone  to  man  its  sports  copy  desk 
Saturday  night  and  assist  on  weekday 
mornings.  Copy  desk  work  involves 
pagination.  Duties  will  include  some 
reporting.  Send  resume  and  clips  to 
Kevin  Evans,  Waterloo  Courier,  P.O. 
Box  540,  Waterloo,  lA  50704.  Midwest 
applicants  only. 


STAFF  WRITER 

Southwest  Riverside  County's  daily 
newspaper.  The  Californian,  has  open¬ 
ings  for  general  assignment  or  educa¬ 
tion  staff  writers  in  its  Temecula  Editor¬ 
ial  Dept.  Bachelor’s  degree  in  applic¬ 
able  field,  newspaper  reporting 
experience  &  writing  aptitude  required. 
Must  be  accurate,  diligent  &  able  to 
keep  up  with  rapid  pace.  Tribune  Co. 
benefits  package.  Send  resume  &  cover 
letter  to: 

THE  CALIFORNIAN 
207  E.  Pennsylvania  Ave. 

Escondido,  CA  92025 
Attn:  Personnel 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC 
seeks  Graduate  Fellows  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master’s  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information,  write  to: 
School  of  Communications,  Graduate 
Journalism  Committee,  The  American 
University,  4400  Massachusetts  Ave., 
NW,  Washington,  DC  20016-8017. 


WE  WANT  THE  BEST 

Major  newspaper  group  is  looking  for 
new  national  talent  in  its  Washington 
bureau.  Excellent  opportunity  for 
aggressive  reporters  with  fresh  perspec¬ 
tive  and  good  writing  ability.  You  won’t 
chase  the  wires.  You^ll  be  challenged  to 
see  beyond  the  rhetoric  and  the  routine 
to  the  genuinely  important  stories,  to 
frame  them  for  maximum  impact,  to 
write  them  for  maximum  appeal,  to 
make  a  difference.  We’re  looking  at 
several  beats,  from  the  White  House 
and  politics  to  the  environment  to  child¬ 
ren  and  family  issues.  Send  resume  and 
clips  to  Deborah  Howell,  Bureau  Chief, 
Newhouse  News  Service,  2000 
Pennsylvania  Avenue.,  N.W.,  Suite 
3900,  Washington,  DC  20006.  An 
equal  opportunity  employer. 
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HELP  WANTED 


_ EDITORIAL _ 

The  American  Bowling  Congress  is 
seeking  a  veteran  journalist  with  exten¬ 
sive  publication  background  to  assume 
the  position  of  Editor  of  Bowling  Maga¬ 
zine.  The  editor  will  guide  the  magazine 
from  concept  to  production  to  delivery. 
Special  requirements  are  strong  organi¬ 
zational  skills  and  creativity  in  coordi¬ 
nating  internal  professionals  and  free¬ 
lance  writers,  photographers  and  layout 
artists.  Resume  and  salary  require¬ 
ments  to  ABC  Personnel  Manager 
Sharon  Gajewski,  5301  S.  76th  St., 
Greendalej_W|^3129^^_^^____ 

_ MARKETING _ 

MARKETING/PROMOTION  MANAGER 
desperately  needed  to  bring  new  life  to 
an  old  operation.  Our  new  management 
team  needs  help  in  changing  public 
perceptions.  We’re  also  looking  for 
someone  who  can  be  a  thinking,  crea¬ 
tive  member  of  our  leadership  group. 
Innovativeness,  people  skills,  attention 
to  detail,  knowledge  of  other  media  all 
are  essential.  Great  opportunity  for  the 
right  individual.  Good  corporate  envi¬ 
ronment,  excellent  quality  of  life  in 
western  U.S.  Apply  in  confidence  to 
Box513L^ditor&Publishei\^^^ 

PHOTOGRAPHY 

BEAUREGARD  DAILY  NEWS,  a  small 
morning  daily  in  DeRidder,  La.,  seeks 
news  photographer  experienced  in  B&W 
and  color.  Work  samples,  resume,  refer¬ 
ences  to:  Editor,  Beauregard  Daily 
News,  PO  Box  698,  DeRidder,  LA 
70634. 

PRODUCTIONITECH 


Go  West 
WEB 

OPERATOR, 
Go  West 


Tired  of  the  pressure 
of  large  printing 
operations? 

Head  West  and  join  a 
financially-sound, 
growth-oriented 
publisher  in  Dodge  City, 
Kansas.  Comfortable 
small-city  lifestyle. 
Leading  weekly  farm 
pub  seeks  experienced 
web  press  operator  with 
technical  ability. 
Supervisory  skills,  web 
maintenance,  deadiine 
experience  required. 
Excellent  benefits, 
401  (K)  plan.  Salary 
negotiable. 

Contact 
Jim  Barnett  or 
Terry  Frisbie 
High  Plains  Journal 
P.O.  Box  760 
Dodge  City,  KS 
(316)  227-7171 

An  equal  opportunity  employer 


HELP  WANTED 


PRODUCTION/TECH 

COMPOSING  MANAGER 

The  Anchorage  Daily  News  is  recruiting 
for  the  position  of  Composing  Manager 
with  extensive  knowledge  of  production 
front  end  systems  and  PC  technology. 
Successful  applicant  must  be  up-to- 
date  on  industry  trends  and  advance- 
,_ments.  As  a  part  of  our  management 
'team  you  will  be  responsible  for  super¬ 
vising  30  employees,  seeking  goals  and 
objectives,  and  planning  for  the  future 
of  the  composing  department.  3-5  years 
of  composing  management  experience 
necessary.  Qualified  applicants  please 
send  resume  with  cover  letter  to: 

Ken  Carter,  Production  Manager 
Anchorage  Daily  News 
Cib  Human  Resources 
PO  Box  149001 
Anchorage,  AK  99514-9001 

Anchorage  Daily  News  is  an  equal 
opportunity  employer,  we  encourage 
minorities  and  females  to  apply. 


PRODUCTION  SYSTEMS  MANAGER 

Large  midwest  newspaper  is  seeking 
individual  to  be  responsible  for  trouble 
shooting  and  developing  production 
systems.  Knowledge  of  PC  applications, 
communications  and  database  applica¬ 
tions  necessary. 

Responsibilities  will  include  pursuing 
future  directions  for  pagination,  and 
developing  other  production  division 
systems. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  Interested  applicants 
should  respond  tO:  Box  5078,  Editor  & 
Publisher. 


Zone  five,  six  day  newspaper  -  five  after¬ 
noons,  Saturday  night  for  Sunday  - 
needs  experienced,  working,  press  fore¬ 
man.  The  successful  Candidate  will  be 
fully  competent  with  10-unit  SSC 
Community,  experienced  in  camera/ 
plate,  and  process  color  work. 

You  will  supervise  a  three  man  unit. 
This  position  has  other  management 
and  adrrinistrative  duties.  Should  be 
able  to  budget  and  keep  costs  under 
control.  People  skills  are  an  absolute 
must.  Competitive  salary  and  benefits 
package  combined  with  a  community 
atmosphere.  An  equal  opportunity 
employer.  Send  resume,  references  and 
salary  history  to  Box  5065,  Editor  & 
Publisher. 


SALES 


Ad  Sales/Marketing  Rep  for  small  fast 
growing  Caribbean  weekly.  Must  be. 
skilled  and  a  good  team  player.  Small 
base  salary  plus  commissions.  Ideal  for 
recent  grad.  Rush  resume,  samples  to 
Box  5127,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 

Successful,  young,  innovative  VP/GM 
with  extensive  background  in  daily 
TMC,  shopper  and  magazine  field  seeks 
new  challenge.  Background  includes 
eight  years  of  management  expertise 
with  strong  turn-around  skills.  Presently 
VP/GM  in  top  15  market.  I  am  looking 
for  an  innovative,  quality  conscious 
group  who  thrive  on  growth  and  innova¬ 
tion.  Box  5134,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER 

Due  to  his  daily  being  sold  to  a  competi¬ 
tor,  the  Publisher  who  increased  its 
value  by  50%,  is  available.  Previous 
experience  as  an  Advertising  Director 
for  a  50,000  daily.  Has  experience  in  a 
competitive  environment.  He  takes 
losers  and  makes  them  winners!  BA 
degree. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


PUBLISHER/GENERAL  MANAGtK 

Effective,  goal-oriented  manager,  with 
over  18  years  experience  in  daily,  week¬ 
ly  and  multiple  shopper  publications. 
Extensive  experience  in  improving 
market  share  in  competitive  markets. 
Excellent  understanding  of  state-of-art 
technology  and  its  use  in  productivity 
increases  and  cost  reductions.  Strong 
marketing  skills  including  promotion 
programs,  circulation  drives  and  deve¬ 
loping  major  accounts.  Proven  history  of 
developing  staff  and  structure  to 
improve  performance. 

E.A.  Nichols,  Jr.  (813)  858-2424. 


READY  TO  RETIRE  BUT  NOT  SELL? 

Manager  with  strong  skills  in  all  areas  of 
newspaper  management  is  available  for 
a  challenging  offer.  Experience  with 
weekly,  shopper  and  small  daily  plants 
can  be  utilized  in  your  operation.  Let 
me  earn  a  "sweat"  equity  position  with 
an  eye  to  a  future  buyout  when  the 
market  is  better  for  both  of  us.  Exten¬ 
sive  references,  Ed  Nichols,  (813) 
858-2424. 


_ ADVERTISING 

Successful  NYC 
Advertising  Manager 
Classified  Experience! 

Display  Experience! 

Account  Builder.  Motivator! 
Seeks  New  Challenge! 

Box  5116,  Editor  &  Publisher. 


_ CIRCULATION _ 

PRO  Circulation  head  (5  years),  savvy 
promoter;  computer,  mailroom  wise, 
seeks  same  post  at  10,000 -i-  daily. 
GUARANTEED  results. 

Garry  Sadler  (517)  263-1975. 


_ EDITORIAL _ 

Chicago  Metro  News  Service.  News/ 
features.  Contact  and  freelance.  A. 
DeBartolo,  Editor  (312)  274-3337. 


COPY  EDITOR 

Newspapers  need  copy  editors  who 
cringe  at  the  mere  thought,  let  alone 
sight,  of  "anxious"  and  “hopefully" 
when  used  incorrectly.  Need  a  copy 
editor  who  cringes  well?  Reply  Box 
5100,  Editor  &  Publisher. 


Complete  journalist/photographer  seeks 
international  beat.  Tri-lingual,  8  years 
newspaper  work,  MS/Journalism, 
computer  graphics,  eager  to  work  and 
travel.  Contact:  L.  Austin,  204  S.  Fait, 
Champaign,  IL,  (217)  398-2992. 


Daily  Experience  &  a  New  Degree 
University  of  Wisconsin-Madison  grad 
seeks  reporting  position  in  medium¬ 
sized  city  or  college  town.  Good  at 
building  sources,  I  find  news  where 
others  bring  back  only  features.  Prefer 
to  start  Jan.  or  Feb.  (608)  244-0392. 


EDITOR  &  PUBLISHER  for  January  12,  1991 


POSITIONS  WANTED 


EDITORIAL  WRITER:  Prolific,  incisive, 
provocative.  Emphasis  on  local  issues: 
making  the  home  folks  think.  Non¬ 
ideologue  also  tuned  into  national/ 
political/international  scene.  Designs 
lively,  dynamic  editorial  pages.  Box 
5123,  Editor  &  Publisher. 


Energetic  graduating  senior  of  Univ.  of 
TX  seeks  position  writing  about  film, 
music,  TV,  theater  or  related  for  news¬ 
paper  or  magazine.  5  yrs  exp.  w/ 
extensive  background  knowledge. 
Robert  Ruggiero,  1222  Algarita,#318, 
Austin,  TX”8704  or  512-326-3815. 


Enthusiastic  Ml  State  Univ.  graduate 
(3/91)  seeking  reporting  position. 
Adventurous  &  willing  to  go  anywhere. 
Have  interned  &  freelanced  for  3  reput¬ 
able  Zone  5  ?■.  Zone  2  newspapers. 
Extensive  experience  at  campus  daily. 
Call  J.  Maxwell  at  (517)  349-6491. 


Environmental  reporter,  U  of  MD  Dec 
90  M.A.  grad.,  scholarship  winner  with 
daily  nevrs,  feature  and  newsletter  exp., 
desires  reporting,  research,  media  rela¬ 
tions  or  teaching  positon. 

Paul  Foer,  (2020  452-9563. 


Experienced  entertainment/features 
reporter  looking  for  newspaper  job 
anywhere  in  US.  BA  in  journalism, 
summer  internship  at  The  Milwaukee 
Journal.  Chris  Lathrop,  1382  Bedford, 
GP  Park,  Ml  48230.  (313)  881-7319. 


Feature  writer/copy  editor.  Now  editor 
of  Penn  State's  Daily  Collegian  (200 
member  staff;  19,300  circ.).  Two 
internships.  Vibrant,  clean  copy  and 
innovative  layouts.  Entry  position 
desired.  Call  Ted  Sickler  (814) 
865-1828  or  (717)  746-3322. 


Forget  the  recession  —  if  you  hire  me 
you  will  gain  readers!  Recent  graduate 
currently  working  for  small  daily  wants 
to  utilize  her  strong  hard  news  and 
education  reporting  skills  for  a  mid¬ 
sized  daily.  (Contact  Box  5094,  Editor  & 
Publisher  NOW. 


Fourth-generation  journalist  seeks  daily 
6/A  reporting  position.  1990  J-school 
grad  with  internship  at  The  Richmond 
Times-Dispatch.  Good  writer,  hard 
worker  and  accurate.  Eager  to  learn. 
Any  zone.  Box  5082,  Editor  & 
Publisher. 


Fresno  State  December  grad,  seeks  city 
or  suburban  daily  sports  or  news  report¬ 
ing  position.  I  have  18  months  profes¬ 
sional  experience,  covering  16  different 
sports.  I  have  also  written  columns, 
news  and  sports'  features.  Ready  to 
relocate.  Box  5111,  Editor  &  Publisher. 


Get  the  most  bang  for  your  entry-level 
buck.  Deadline-conscious  May  '90  grad 
with  10  months  full-time  experience  at 
metro  daily  wants  to  write  bright 
features  for  your  Zone  1-5  daily. 

Contact  Chris  at  (814)  734-4707. 


Graduated  in  Dec.  with  degree  in  pho¬ 
tography,  journalism  minor.  Looking  for 
photo/reporting  opportunity  with  Zone 
7,  8,  9  daily.  Experience  on  12,000 
daily,  Macintosh,  too.  Clips,  portfolio, 
resume  available.  Box  5097,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


Layout  editor/reporter  —  creative, 
energetic  recent  journalism  grad  seeks 
entry  level  position  with  Chicago  area 
publication.  Macintosh  and  weekly 
experience.  Julie  (708)  918-9044. 


Missouri  J-School  MA  Grad  with  major 
daily  newspaper  and  Washington,  DC, 
experience,  seeks  reporting  position 
with  aggressive  daily.  SkilFs  include 
computer-assisted  reporting.  Prefer 
Zones  7,  8,  9.  Box  5096,  Editor  & 
Publisher. 


Motivated  Ohio  State  graduate  with 
experience  covering  state  government 
seeks  political  or  general  assignment 
position.  Relocation  not  a  problem. 
Please  respond  to  Box  5066,  Editor  & 
Publisher. 


Now:  MA-English-writing;  intern 
41,000  Sun.;  strong  writer,  analytical 
skills.  Past:  16  yrs  computers- 
management  &  technical  jobs;  BA 
Physics.  Future:  writer/editor-science, 
economy,  nature,  women's  issues.  Zone 
1,2,5.  Box  5099,  Editor  &  Publisher. 


Old  pro,  not  over  the  hill  at  54.  Award¬ 
winning  columnist,  shirt-sleeve  editor 
with  people,  computer  skills,  seeks 
challenge  with  progressive  small  daily. 
Want  column  as  part  of  job.  Strong  in 
layout,  ideas.  Money,  location  secon¬ 
dary.  Why?  Newspapers  are  my  only 
love.  Box  5118,  Editor  &  Publisher. 


OVERQUALIFIED 

I'm  just  a  wee  bit  tired  of  hearing  that.  I 
have  won  more  awards  (including  a 
piece  of  the  Pulitzer)  than  any  journalist 
on  the  West  Coast.  I  have  supervised 
newsrooms  of  more  than  100.  My  refer¬ 
ences  are  glowing.  My  two  sins  are:  1) 
I'm  52  years  old.  2)  Having  switched  to 
book  publishing  five  years  ago  and 
making  an  obscene  (by  journalistic 
standards)  amount  of  money,  I  can't  get 
anyone  to  believe  that  I'm  for  real.  Is  it 
so  astonishing  that  one  prefers  the 
rewards  of  journalism  to  Lear  jets  and  a 
five-figure  salary?  If  so,  you  publishers 
and  editors  out  there  have  a  low  opinion 
of  the  practitioners  of  your  craft.  But  if 
you  need  an  editor  whose  only  ambition 
IS  to  help  you  put  out  the  best  paper 
you've  ever  had,  please  write. 


POSITIONS  WANTED 


POSITIONS  WANTED 


Box  5121,  Editor  &  Publisher. 


LSU  1990  Grad  looking  for  exciting  and 
challenging  job.  Willingto  be  relocated. 
Zone  5  appealing.  Worked  on  LSU'S 
Daily  Reveille.  Interned.  3.80  GPA.  Call 
(504)  767-7647  or  send  to  1716 
Brightside  Dr.,  Apt.  B,  Baton  Rouge,  LA 
70820. 


Recent  alumna  of  CSUB  &  Rutgers  with 
experience  in  reporting,  editing, 
research,  layout  and  pagination.  Enthu¬ 
siastic  with  great  people  skills  and 
awarded  Times-Mirror  Fellowship. 
Ambitious  &  motivated  to  work  for  you. 

Box  5093,  Editor  &  Publisher. 


Recent  Communications  grad  with  B.A. 
in  English  seeks  a  copyediting  or  public 
relations  position.  2  years  college  news¬ 
paper  ex^rience  and  6  months  public 
relations  internships.  Would  prefer 
Northeast  position.  Box  5106,  Editor  & 
Publisher. 


Seek  entry  level  reporter  with  strong 
editor.  American  U.  Journ.  M.A.  Hard 
worker  and  eager  to  learn.  U.S.  eovt. 
experience.  Steven  (301)  294-0927. 


Seeking  position  as  COPY  EDITOR  on 
daily  or  REPORTER/PHOTOGRAPHER 
on  weekly.  B.S.  communications/ 
journalism  with  English  minor.  Experi¬ 
ence  on  student  newspaper  and  a 
Knight-Ridder  daily.  Will 'relocate  from 
Zone  4.  C.  Patton  (404)  565-9704. 


SPORTS  JOURNALIST 
Sports  writer  seeks  sports  reporting/ 
copy  desk  position  with  medium-siz^ 
daily  in  Zone  3,  4  &  5.  Have  worked  5 
internships.  Call  Buddy  at  (904) 
676-7780  or  inquire  to: 

Box  5092,  Editor  &  Publisher. 


Talented,  no-nonsense  writer  seeks 
position  as  thoroughbred  racing  repor- 
Ur.  Aggressive,  hard-working  staff 
writer  on  mid-sized  daily  with  keen 
interest,  knowledge  of  horses  &  the 
industry. 

Box  5083,  Editor  &  Publisher. 


TOP  WRITER.  American,  graduated 
Trinity  College,  Dublin  in  December 
seeks  stringer  assignments  in  Ireland, 
UK  and  Europe.  Speaks  Spanish.  Clips 
available.  Home  for  holidays.  Mike 
Langley,  626  Smallwood  Road,  Rock¬ 
ville,  MD  20850.  (301)  762-2560. 


THE  SUBURBS. 

WHAT  TO  DO? 

You  have  to  cover  your  suburbs  and 
sell  to  them,  too.  But  you're  not  sure 
how  -  or  how  well  you're  doing  it. 

Zoning  daily  or  weekly?  Special 
sections  or  ROP?  TMCs  or  new  editions? 
Niche  publications  or  business  as 
usual? 

I  am  a  marketing-oriented  editor  who 
has  done  all  of  the  above:  Run 
community  dailies,  weeklies  and  TMCs 
and  competed  against  major  metros  and 
free  weeklies. 

I'm  an  expert  In  local  journalism, 
from  sophisticated  to  chicken  dinner.  I 
build  reader  ir<volvement,  inspire  news¬ 
rooms,  push  content  close  to  home, 
create  crisp  graphics,  hold  to  a  budget. 

I  think  like  an  editor  and  work  like  an 
entrepreneur.  Forget  the  bad  times,  this 
is  the  time  to  GROW! 

Box  5082,  Editor  &  Publisher. 


Young  talented  Black  woman  nabbed 
degree.  Will  add  life,  pizazz  to  your 
paper  with  crisp,  clear  writing.  Left 
internship  at  large  daily  with  much 
praise.  Also  worked  for  weekly.  Snatch 
me  up  before  someone  else  does.  Feli¬ 
cia  (901)  743-1929. 


PRODUCTIONITECH 


RIT,  Newspaper  Operations  Manage¬ 
ment  student,  graduating  in  Feb.  1991, 
is  seeking  a  challenging  career  that 
would  enable  him  to  apply  skills,  know¬ 
ledge,  &  expertise  he  has  aquired  from 
woTKing  in  the  industry  &  his  studies. 
Box  5(j98,  Editor  &  Publisher. 


PHOTOGRAPHY 


Photographer/Writer  seeking  full-time 
position  with  weekly  or  daily.  Awards- 
winner  with  UPl,  daily,  PR,  Commer¬ 
cial,  weekly,  military  and  studio  experi¬ 
ence.  (Jail  (205)  434-5000  or 
666-0447.  Zone  4. 


Who  supplies  another  with 
a  constructive  thought  has 
enriched  him  forever. 
ALFRED  A.  MONTAPERT 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


I'm  sharp,  assertive,  enthusiastic, 
fresh,  and  young.  Seek  entry-level  TV 
reporting  job.  Experience  at  New  York, 
Detroit,  (Jedar  Rapids,  lA.,  stations. 
Print,  radio  experience,  too.  Top  refer¬ 
ences.  Call  Jennifer  Ritzinger  (309) 
797-2306. 


,  ^ 


SHOP  TALK  AT  THIRTY 


The  consequence  of  mixing  sports,  news  and  poiitics 


By  Fran  Matera 

How  far  should  a  newspaper  go  in 
reporting  the  unsubstantiated  claims 
of  another  journalist? 

When  those  reports  turn  out  to 
have  devastating  consequences,  who 
is  to  blame,  the  original  source  or  the 
local  newspapers  that  picked  up  the 
item? 

These  questions  are  raging  in 
Arizona  as  the  state  finds  itself  in  the 
grips  of  a  worst-case  scenario  that  is 
expected  to  have  economic  fallout  of 
more  than  $2  billion  and  has  severely 
damaged  the  state’s  image. 

On  Nov.  4,  1990,  two  days  before 
Election  Day,  NFL  Today  host  Greg 
Gumbel  reported  that  the  National 
Football  League  was  poised  to  strip 
Tempe,  Ariz.,  of  the  1993  Super  Bowl 
if  Arizona  voters  nixed  a  referendum 
calling  for  a  paid  state  holiday  honor¬ 
ing  the  late  Dr.  Martin  Luther  King. 
Gumbel  did  not  attribute  his  “scoop” 
to  a  named  source. 

In  Arizona,  the  low-rated  NFL  pre¬ 
game  shows  air  at  9:30  or  10:30  a.m., 
depending  upon  when  the  rest  of  the 
nation  switches  from  Daylight  Saving 
Time  (Arizona  does  not  change).  It  is 
safe  to  say  that  a  miniscule  percen¬ 
tage  of  Arizona  voters  heard  Gum- 
bel’s  report  and,  among  those  who 
did,  the  news  hardly  caused  a  blink. 

The  local  newspapers  had  been 
filled  with  stories  that  the  Super  Bowl 
would  be  in  jeopardy  if  the  King  day 
were  voted  down.  It  is  what  happened 
later  that  evening,  the  next  day,  and 
the  day  of  the  election  that  is  disturb¬ 
ing. 

All  four  local  television  stations  led 
their  news  broadcasts  with  Gumbel’s 
remarks,  and  the  three  major  Phoe- 
nix-area  newspapers  followed  the 
next  morning  by  turning  the  60-sec- 
ond  sound  bite  into  front-page  stories. 

Neither  the  local  newspapers  nor 
the  area  television  stations  were  able 
to  cite  their  own  NFL  source  to  con¬ 
firm  the  report.  In  fact,  the  NFL 
denied  the  story.  The  local  media 
relied  strictly  upon  Gumbel  to 
announce  that  the  Super  Bowl  would 
definitely  be  pulled  should  the  King 
holiday  fail. 


(Matera  was  formerly  night  copy 
chief  at  the  Miami  Herald.  She  is  cur¬ 
rently  on  the  faculty  of  the  Water 
Chronicle  School  of  Journalism  and 
Telecommunication  at  Arizona  State 
University.) 


On  Nov.  6,  the  King  holiday  lost  by 
17,000  votes  out  of  the  1.1  million 
cast. 

It  has  now  been  determined 
through  extensive  post-election  polls 
conducted  by  the  Behavior  Research 
Center  of  Arizona  that  as  many  as 
60,000  Arizona  voters  changed  their 
vote  on  the  King  holiday  from  “yes” 
to  “no”  because  of  Gumbel’s  men¬ 
tion  of  the  NFL’s  threat.  Simply  put, 
Arizona  voters  took  offense  at  the 
NFL  telling  them  how  to  vote  and  told 
the  NFL  to  take  their  ball  and  go  play 
somewhere  else. 

If  8,500  people  had  not  switched 
their  vote,  the  holiday  would  have 
passed. 

The  consequences  of  the  “no”  vote 
were  immediate.  Although  not  a 
single  state  in  the  nation  has  publicly 
voted  for  a  Martin  Luther  King  holi¬ 


backwood  cowboys,  rednecks,  racist 
and  intolerant  Neanderthals  living  in 
the  1800s. 

This  view  persists  despite  follow¬ 
up  polls  revealing  that  only  6%  of  the 
Arizona  voters  cast  their  ballot  on  the 
basis  of  race.  (The  majority  of  those 
who  voted  against  the  holiday,  espe¬ 
cially  those  in  the  rural  areas  and  Ari¬ 
zona’s  large  retirement  communities, 
were  afraid  that  awarding  state  work¬ 
ers  with  another  taxpayer-paid  holi¬ 
day  may  have  led  to  an  increase  in 
their  taxes.) 

For  weeks  following  the  election, 
both  the  Arizona  media  and  public 
have  been  blaming  Greg  Gumbel  and 
CBS. 

They  are  wrong. 

It  was  not  Greg  Gumbel  who  turned 
the  election.  It  was  the  Arizona 
Republic,  the  Phoenix  Gazette,  the 


Groundless  reports  of  John  Elway’s  impending 
trade  from  Denver  or  Dan  Marino  being  sent  to  sign 
with  the  Los  Angeles  Raiders  fly  across  the  wires  and 
make  headlines  around  the  country.  When  the  stories 
turn  out  to  be  false,  no  one  is  ever  held  accountable. 


day,  and  experts  believe  few,  if  any, 
would  pass  it  if  given  a  similar  chance 
to  vote,  NFL  commissioner  Paul 
Tagliabue  did  indeed  announce  on 
Nov.  7  that  he  was  recommending  to 
the  league’s  owners  that  the  Super 
Bowl  be  removed  from  Tempe,  a  sub¬ 
urb  of  Phoenix. 

The  National  Basketball  Associa¬ 
tion  followed  by  yanking  the  1993 
NBA  All-Star  game  from  Phoenix, 
even  though  it  had  never  been 
announced  that  the  game  had  been 
officially  scheduled  there.  The  two 
sporting  events  are  said  to  be  worth  a 
total  of  $300  million  to  the  host  com¬ 
munity. 

Business  organizations,  colleges, 
clubs  and  political  groups  quickly  fol¬ 
lowed  in  the  NFL  and  NBA  path. 
Conventions  were  canceled.  Busi¬ 
ness  relocations  were  withdrawn  or 
delayed.  College  football  teams  have 
turned  down  invitations  to  the  presti¬ 
gious  Fiesta  Bowl.  Area  economists 
say  the  King  vote  could  end  up  cost¬ 
ing  the  state  $2  billion  in  lost  business 
over  the  next  five  years. 

The  state’s  image  has  taken  an  even 
worse  beating.  We  are  being  looked 
upon  around  the  nation  as  a  bunch  of 


Mesa  Tribune  and  the  state’s  other 
newspapers  and  television  stations 
that  blew  Gumbel’ s  comments  woe¬ 
fully  out  of  proportion,  making 
doubly  certain  that  every  single 
Arizona  voter  felt  the  NFL’s  gun  to 
his  head  when  he  or  she  entered  the 
polling  booth. 

To  understand  the  extent  of  the 
cataclysmic  decision  the  local  news 
editors  made  in  mixing  sports,  news 
and  politics  into  one  bubbling  stew, 
one  must  step  back  and  take  a  look  at 
sports  reporting  in  the  nation’s  media. 

Sports  is  the  one  area  of  American 
journalism  that  has  been  notoriously 
loose  with  the  facts.  Hardly  a  day 
goes  by  when  a  major  “scoop”  or 
“exclusive”  turns  out  to  be  false. 

Rumor  is  often  treated  as  fact 
among  the  nation’s  sportwriters. 
Printed  reports  of  professional  or  col¬ 
lege  athletes  expected  to  be  traded, 
drafted  or  recruited;  coaches  being 
hired  and  fired,  or  entire  teams  mov¬ 
ing  to  new  cities  turn  out  to  be  base¬ 
less  with  startling  regularity. 

As  one  example:  In  Miami,  the 
competing  Miami  Herald  and  now- 
defunct  Miami  News  spent  two 
(Continued  on  page  38) 


EDITOR  &  PUBLISHER  for  January  12,  1991 


The  sky's 
the  limit 

when  you  advertise 
in  these  E&P  issues 
with  additional 
distribution  at  key 
regional  newspaper 
conferences. 

Place  your  advertising  message  in  these 
E&P  issues.  Each  of  these  issues  coincide 
with  a  major  industry  event  and  will  be 
distributed  at  each  event.  This  extra 
distribution  gives  your  advertising  message 
added  exposure  in  the  top  trade  publication 
of  the  newspaper  industry  .  .  .  E&P! 

Make  your  reservations  today  for  any  or  all 
of  these  E&P  issues  and  reach  the  28,000 
E&P  subscribers  plus  the  attendees  at  these 
major  regional  conferences! 


CALL  YOUR  LOCAL  E&P  SALES  REPRESENTATIVE 
OR  STEVE  TOWNSLEY  AT  (212)  675-4380 
AND  RESERVE  YOUR  SPACE! 

New  York  Chicago  New  Orleans 

(212)  675-4380  (312)641-0041  (504)386-9673 


Los  Angeles 

(213)  382-6346 


San  Francisco 

(415)  421-7950 


11  Wnl  1«h  SlraM.  Nm«  Yoik.  N.Y.  lOOII.  212-675-4380 
Fax:  212-929-1256 


ABP  ZX 

ANRV 


The 

Audit 

Bureau 


Who  is  the  next  Soviet  Foreign  Minister? 

In  an  impassioned  speech,  Eduard  Shevardnadze  resigned  as  foreign  minister  of  the  U.S.S.R.  Accomplishments  of 
Soviet  foreign  policy  during  Shevardnadze’s  ministry  have  been  great;  They  include  ending  the  Cold  War,  unifying 
Germany,  and  joining  the  U.S.S.R.  for  the  first  time  in  United  Nations  actions  for  world  peace. 

Shevardnadze  declared  that  he  was  resigning  because  he  had  discovered  a  plot  and  a  plot  within  a  plot.  The  main  plot:  to 
return  control  of  the  U.S.S.R.  to  the  hardliners  —  the  military,  the  KGB  and  the  bureaucracy. 

Inside  the  first  plot  is  a  second:  to  destroy  the  new  Soviet  foreign  policy  by  destroying  Shevardnadze,  its  architect.  And, 
indeed,  there  may  be  a  linkage  between  Shevardnadze’s  fall  and  the  conflict,  which  has  just  been  bared  inside  the  Kremlin, 
over  the  U.S.S.R.’s  role  in  the  Persian  Gulf  crisis. 

Within  two  weeks  of  Iraq’s  invasion  of  Kuwait,  Mikhail  Gorbachev  declared  the  invasion  “unacceptable  since  the  act  of 
aggression  was  committed  with  the  help  of  our  [Soviet]  weapons,  which  we  agreed  to  sell  to  Iraq,  only  to  maintain  defense 
capability  ...  the  Soviet  Union  has  no  other  choice,’’  Gorbachev  said,  but  to  join  the  West  in  condemning  Iraq. 

Two  days  later,  an  editorial  in  this  newspaper  pointed  out:  “What  if  Saddam  had  called  quits  to  his  war  with  Iran  and  had 
erupted  into  Kuwait  a  few  years  earlier?  Backed  by  hard-line  Communists  then  ruling  the  Kremlin  and  then  still-intact  Red 
Army,  Navy  and  Air  Force,  Iraq  might  well  have  taken  over  the  Arabian  peninsula  and  made  the  whole  Middle  East,  in 
effect,  a  Soviet  satellite.  With  massive  transfusions  of  Middle  East  oil  revenues,  the  economies  of  Communist  Russia  and  its 
then  dominions  might  not  have  collapsed.  And  Mikhail  Gorbachev,  glasnost  and  perestroika  might  never  have  seen  the  light 
of  day.” 

That,  however,  was  last  August.  In  November,  Evgeny  Primakov,  Middle  East  expert  of  the  Soviet  Foreign  Ministry, 
paid  a  prolonged  visit  to  Baghdad;  he  explored  with  Saddam  Hussein  how  to  resolve  the  Gulf  crisis;  he  then  visited  Western 
European  capitals.  Primakov,  a  fluent  Arabist;  for  many  years  Pravda's  Middle  East  correspondent;  now  a  ranking  member 
of  the  Foreign  Ministry,  would  be  a  well-qualified  intermediary.  On  his  return  home,  however,  the  Kremlin  announced  that 
Primakov’s  mission  had  failed.  But  did  Primakov  really  fail? 

A  news  correspondent  on  the  scene  in  Saudi  Arabia  reports,  based  on  conversations  he  had  with  Primakov’s  successor  as 
Middle  East  correspondent  of  Pnirda,  that  Gorbachev’s  increasingly  desperate  bid  to  keep  his  country  from  bankruptcy 
and  chaos  drives  Moscow’s  Middle  East  policy. 

According  to  these  reports,  Primakov’s  deal  seems  to  be  that;  Saddam  announces  his  willingness  for  a  partial  withdrawal 
from  Kuwait  in  the  interests  of  “the  Arab  Nation.”  The  Rumaila  oil  strip  and  the  gulf  islands  go  to  lengthy  international 
arbitration;  Western  and  Iraqi  troops  begin  a  withdrawal;  an  arms  “embargo”  replaces  the  total  embargo.  Saddam  keeps  his 
military  machine.  The  focus  of  the  Middle  East  crisis  moves  to  an  international  conference  on  the  Arab-lsrael  dispute. 

Gorbachev’s  choice  of  the  new  Soviet  foreign  minister  should,  it  seems  to  us,  foreshadow  the  future  course  of  Soviet 
foreign  policy.  Should  Primakov  —  or  a  similar  expert  with  pro-Iraqi  views  —  become  foreign  minister,  the  Middle  East 
could  indeed  drive  Soviet  policy.  A  deal  could  be  in  the  works  whereby  Saddam  Hussein  would  avoid  going  back  to  square 
one,  by  which  war  would  be  averted  but  Saddam  would  preserve  his  military  and  economic  base  intact  and  the  U.S.S.R.  as 
his  ally.  The  400,000-man  American  expeditionary  force  would  go  back  home.  The  princelings  of  Arabian  kingdoms  and 
emirates  would  remain  behind,  staring  down  Saddam  Hussein’s  cannon  barrels,  having  nightmares  about  the  working 
classes  they  have  imported  from  Third  World  slums  of  countries  which  have  no  oil. 

If  Saddam  Hussein  does  succeed  in  skating  through  his  present  crisis  —  if  the  Soviet  hard-liners  prevail  in  the  present 
Soviet  crisis  and  salvage  their  connections  with  Iraq  —  the  next  grab  for  Mideast  oil  could  turn  out  to  be  more  successful 
than  the  present  grab. 

East-West  detente  and  lasting  peace  in  the  Middle  East  would  be  better  off  if  Shevardnadze  can  hang  on  as  one  of  the 
world’s  two  most  important  foreign  ministers. 


Because  of  many  requests  for  additional  copies.  The  New  Mexican  is  pleased  to 
reprint  this  condensed  text  of  its  editorial  of  December  31,  1990. 
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